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From its brilliant sculptured design 
in steel and glass to its magnificent 
riding and handling qualities, the 
Lone Star Cadillac for 1962 is truly 
a new experience in automotive 
excellence. Hl While unmistakably 
Cadillac in every luxurious appoint- 
ment, this distinguished motor car 
is nevertheless a totally new crea- 
tion in styling, comfort, conven- 
ience and quality. MH As you take 
your first drive in your choice of 
1962 models, you will immediately 
recognize that here, in your hands, 
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is the ultimate in driving ease and 





silken-smooth riding com- 
fort. HM You are invited 


to inspect and drive the 
1962 Lone Star Cadillac 
today. Your sales repre- 
sentative will be pleased 


to further explain the 


“innovations that have been incor- 


porated in this motor car and show 
- . © you how easily you can move up to 
. | s “i » % the Cadillac Way of Life this year. 
: _— M@ Ample parking available. 
2301-53 Ross Ave. @ Dallas, Texas 
Riverside 2-7222 


























ATTENTION, PLEASE.... 


. a McAx display is calling your customers. 


And they respond to the creative selling of McAx. These 
designs have a way of standing out above the crowd no 


matter what the location. 


The reason? A combination of superior construction 


materials — design — skillful engineering. 


McAx considers your budget, too. Make your call — for 


a McAx display. 
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° ENGINEERS 
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628 THIRD AVE., DALLAS 
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EAGER T0 SERVE... 
with EXPANSIVE WAREHOUSING 


AN ACTUAL CASE HISTORY 
THE PROBLEM: 


A coastal shipbuilding company was sinking behind schedule on an 


urgently wanted, million-dollar dredge boat. It would never catch up 


unless it got a wide assortment of parts.... got them quickly.. 
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= THE 

 BRIGGS-WEAVER 

_ SOLUTION: 

The shipbuilder did catch up— 
e thanks to the ample capacities and 
a speedy efficiency of Briggs-Weaver 
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2 2 warehousing facilities. These ware- 
‘Ag houses — comprising 10 acres of 
= floor space in Beaumont, Dallas, 
| Fort Worth and Houston — brim 
ne with multi-million dollar inventory 
of more than 35,000 items. 





PUT BRIGGS-WEAVER TO WORK FOR YOUR COMPANY 
vi 


od industrial Supplies * Tools * Equipment 





Brigeges-weaver 





BEAUMONT — 1005 S. 4th St. — TE 8-5261 ° FORT WORTH — 222 N. University — ED 6-562! 


DALLAS — 5000 Harry Hines Bivd. — LA 8-0311 ° HOUSTON — 300 S. 67th St. — WA 8-336) 
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Complete Contents on page 9 


Three themes are presented in this 
month’s issue of DALLAS: the 1961 State 
Fair of Texas, Motor Transportation and 
Natural Gas. 

With 1961 marking the 25th anniver- 
sary of the historic 1936 Texas Centen- 
nial, DALLAS examines the past and 
attempts to determine what this exposition 
has meant to Dallas. Other stories on the 
Fair present a colorful picture of the many 
exciting events at this year’s “Exposition 


of Music.” 
+ 


A comprehensive article on the motor 
transportation industry in Dallas details 
its importance to the industrial develop- 
ment of the area. Accompanying the arti- 
cle is a chart with information on every 
motor freight carrier serving the city. 
Other stories present facts on motor serv- 
ice and supply, leasing and inter-city bus 


service. 
*« 


Natural gas draws the spotlight as Dallas 
prepares to play host to the first meeting 
of the American Gas Association ever held 
in the Southwest. DALLAS presents not 
only facts on the convention but informa- 
tion on what the industry consists of in 
Dallas. 

* 

Downtown Dallas and the State Fair 
are joined in this month’s cover, a photo- 
graph taken by Dallas photographer 
George Kincaid from the roof of the press 
box at the Cotton Bowl. 
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DALLAS is published monthly by the Dallas Cham- 


| ber of Commerce, Dallas 1, Texas. Second-class post- 


age paid at Dallas, Texas. Subscription $5 a year 


| outside Metropolitan Dallas. 
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the Finest 
in Highway Transportation 








DALLAS 


the New 
ONTINENTAL Tramways Sitver EAGLES 


The only nationwide bus system headquartered in Dallas, Continental Trailways offers 
convenient, ‘round the clock services with the most modern fleet of airconditioned buses 
on America's highways. And in addition, Continental Trailways also brings you: 


Five Star Luxury Service . .. hostess aboard, refreshments, rest room. 
Thru Bus Service ...no change of bus or baggage... express schedules. 
Package Express... for fast shipping night or day, Sundays and holidays. 


Charter Bus Service... ideal for all group travel for sports or business. 


CONTINENTAL TRAILWAYS 


“Serving the Nation at Scenery Leve/” 
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Established 
The Schoellkopf 


809 company 


Manufacturers and 
Wholesale Distributors 


079 Huey & Philp 


Company 
Wholesale Hardware, Hotel and 
Restaurant Supplies & Equipment 


Bolanz & 


13/4 W. C. (Dub) Miller 
Real Estate and Insurance 
1874 Worchouse co 


“Moving, Household Goods, and 
Commercial Warehousing” 
| 87h Trezevant & 
Cochran 
Insurance Managers 
188 4 The Dorsey 
Company 


Printers — Lithographers 
Stationers — Office Furniture 


1885 Mosher Steel 


Company 
Structural Reinforcing 
Steel and Machinery Repairs 

Austin Brothers 


1889 Steel Co. 


Stee! for Structures of Every Kind 
The Egan 


1892 compar 


Printing, Lithographing, and 
Embossed Labels 
609 Fleming & 
Sons, Inc. 


Manufacturers — Paper 
and Paper Products 


1895 Rudolph’s Mkt. & 


Sausage Fac., Inc. 
Quality Meats 












ORSE and wagon transport dominated the Dallas Scene in 1898 

when the above photograph was made in front of the Main En- 
trance to the Texas State Fair. Dallas was then on its way to becoming 
one of the nation’s leading centers for production of harness and sad- 
diery. Foremost among Dallas saddlery and harness firms of that period 
was The Schoellkopf Company which was founded in Dallas in 1869. 
Keeping pace with changes through the years The Schoelkopf Company 
expanded into automotive lines and is now one of the major redistribu- 
tors of automotive products to jobbers throughout the Southwest. The 
firm also branched into sporting goods with a full marine line including 
boats and accessories. Saddlery lines are still an important business 
with the firm although the ranks of trained saddle makers are thinning 
out. Their factory also manufactures JUMBO gun cases and scabbards 
and leather specialties. The gun case line evolved out of their early 
saddle scabbard line which was standard equipment with ranchers on 
the Western Plains. Now in their ninety-second year of operation, the 
Schoellkopf Company is under the management of Hugo Schoellkopf, 
son of the founder, as Chairman of the Board and George Norsworthy, a 
grandson, as President. The Schoellkopf Company has bridged the gap 
in Dallas from the days of ox-cart and horse drawn transport, through 
the coming of the railroads and jet transport at Love Field. 


Business Confidence Built on Years of Service 


Old firms, like old friends, have proved their worth by dependable 
service through years of prosperity and adversity. The business 
pioneers listed on this page have played an important part in build- 
ing Dalias. They have met the challenge of economic change through 
decades of sustained operations. They are counted as “old friends” 
by thousands of satisfied customers in the Dallas Southwest. 
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B 1903 
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Writing Fire, Tornado, Allied Lines, 
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Bennett's 
in Texas 


Opened Dallas Plant in 1927 
Printing — Business Machines 
Office Furniture & Supplies 


The Murray Co. 


of Texas, Inc. 
Carver Cotton Gin Division 1805 


Boston Gear Works Division 1880 


Industrial Supply Division 1907 


Smith’s Detective 
Agency 


Burglar Alarm, Fire Alarm 
Radio Patrol Service 


Walraven Bros., 


Printing, Lithography 
Loose Leaf Binders 


Republ.c insurance 
Company 


Inland Marine, and Automobile 
Insurance 


[904 Burton & witkin 


“Insurance Experience that Serves" 


Hesse Envelope 
Company 


Manufacturers of Envelopes 
and File Folders 


Moser Co. 
Realtors 


Industriel and Commercial 
Leases and Sales 


Graham-Brown 
Shoe Company 


Manufacturing 
Wholesalers 


Stewart Office 
Supply Company 
Stationers — Office Outfitters 
Koch & Fowler 


and Grafe, Inc. 
Consulting Engineers 
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Years of Responsible 
Experience 
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TRUCK LINES, LTD. MOTOR TRANSPORT, INC. 


DAILY DIRECT SINGLE LINE SERVICE 
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Ser vice (2nd Morning) 
Between Dallas & Chicago 


Also fast, through “sleeper service” to 
the West Coast, on LTL or TL, refriger- 
ated or general cargo. For dependable 
(24 hour a day, 7 day a week) freight 
service, call Western Gillette, the first 
over-the-road motor carrier to completely 
dieselize operations for better service. 


For Pickup or List of Points Served, Call: 


DALLAS — MElrose 1-4430 
FT. WORTH — EDison 5-9444 
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483 — 
a Serving the West, Southwest o 
TAHOE VALLEYOQ co, and Midwest with 7 KANSAS CiTYg a 
SACRAMENTO ; May. , © 208? "ST LOUIS 
OAKLAN LONE PINE Terminals _ Xs, BRINGFIELD 
S N 4s - 1USKOG eR ewPort 
SAN FRANCISCO Sy ( . pit? -" MEMPHIS 
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GALVESTO 
includes operations of Voss Truck Lines, inc. now operated under temporary management and control by Gillette Motor Transport, Inc. 
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DAILY 
FROM DALLAS 
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SUPER SERVICE a la mexicana! 


DALLAS / MEXICO CITY 


ony (Ae 


NO TAX 
NEW TO MONTERREY—10 day Excursion fare 
roundtrip from Dallas, only $49 no tax. See 
more, spend less on excellently organized 
GOLDEN AZTEC tours, as low as $54 plus air 
fares for 6 thrilling days in Mexico City. 





Every afternoon to Mexico City ... then you'll be dining and dancing 
in Latin America’s most colorful capital. Enjoy real south of the 
border hospitality, delicious refreshments enroute. And no extra 
charge for stopover in modern Monterrey. Go GOLDEN AZTEC 
on the only airline from Dallas serving Mexico’s 25 most exciting 
cities and beach resorts. 35 MEXICANA offices coast to coast includ- 
ing Acapulco. 


CALL YOUR TRAVEL AGENT OR 
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AIRLINES 


PAN AME RICAN ¢ffiliate 





1903 COMMERCE STREET AT ST. PAUL: RI 8-5734 
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The FIRST Battery Customi-Built To Fight Hot Weather Hangover 


COMPLETELY REDESIGNED, INSIDE AND OUT. 
MODERN AND STREAMLINED IN APPEARANCE 
DEPENDABLE AND POWERFUL IN SERVICE. 

HIGHEST QUALITY AT EXTREMELY COMPETITIVE PRICE. 
THE FAIREST GUARANTEE POLICY IN THE INDUSTRY. 
BACKED BY THE LARGEST BATTERY FACTORY IN THE SOUTH. 


DEALERS: The Southland Program 


is quality and profit-engineered 
with you in mind. If you're not 
already one of our present 6,000 
active dealers and commercial 


accounts, we suggest you let one 


of our salesmen show you the new Custom Ruild for the South BA TTER IES 


Southland Story — you'll be glad 
you did. MANUFACTURED SINCE 1933 BY THE SOUTH'S LARGEST BATTERY FACTORY 
CITY SALES ME 1-1370 SOUTHLAND BATTERY COMPANY, 2040 AMELIA, DALLAS 35, TEXAS 
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“Slip-seat” 


Special orders — repair parts — any LTL shipment 
is likely to be an “emergency” shipment. ETMF’s 
solution: move every shipment on controlled sched- 


ules that leave no room for “waiting time.” That 
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demands top efficiency in over-the-road operations 





... ETMF’s “slip-seat’ helps provide it with a new 
driver ready to take over at every relay point. 
After an equipment safety check, your LTL shipment 
is on its way in minutes — same tractor, same trailer 
...new driver, minimum delay. “Slip-seat’’ is 
one of the procedures we use to assure minimum 
total elapsed time on every LTL shipment 

. . to maintain one of the highest “on-time” cmicngo 
records in the industry. From the Great Lakes 
to the Gulf — for experienced, scheduled LTL 


service — Specify East Texas Motor Freight. 





LITTLE @OCK 






Suatveroet 
LONGVIEW ~ KILGORE 
LUFAIN 


EAST TEXAS MOTOR FREIGHT 


“GREAT LAKES TO THE GULF” 
GENERAL OFFICES ¢ DALLAS, TEXAS os 


staumont 





wOUSTON 
SAN ANTONIO 


PRINCIPAL TERMINALS: 


ATLANTA FT. WORTH KILGORE LUFKIN PORT ARTHUR SHREVEPORT 
rae eg HENDERSON [Mf LITTLE ROCK [i MARSHALL ST. LOUIS TEXARKANA 
DALLAS HOUSTON LONGVIEW MEMPHIS SAN ANTONIO [i TYLER 
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YW. Advertising Men who sell Dallas products. 





b. Bankers who finance Dallas business. 





Ve Corporate executives in every industry. 








a e Doctors, distributors, druggists, dress manufacturers, drilling contractors. 








6. Engineers, Engravers, Electricians. 





f. Food brokers, feed dealers, florists, freight forwarders. 


WHO? 


*Reads Dallas 











£: Grocers, geologists, gasoline distributors. 





h,. Hardware dealers, hotel men, home builders. 





Z. Insurance men, investment bankers, industrial supply dealers. 





“cor a complete breakdown, alphabetical and classified, of firms 
on DALLAS’ Mailing List see the 1961 issue of KEY TO DALLAS. 


Vallas 


Business Magazine of America’s TOM McHALE 
Number One Region of Opportunity Advertising Manager e RI 7-8451 
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You sail right through with MICR* checks 


At counters everywhere, these modern checks are 
accepted more quickly and quietly. Every MICR* check 

. ee ee vibeaupeavs Use MICR checks 
you use carries your signature, your name imprinted, 
and MICR* symbols like these !2:4213. This means 
faster, easier handling for the merchant, and more 

















MEMBERS OF DALLAS CLEARING HOUSE ASSOCIATION 


protection for you. Ask your bank about MICR* checks. 
Order a supply today from your bank. YOUR DALLAS BANKS 


*Magnetic Ink Character Recognition 


DALLAS 
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Vivo la Ditfotoneo ! 


There is an old philosophical sophism pertaining to the 
difference between the male and female of the species: 


“The difference is small, but — 
Vive la Difference!” 


This is also true between ordinary background music 
and MUZAK — the difference is what counts! The 
seemingly small difference between background music 
and Muzak lies in the strict scientific control of the 
emotional elements inherent in all music. 


“Vive la Difference!” 


147 Parkhouse «+ Riverside 2-9257 


Over 15 years of service 
to more than 


400 
.. MUZAK | , a ° 
nee.us.parorr, we Be Bae (EM Dallas Business Concerns 
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They Ii 
move 
Denver 
closer to 
Dallas 


These Firstmen serve a growing ‘home 
office’’ city. Here, they leave to consult 
with one of many Dallas businesses 
whose operations have grown to regional 
or national proportions. They’ll present 
bank services designed to bring your 
branch offices closer to Dallas—services 
that will improve your liaison with your 
out-of-state offices. A way to shorten 
float time between headquarters and 
your branches? Yes! The First’s auto- 
mated Account Reconciliation Procedure 
gives you closer control of cash flow. An 
answer to the lag in clearing checks? 
Yes! That’s the purpose of the First’s 
Lock-Box Service. The bank that knows 


Dallas can serve you locally . . . region- 
ally ...or nationally. Talk to a man 
from the First... soon. 





IN DALLAS 
RRR 


GIVE US AN OPPORTUNITY TO SAY YES! 





FIRST NATIONAL BANK IN DALLAS 


MEMBER FEDERAL DEPOSIT INSURANCE CORPORATION 
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DALE MILLER’S 


WASHINGTON 


Peccadilloes of Politics 


Congress at this writing is lumbering 
ponderously toward its late adjournment, 
as it has been for weeks, and as usual it 
is weltering in a mire of heterogeneous 
bills, some of them consequential but 
many others capricious and insignificant. 
Both Houses are droning on and on 
through roll call after roll call, and if it 
were not for the wry sense of humor 
which is so characteristic of politics the 
tedium of it all would be intolerable. 
Sometimes, though, the wit can sound a 
bit cynical, as was the case with respect 
to one particular measure just passed by 
the House. It had to do with hog cholera, 
and during the long and soporific roll call 
one member was distinctly heard to vote 
“Oink.” It was solemnly recorded as an 
Aye. 

Every year that Congress meanders 
through the legislative labyrinth of its 
closing weeks the disinterested observer 
is struck by the fact that one of the phe- 
nomena of the American political system 
is its unfailing addiction to procrastina- 
tion. Year after year the pattern is the 
same. Though thousands of bills are intro- 
duced during the first two or three days of 
every session, weeks then go by before any 
committee meetings are called to consider 
them. Virtually no distinction is made 
between important legislation and trivial 
bills; all become victims of the same 
torpidity. Any inquiry of a committee 
staff as to the status of a particular meas- 
ure will usually elicit the same laconic 
response: “Pending.” | 

Why this situation prevails year after 
year is a phenomenon that beggars any 
satisfactory explanation. In some cases, 
of course, committee consideration must 
be deferred until affected government de- 
partments have had the opportunity to 
develop information and submit their 
views, but those instances are not com- 
mon, and even in those cases committee 
action is frequently long delayed even 
after the recommendations have been 
received. Actually, most legislation could 
be dispatched one way or the other with 
reasonable celerity. As in the case of that 
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hog cholera bill, there is no particular 
reason why the members could not have 
recorded their Oinks months before, and 
thus disposed of a bit of trivia that was 
otherwise permitted to intrude on the 
Berlin crisis and adjournment problems 
a long time later on. 

With Congress still holding forth late 
in September, when it might reasonably 
have been expected to adjourn a couple 
of months before, the suspicion might be 
entertained that its members are not too 
eager to adjourn at all; and there is 
mounting evidence to support the validity 
of that view. Air conditioning, simply 
enough, is an important part of the an- 
swer. In the old days Congress might have 
staggered through a month or two of 
Washington’s hot and humid summers but 
by the time August came around most 
members were ready to throw in their 
drenched towels and head for more sal- 
ubrious climes. But the beneficence of air 
conditioning in their commodious offices 
and chambers has effectively neutralized 
that adjournment factor. 

The real truth of the matter is that the 
average member of Congress would much 
rather stay in prolonged session in Wash- 
ington than go back home, anyway. 
Though their hearts yearn nostalgically 
(for the Record) for the verdant fields of 
Pocatello, they find not unwelcome any 
intrusion of business in Washington which 
prevents them from implementing the 
urge. The blunt fact is that many of them 
experience both boredom and _harass- 
ment during long stays in their home dis- 
tricts. Not only do they miss the somewhat 
frenetic pace of this busy Capital, “but 
they are pestered by job hunters, favor 
seekers, and lapel tuggers, and required 
interminably to speak to this group and 
that, simply because they are there. 

This is not to suggest by any means that 
Congressmen would eschew all oppor- 
tunities to go back home, if indeed they 
could. Most such visits are both enjoyable 
and rewarding. But a trip back home 
when Congress is in session, and a trip 
when it is not, are two entirely different 


things. When a member can find time to 
fly back home and whirl through his dis- 
trict, making a couple of key speeches and 
shaking a multitude of hands, before being 
compelled to hurry back to Washington 
and reassume his lofty responsibilities in 
the Congress, then he has achieved a satis- 
fying performance. But when he gravi- 
tates back home simply because Congress 
has closed down for the year and left him 
with little else to do, then he risks that 
overexposure that has tarnished many a 
political image. There are variants in 
different cases, to be sure, but many mem- 
bers are by no means reluctant to prolong 
a Congressional session; and who indeed 
can blame them? 


This penchant of Congress to become 
somewhat self-indulgent in prolonging the 
length of its sessions has had the effect, 
however, of provoking a reaction from its 
distaff side. In recent years some Con- 
gressional wives, particularly those with 
children, have been mounting a formid- 
able campaign to induce Congress to re- 
cess for the summer and then return for 
a month or two in the fall, thus achieving 
some compatibility with the school year 
and averting a number of domestic prob- 





Those lengthening sessions on 
Capitol Hill: Congress manages 


to suppress the urge to adjourn. 





lems. They appeared to be making some 
headway this session, until Speaker Ray- 
burn judiciously considered the proposal 
and frowned — and an expression on that 
particular countenance has generally 
proved sufficient in determining the fate 
of proposals affecting the procedures of 
the House. 


The difference in the view points of the 
ladies and the Speaker is probably the 
difference between principle and practice. 
Though some such schedule as proposed 
by the ladies would doubtless prove 
salutary, who in his right mind could ex- 
pect Congress to adhere to it? If Congress 
has proved adept at prolonging one ses- 
sion a year by months, what could be 
anticipated if it were given the oppor- 
tunity to prolong two? The spring session 
would soon be extending on and on into 
summer, and the fall session on and on 
into the yuletide. In no time at ail the 
gentlemen of Congress woul< be sitting 
virtually the year-round. And — no of- 
fense, gentlemen — nine months, like this 
year, is enough. 

Come to think of it, more than enough. 
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A TURNING POINT FOR DALLAS 


5 ee years ago, the nation had just emerged from 
perhaps the most severe — and undoubtedly the most signifi- 
cant — financial crisis in its history. Certainly, recovery was 
well underway by 1936, and the business trends were slowly 
turning up; but few businessmen were making big plans. 

Except in Dallas. 

Dallas had felt the Depression too. At its bottom, 12,000 
had been out of work; oil sold for 10 cents a barrel and milk 
for three cents a quart. But, in the midst of these financial 
calamities, this growing Southwestern metropolis played host 
to the only world’s fair ever held in the Southwest — the 
almost legendary Texas Centennial Exposition of 1936. 

After the passage of 25 years, the Texas Centennial looms 
larger and larger as a major turning point in Dallas history. 
The chart accompanying this article demonstrates immediately 
and vividly that there is no comparison in the economic growth 
of the 25 years preceeding the Centennial with the 25 years 
following it. Dallas had undergone tremendous expansion from 
1910 to 1935, but it was almost nothing compared with the 
25 years between 1935 and 1960. 

Population growth rate of the two 25-year periods increased 
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Twenty-Five-Year Growth Periods in Dallas 
Before and After 


The Texas Centennial Exposition of 1936 





25 Years Before 25 Years Later 
Economic Indicator 1910 1935 1960 
Population* . aie 135,748 346,649 951,527 
Postal Receipts .. .$ 687,884 $ 3,719,173 $ 28,998,716 
Building Permits ..$ 3,196,030 $ 4,328,053 $ 134,960,683 
Assessed Valuation ........... $74,743,495 $267,169,100 $2,334,338,720 
Bank Resources ................... $26,537,140 $247,969,096 $3,000,304,000 


Population And Dollar Growth 


And The Rates of Growth 
Before and After 


The Texas Centennial Exposition of 1936 








1910-1935 1935-1960 
Amount Percentage Amount Percentage 
Population* .......... 210,901 155% 604,878 174% 
Postal Receipts ....$ 3,031,289 440% $ 25,279,543 679 Yo 
Building Permits ..$ 1,132,023 35 % $ 130,632,630 3,018% 
Assessed Valuation $192,425,605 257 Vo $2,067,169,620 774% 


Bank Resources ... $221,431,956 834%, $2,752,424,904 1,110% 





*Dallas County, all other data for City of Dallas only. 





Dallas, host to only world's fair ever held in the Southwest. 








only from 155% to 174%, but postal 
receipts went up from 440% to 679%, 
building permits, 35% to 3,018%; as- 
sessed valuation, 257% to 774%, and 
bank resources, 834% to 1,110%. 

Of course, measured in terms of actual 
growth in dollars and cents the 1935- 
1960 data is even more impressive, since 
the rates of growth for 1910-1935 are 
computed on very small 1910 bases. 

Indeed, these facts back up the state- 
ment that the really great growth of Dallas 
began with the Centennial, and arguments 
can be made that what today is inter- 
nationally famous as “the Dallas spirit” 
received its biggest push from the suc- 
cessfully ambitious plans of a city with 
little historical background to earn for 
itself the host’s role in what amounted to 
probably the greatest historical orgy of 
all time. 

Texans had been looking forward to 
their Centennial celebration for over a 
quarter-century. Gov. Jim Hogg in 1902 
first presented the idea that Texas should 
pay tribute in 1936 to “the men brave and 
true who delivered this vast domain from 
the despotic dominance of Santa Anna.” 
Of course, the story of Texas independ- 
ence is a familiar one: Jim Bowie, Davy 
Crockett, William Travis and their com- 
panions in death at the Alamo; Sam Hous- 
ton and his small but victorious band on 
the plain of San Jacinto. These were men 
and events of which to be proud, and 
Texans had never taken them lightly. They 
deserved a great celebration in 1936, and 
all Texas was determined to provide one 
— Depression or not. 

A Centennial Commission was created 
by the State of Texas in 1931 to study 
sites for the gigantic celebration. Many 
were considered, but the search quickly 
narrowed down to three areas — San An- 
tonio, Houston and Dallas. 

San Antonio had the Alamo, Houston 
had San Jacinto and Dallas had nothing 
but the civic spirit and super-salesmanship 
that had built a city where there was no 
“manifest destiny” that a city should 
exist. Banker Bob Thornton, president 
of the Dallas Chamber of Commerce, 
headed the team of civic leaders who 
sought this prize for Dallas. It was Mr. 
Bob who went before the Centennial 
Commission in Austin in 1934 to climax 
the successful Dallas campaign with what 
even this super-salesman called “the best 
sales pitch in history.” 

Dallas didn’t have the historical back- 
ground, he admitted, but he pointed out 
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what Dallas did have: population density, 
hotels, physical facilities, transportation 
and — most important of all — the repu- 
tation of doing big things in a big way. 
Salesmanship and the Dallas reputation 
sold the Commission on holding the Cen- 
tennial here. 

Then came the job of raising money in 
Dallas to help pay for the event. Centen- 
nial bonds were put on sale. “You may 
lose money on these,” said Mr. Thornton, 
“but if you do it will be the best loss any- 
one ever made.” Dallas pledged over $9 
million in cash and property, turned over 
the State Fair of Texas park and raised 
an additional $5% million in cash, includ- 
ing $3% million from a municipal bond 
issue and $2 million from bonds of the 
Texas Centennial Central Exposition Cor- 
poration. The Texas Legislature appro- 
priated $3 million for Centennial celebra- 
tions throughout the state, and $1.2 mil- 
lion of this was used in Dallas. In like 
manner, the Federal government partici- 
pated to the tune of $3 million. All of 
this did not take into account the expen- 
ditures of private exhibitors and conces- 
sionaires, who were estimated to have 
spent at least $10 million. 

Practically everything that made up the 
old State Fair plant, prior to 1935 when 
preparations for the Centennial began, 
was torn down or drastically rebuilt, mod- 
ernized or remodeled. The park was beau- 
tifully landscaped. Trees that had stood 
for 40 years were dug up bodily and trans- 
planted in different locations. Nearly 200 
other large trees were trucked in and 
used to beautify the grounds. For almost 
a year, $40,000 a day was spent in con- 
struction and thousands of jobs were pro- 
vided. The construction period itself gave 
a big boost to the Dallas economy. 

When Gov. Jimmy Allred opened the 
Texas Centennial on June 6, 1936, almost 
unbelievable sights greeted the visitors. 
From the spectacular Esplanade 1,000 
feet long, with its 700-foot reflecting pool 
mirroring the magnificent Hall of State, 
to the many new exhibit buildings and 
museums, never-to-be-forgotten impres- 
sions were made on Texans. For many in 
what was still undeniably a rural state, 
the Texas Centennial provided the first 
good look at the wonders of the twentieth 
century. The lights, the colors, the ex- 
hibits, the sights and sounds, the Texas 
Centennial was an event to be remem- 
bered and cherished. And all agreed that 
it was a worthy commemoration of the 
brave feats of 1836. 

The exposition itself ran for 177 days 
with an attendance of 6,354,585. It was 
regarded as one of the four great world’s 
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Chicago, New York and San Francisco. 
It had hardly closed before opening again 
in 1937 as the Greater Texas and Pan- 
American Exposition, attracting almost 
aS many people as the Centennial. 

Certainly the most concrete achieve- 
ment of the Centennial was the building 
in Dallas of the finest permanent fair 
plant to be found anywhere. Buildings 
that are still standing today on the fair- 
grounds that were constructed for the 
Centennial exposition include the Mu- 
seum of Fine Arts, Museum of Natural 
History, Aquarium, Bandshell, the pres- 
ent Electric Building, Health and Science 
Museum, Garden Center Building and 
Theater Building. Modernization and en- 
largement of the present General Exhibits, 
Agriculture, Poultry and Varied Indus- 
tries buildings were carried out at this 
time also. There can be little doubt that 
had these buildings been constructed in 
Houston or San Antonio, the State Fair 
of Texas which had been in Dallas since 
1885 would have quickly moved to the 
fortunate city with the new physical plant. 

And the Depression ended in Dallas on 
October 12, 1935, when Gov. Allred 
threw a switch that set off a dynamite 
charge and officially began work on the 
biggest building project in the history of 
the Southwest to that time. 


But the intangible benefits were prob- 
ably of more importance to this growing 
area. Hardly had the Pan-American Ex- 
position ended before the Chamber was 
leading the way in the successful effort 
to bring the aircraft industry to Texas. 
The Centennial had been the greatest suc- 
cess in Dallas’ history, and it is an ac- 
cepted fact that success begets success. 
The spirit that had made this great cele- 
bration a success would not accept the 
fact that the aircraft industry did not 
exist between the two coasts. 


World War II, of course, increased the 
tremendous growth boom, but at its end 
a black future was forecast for Dallas. 
The doom-and-gloom economic “experts” 
actually published a report that said 
50,000 jobless would be walking the 
streets of Dallas or returning to. their 
farms at war's end. 

Actually, V-J Day in 1945 signaled the 
beginning of the greatest growth boom in 
Dallas’ history, climaxed by the move to 

(Continued on page 79) 


R. L. Thornton, who was a leader in the 
drive to win the Texas Centennial Exposi- 
tion for Dallas, has been president of the 
State Fair of Texas from '45 to present. 


fairs of the 1930's, along with those of 
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The phenomenal growth of the motor 
carrier industry since the mid-forties is 
no economic happenstance, but rather 
stems from the ability of this flexible and 
dependable transportation agency to per- 
form a role in the nation’s commerce 
which finds it rendering an indispensable 
service in substantially all forms of trans- 
actions involving the exchange of goods. 

Trucks were no small part of the trans- 
portation picture in 1946, but their 
national freight volume for 1960 stood at 
more than three and one-half times the 
1946 level, and they now account for 
something like 22 per cent of all of the 
nation’s inter-city ton-miles. Gross oper- 
ating revenues of motor carriers of prop- 
erty for the year 1959 (the last year for 
which complete comparative figures are 
available) were 325 per cent of revenues 


for 1947, reflecting the greatest growth 
during that period of any transportation 
agency except the airlines. Contrast this 
to national income growth for the same 
period of approximately 100 per cent. 

Dallas shippers have long been familiar 
with the availability of next-morning de- 
livery to a major part of their primary 
market area comprised of the Southwest- 
ern states of Texas, Oklahoma, Arkansas, 
Louisiana and New Mexico, including 
such far-away points as El] Paso, Baton 
Rouge, Fayetteville, Miami (Oklahoma) 
and Hobbs. Perhaps lesser known, but 
equally important from the standpoint of 
business firms enjoying nationwide sales, 
is the excellent service provided in all 
directions to major cities throughout the 
United States. A recent survey shows that 
the motor carriers offer Dallas second-day 
service to such points as Detroit, Michi- 
gan; Birmingham, Alabama; Denver, 
Colorado and Phoenix, Arizona; and 
third-day service to Los Angeles, Cali- 
fornia; Boston, Massachusetts; Jackson- 
ville, Florida and New York City. 

A common misconception is a tendency 
to think of motor freight service in terms 
of distribution only, and in terms of small- 
lot shipments. Obviously there is no deny- 
ing the superiority of the truck lines in 
these areas. The truck has been a major 
factor in the expansion of wholesale trade 
areas, and is without question the domi- 
nant transportation agency in the field of 
small-shipment, short-to-medium-length 
haul traffic. No major distribution center 
can exist today without good motor car- 
rier service, and certainly Dallas owes 
much to the industry for its influence in 
developing the city as the Southwest’s 
outstanding distribution center, as well as 
its contribution as a factor in the recogni- 
tion of Dallas as one of the nation’s out- 
standing transportation centers. 

But today’s motor freight service is far 
more than a means of transportation for 
short-haul, small-quantity shipments. Dal- 
las, for example, is served by motor 
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carriers having direct operations to each 
coast. Technology in the development of 
more powerful tractors, and trailers with 
greater capacity, combined with more 
liberalized weight and length limit laws 
by the several states, have shaped the 
truck into a true all-purpose carrier, and 
the shipment which must be refused by a 
motor carrier today because of size or 
bulk is somewhat rare. These same tech- 
nological developments have at the same 
time increased man-hour unit productivity 
to a degree that enables this form of trans- 
portation to readily compete for traffic 
considered beyond its reach economically 
as recently as a decade ago. Thus trucks 
now occupy the position of a major hauler 
of large volume lots of raw materials. 
Their ability to pick up goods where they 
are produced and deliver them where 
they are needed has enabled many manu- 
facturers to utilize them in assembly-line 
techniques to concentrate components 
moving from sub-contractors or sub-as- 
sembly plants to areas of fin: | production. 
The final product is itself, more often than 
not, a candidate for further highway trans- 
portation. 

In its search to do a more complete 
transportation job, the trucking industry 
has developed many highly specialized 
types of freight trailers — cradles for the 
movement of aircraft parts, covered hop- 
pers for bulk cement, tankers for petro- 
leum and chemicals, to name a few. The 
74th Annual Report of the Interstate 
Commerce Commission calls attention to 
the development of multi-purpose trailers, 
one recent innovation consisting of a 
vehicle which can transport livestock or 
liquid cargoes in one direction and general 
freight in the other. 

The resourcefulness and imagination 
which characterize the motor carrier 
industry have molded it into an imple- 
ment essential to all phases of the Ameri- 
can industrial complex where the move- 
ment of goods from one place to another 
is required. 
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GENERAL COMMODITY MOTOR FREIGHT COMPANIES SERVING DALLAS 





Carrier 


Headquarters 


States Served 


Interstate 


Intrastate 





Arkansas-Best Freight System 
Braswell Motor Freight Lines 
Brown Express, Inc. 

Central Freight Lines, Inc. 

The Chief Freight Lines Co. 
Consolidated Forwarding Co., Inc. 


Coordinated Transportation Co. 


East Texas Motor Freight Lines, Inc. 


Gordons Transports, Inc. 

Herrin Transportation Company 

Houston & North Texas Motor 
Freight Lines, Inc. 

IIlinois-California Express, Inc. 

Jones Truck Lines, Inc. 

Landa Motor Line 

Lee Way Motor Freight, Inc. 

Merchants Fast Motor Lines, Inc. 

Mid-Continent Freight Lines, Inc. 


Red Arrow Freight Lines, Inc. 
Red Ball Motor Freight, Inc. 


Republic Truck Lines 
Riss & Company, Inc. 


Roadway Express, Inc. 


Santa Fe Trail Transportation Co. 


Southern Pacific Transport Co. 
Southern-Plaza Express, Inc. 


Southwestern Transportation Co. 


Strickland Transportation Co., Inc. 


Sunset Motor Lines 
Texas-Arizona Motor Freight, Inc. 


Texas-Oklahoma Express, Inc. 


Texas & Pacific Motor Transport Co. 


Transamerican Freight Lines, Inc. 


Transcon Lines 
Viking Freight Company 
Western-Gillette 


Yellow Transit Freight Lines, Inc. 





Ft. Smith, Ark. 

El Paso, Texas 

San Antonio, Texas 
Waco, Texas 
Kansas City, Mo. 
St. Louis, Mo. 
DALLAS, TEXAS 
DALLAS, TEXAS 
Memphis, Tenn. 


Houston, Texas 
DALLAS, TEXAS 


Denver, Colo. 
Springdale, Ark. 
Shreveport, La. 
Oklahoma City, Okla. 
Abilene, Texas 
Minneapolis, Minn. 


San Antonio, Texas 
DALLAS, TEXAS 


DALLAS, TEXAS 
No. Kansas City, Mo. 


Akron, Ohio 


Wichita, Kans. 


Houston, Teras 
DALLAS, TEXAS 


Texarkana, Texas 
DALLAS, TEXAS 


DALLAS, TEXAS 
El Paso, Texas 


DALLAS, TEXAS 
DALLAS, TEXAS 
Detroit, Mich. 

Los Angeles, Calif. 
St. Louis, Mo. 
DALLAS, TEXAS 


Kansas City, Mo. 


* — includes both line and city equipment. 


#=information not available. 
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Ark., lll., Ind., Kan., La., 

Mo., Ohio, Tenn., Tex. 

Ariz., Ark , Calif., La., Miss., 
N.M., Okla., Tenn., Tex. 

Tex. 

Tex. 

Kan., Mo., Neb., Okla., Tex. 
lil., Ind., Kan., Mo., 

Ohio., Okla., Tex., Wisc. 

Ark., lll., La., Mo., Tenn., Tex. 
Ala., Ark., Ga., Ill., Ind., Kan., La., 
Miss., Mo., Okla., Tenn., Tex. 
Ark., Fla., La., Tenn., Tex. 
Tex., Okla. 


Ariz., Calif., Colo., Ill., la., Neb., 
Nev., N.M., Okla., Tex., Wyo. 
Ark., Ill., Ind., Kan., Miss., Mo., 
Okla., Tenn., Tex., 

La., Tex. 

lil., Ind., Kan., Mo., Okla., Tex. 
Tex. 

lil., Ind., la., Kan., Minn., 

Mo., Okla., Tex., Wisc. 

Tex. 

Ark., Colo., La., N.M., Okla., Tex. 


Tex. 

Colo., D.C., Ind., lll., la., Kan., Ky., 
Md., Mich., Mo., Neb., N.J., N.Y. 
Okla., Pa., Tex., Va., W. Va. 

Aia., Conn., Del., D.C., Ga., IIl., 
Ind., Kan., Ky., Md., Mass., Mich., 
Miss., Mo., NJ., N-Y., N.C., Ohio, 
Okla., Pa., R.1., $.C., Tenn., Tex., 
Va., Wisc. 

Ark., Colo., Kan., Mo., Neb., N.M., 
Okla.. Tex. 

La., Tex. 

Ark., tll., Ind., Kan., 

La., Mo., Okla., Tenn., Tex. 

Ark., Ili, La., Mo., Tenn., Tex. 
Ark., Conn., lll., Ind., La., Mass., 
Mich., Miss., Mo., N.J., N.Y. Ohio, 
Okla. (explosive rights only), 
Tenn., Tex., Wisc. 

Tex. 

Ariz., Calif., Ind., Mo., 

N.M., Okla., Tex. 

Kan., Mo., Okla., Tex. 

La., N.M., Tex. 

Conn., Del., Ill., Ind., la., Kan., Ky., 
Mass., Mich., Mo., Neb., NJ., N.Y., 
Ohio, Okla., Pa., R.I., Tex., Wisc. 
Ala., Ariz., Ark.. Calif., Ga., lll., Kan., 
Miss., Mo., N.M., Okla., Tenn., Tex. 
Ark., lll., Ind., Ky., La., Miss., 

Mo., Ohio., Okla., Tenn., Tex. 

Ariz., Ark., Calif., Ill., Kan., Mo., 
Nev., N.M., Okla., Tenn., Tex. 

lIl., Ind., Kan., Ky., Mich., 

Mo., Ohio, Okla., Tex. 


Ark. 


La., Miss., Okla., Tex. 


Tex. 
Tex. 


Tex. 
Tex. 
Ark., Okla. 


Ark., La., Tex. 
Tex. 


N.M., Okla., Tex. 
Ark., Ill., Mo., Okla. 


La., Tex. 
Okla., Tex. 
Tex. 


Tex. 

Ark., Colo., La., 
N.M., Tex. 

Tex. 


IIl., Mo., Okla., W.Va. 


Kan., Mo.. Neb., 
N.M., Okla , Tex. 
La., Tex. 

lil., Mo., Tex. 


Ark., La., Mo., Tex. 


Conn., IIl., Mass., Tex. 


Tex. 
Tex. 


Tex., Okla. 


La., Tex. 
lil. N.Y. 


lIl., Miss., Tenn. 
Ariz., Calif. 
IIl., Kan., Mich., Mo. 


Transportation Units 
Tractors* Trailers* Trucks 





353 
288 
198 
328 
125 
240 

15 
395 
927 


160 
98 


433 
233 
15 
253 
200 
90 


108 
299 


10 
900 


1216 


445 


212 
345 


97 
400 


205 
116 


670 
250 
318 
175 


175 
330 


967 
774 


320 
84 


679 
459 
40 
907 
360 
90 


186 
998 


14 
1000 


2300 


994 


402 
939 


381 
122 


258 
183 


155 
150 
189 
372 
1§ 
50 
4 
226 
147 


200 
4] 


219 
227 
148 
185 

35 


118 
305 


21 
15/7 


902 


245 


155 
86 


133 
155 


173 
132 


Total No. of Units=250 
# # # 


Total No. of Units= 2000 


349 
415 
375 
84] 


1065 
702 
840 

1276 


149 

72 
483 
145 

















DALLAS 
MOTOR 
ERVICE 
EXPANDS 


New lines and new services continue to 
expand Dallas’ position as the motor 
freight center of the Southwest. Latest 
new service to be announced is a joint 
air-ground agreement between Red Ball 
Motor Freight and American Airlines 
enabling freight to move into and out of 
many Texas and Louisiana cities through 
the combined resources of the two freight 
transportation companies. 








The service, available for the first time 
to many shippers in the area served by 
Red Ball, is called Truck-Air. It com- 
bines the regular pickup and highway 
movement of freight by Red Ball to and 
from Dallas, and to and from any of the 
large cities served by American Airlines. 


Only one bill of lading is required for the. 


combined truck-air movement. 

Other Dallas-based lines such as East 
Texas, Texas Oklahoma Express and 
Strickland have been adding to their serv- 
ice and equipment. Western-Gillette has 
new service between Dallas and the west 
coast. New lines such as Gordons Trans- 
port, Mercury Freight Lines and Illinois- 
California Express are expanding Dallas’ 
motor freight service. 


One of the most challenging aspects of 
motor freight transportation is the total 
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picture of the fleet maintenance. For the 
last three years East Texas Motor Freight 
of Dallas has received the coveted Fleet 
Owners Award for outstanding main- 
tenance efficiency. 

C. H. Rose, fleet maintenance super- 
visor for East Texas Motor Freight, ad- 
ministers this vital program for more than 
1,277 vehicle-trucks, tractors and trailers. 
In 1960, these vehicles logged over 25% 
million miles in over-the-road and city 
operations. A major preventative main- 
tenance inspection and service is per- 
formed regularly every 6,000 miles on 
over-the-road tractors. Because of this 
careful attention top overhauls are usu- 
ally not needed until East Texas tractors 
have traveled 500,000 miles. 

(Continued on page 80) 


Truck-Air Service, an air-ground agree- 
ment between Red Ball and American. 


Red Ball truck loads freight from Amer- 
ican Air Lines plane for delivery via new 


One of the new units that was recently 
placed in service by Texas-Oklahoma 
Express as part of expansion program. 





A Dynamometer test stand at East Texas 
Motor Freight’s Dallas shop which per- 
mits testing under high-speed conditions. 
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its good business 


to business travel with PTEHP! 


Here’s a remarkable, new cost-free service for firms whose represen- 
tatives are on the road .. . Republic’s Protected Travel Expense Plan. 
With this plan, your firm carries its own readily-available supply of 
Republic Travelers Checks, obtainable at any time, any hour, right 
in your own Office. 

Working details are very simple, requiring no cash outlay and no 
additional personnel or equipment. Most important, PTEP affords 
maximum protection for your company’s funds and assists tangibly 
in controlling travel expenditures. 

For complete information, just write or call the Travelers Check 
Department at Republic. 


REPUBLIC NATIONAL BANK 
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to the business man 


CAPITAL AND SURPLUS $105,000,000 *% LARGEST IN THE SOUTH * MEMBER FEDERAL DEPOSIT INSURANCE CORPORATION 
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A Fabulous Fall 


Nighttime view of the Diamond Lagoon with splashing fountains and dramatic lighting. 


Suddenly it’s that time of year again 
in Texas — and the Fair is in the air. The 
State Fair of Texas by all odds is the most 
eagerly awaited annual event in the South- 
west, as far as millions of Texans are con- 
cerned, and it'll be here for sixteen days, 
October 7 through 22. This fabulous fall 
festival of fun is recognized by one and 
all as the largest annual Fair in America 
in terms of attendance. 

The 1961 Fair will present an “Expo- 
sition of Music” and the musical theme 
will be carried out in scores of special 
events and activities. Every high school 
band in Texas has been invited to attend 
the Fair and participate in the “Exposi- 
tion of Music.” Dozens of cities will be 
honored with special days and will send 
large delégations to the exposition. 

Texans throughout the state will load 
into the family car and journey to Dallas 
to be a part of it all. Total attendance for 
the sixteen days is expected to exceed 
2,750,000—and what a show they'll see! 
As usual, the Fair will have “something 
for everybody.” 


The State Fair, lovingly nurtured by 
Dallas business and civic leaders since 
its inception in 1886, is one of the city’s 
greatest achievements. The Fair is truly 
a community endeavor. Its success can 
be attributed to long years of effort and 
interest by Dallas citizens who have de- 
voted their time and energies throughout 
each year to making each succeeding ex- 
position bigger and better than any of 
those that have gone before. 
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Gateway to the best fair in the world! 


The “dydamic” man in charge is, of 
course, R. L. Thornton Sr., who has 
served as president of the Fair since 1945. 
C. A. Tatum is first vice president and 
Hugo W. Schoellkopf serves as second 
vice president. Other vice presidents are 
J. J. Kettle, Julius Schepps, L. H. True 
and J. Glenn Turner. Executive vice 
president and general manager is James 
H. Stewart. James W. Aston is treasurer 
and Arthur K. Hale is secretary. The 48- 
man board of directors includes Dallas’ 
most prominent civic and business leaders. 
In addition, scores of other men and 
women serve On committees that direct 
the various activities of the Fair. 

The program of the 1961 Fair will 
sparkle with such noteworthy events as 


the Pan-American Livestock Exposition 
and State Fair Horse Show, exhibit fea- 
tures which include the Texas Interna- 
tional Trade Fair and Southwestern Auto- 
motive Exposition, bigtime college and 
professional football games, first-rate 
theatrical attractions like “The Sound of 
Music” and “Ice Capades.” There will be 
a glittering “Torchlight Parade of Music” 
each and every evening. 

The 1961 State Fair will open Saturday, 
Oct. 7, with the traditional opening day 
parade through downtown Dallas in mid- 
morning. But out on the fairgrounds, the 
park will already be jumping with more 
than 100,000 boys and girls from all over 
the state on hand for Rural Youth Day. 
Many of them will arrive in the Dallas 
area the night before in anticipation of a 
6 a.m. roller coaster ride. 

An additional highlight of the opening 
day will be the football game in the Cot- 
ton Bowl which matches Southern Metho- 
dist University and the Air Force 
Academy, a contest that inaugurates a 
new gridiron rivalry of major proportions. 
The game will be attended by a contingent 
of 600 Air Force cadets from the Air 
Force Academy in Colorado Springs. 

The program of special events for the 
“Exposition of Music” is designed to 
appeal to young and old alike. One of the 
most spectacular will be a nightly affair 
— the “Torchlight Parade of Music” 
around the fairgrounds. In the line of 
march will be marching bands and drill 
units, illuminated floats, beautiful girls 
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and gaily caparisoned circus animals — 
all the glamour and brilliance that makes 
everybody love a parade. At least two 
cities will be saluted each evening with 
places of honor in the parade and their 
own special floats. 

There'll be something different and ex- 
citing going on every day. A sampling of 
major special events reflects the highlights 
of the Fair. 

An old fiddlers contest in the bandshell 
and a gospel song festival in the Cotton 
Bowl will be presented Monday, Oct. 9. 
The annual Texas Music Festival on Tues- 
day, Oct. 10, will bring together in the 
stadium some 4,000 high school musicians 
for a colorful pageant. On Thursday, Oct. 
12, itll be Circus Night in the Cotton 
Bowl, when the Gil Gray three-ring circus 
will be presented as a free attraction. 

Even the Dallas Symphony Orchestra 
will get in on the big show. The Dallas 
Symphony Spectacular in the Cotton 
Bowl Friday evening, Oct. 13, will include 
a sensational rendition of Tchaikowsky’s 
“1812 Overture,” punctuated by thunder- 
ous blasts from a battery of cannon and 
climaxed with a stupendous fireworks dis- 
play. Scheduled for Elementary School 
Day, it’s a show that’s a natural for the 
kids, 
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Festival of Fun 





For children of every 
age, the wonderful 
‘Wizard of Oz" 
story will be one of 
the features in the 
'61 “Ice Capades.”’ 


Youngsters again 
this year are ex- 
pected to make the 
Future Farmers Chil- 
dren's Barnyard one 
of their favorite 
Fair stopping places. 


This full-scale model of the Mercury 
capsule will be on display in the Varied 
Industries Building at the 1961 State Fair. 


Crowds make a fair, and they make the 
State Fair of Texas the largest in the 
country with their attendance each year. 
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Suddenly it’s that time of year again 
in Texas — and the Fair is in the air. The 
State Fair of Texas by all odds is the most 
eagerly awaited annual event in the South- 
west, as far as millions of Texans are con- 
cerned, and it'll] be here for sixteen days, 
October 7 through 22. This fabulous fall 
festival of fun is recognized by one and 
all as the largest annual Fair in America 
in terms of attendance. 

The 1961 Fair will present an “Expo- 
sition of Music” and the musical theme 
will be carried out in scores of special 
events and activities. Every high school 
band in Texas has been invited to attend 
the Fair and participate in the “Exposi- 
tion of Music.” Dozens of cities will be 
honored with special days and will send 
large delegations to the exposition. 

Texans throughout the state will load 
into the family car and journey to Dallas 
to be a part of it all. Total attendance for 
the sixteen days is expected to exceed 
2,750,000—and what a show they'll see! 
As usual, the Fair will have “something 
for everybody.” 


The State Fair, lovingly nurtured by 
Dallas business and civic leaders since 
its inception in 1886, is one of the city’s 
greatest achievements. The Fair is truly 
a community endeavor. Its success can 
be attributed to long years of effort and 
interest by Dallas citizens who have de- 
voted their time and energies throughout 
each year to making each succeeding ex- 
position bigger and better than any of 
those that have gone before. 
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A Fabulous Fall 


Nighttime view of the Diamond Lagoon with splashing fountains and dramatic lighting. 
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Gateway to the best fair in the world! 


The “dydamic” man in charge is, of 
course, R. L. Thornton Sr., who has 
served as president of the Fair since 1945. 
C. A. Tatum is first vice president and 
Hugo W. Schoelikopf serves as second 
vice president. Other vice presidents are 
J. J. Kettle, Julius Schepps, L. H. True 
and J. Glenn Turner. Executive vice 
president and general manager is James 
H. Stewart. James W. Aston is treasurer 
and Arthur K. Hale is secretary. The 48- 
man board of directors includes Dallas’ 
most prominent civic and business leaders. 
In addition, scores of other men and 
women serve On committees that direct 
the various activities of the Fair. 


The program of the 1961 Fair will 
sparkle with such noteworthy events as 
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the Pan-American Livestock Exposition 
and State Fair Horse Show, exhibit fea- 
tures which include the Texas Interna- 
tional Trade Fair and Southwestern Auto- 
motive Exposition, bigtime college and 
professional football games, first-rate 
theatrical attractions like “The Sound of 
Music” and “Ice Capades.” There will be 
a glittering “Torchlight Parade of Music” 
each and every evening. 

The 1961 State Fair will open Saturday, 
Oct. 7, with the traditional opening day 
parade through downtown Dallas in mid- 
morning. But out on the fairgrounds, the 
park will already be jumping with more 
than 100,000 boys and girls from all over 
the state on hand for Rural Youth Day. 
Many of them will arrive in the Dallas 
area the night before in anticipation of a 
6 a.m. roller coaster ride. 

An additional highlight of the opening 
day will be the football game in the Cot- 
ton Bowl which matches Southern Metho- 
dist University and the Air Force 
Academy, a contest that inaugurates a 
new gridiron rivalry of major proportions. 
The game will be attended by a contingent 
of 600 Air Force cadets from the Air 
Force Academy in Colorado Springs. 


The program of special events for the 
“Exposition of Music” is designed to 
appeal to young and old alike. One of the 
most spectacular will be a nightly affair 
— the “Torchlight Parade of Music” 
around the fairgrounds. In the line of 
march will be marching bands and drill 
units, illuminated floats, beautiful girls 
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and gaily caparisoned circus animals — 
all the glamour and brilliance that makes 
everybody love a parade. At least two 
cities will be saluted each evening with 
places of honor in the parade and their 
own special floats. 

There'll be something different and ex- 
citing going on every day. A sampling of 
major special events reflects the highlights 
of the Fair. 

An old fiddlers contest in the bandshell 
and a gospel song festival in the Cotton 
Bowl will be presented Monday, Oct. 9. 
The annual Texas Music Festival on Tues- 
day, Oct. 10, will bring together in the 
stadium some 4,000 high school musicians 
for a colorful pageant. On Thursday, Oct. 
12, itll be Circus Night in the Cotton 
Bowl, when the Gil Gray three-ring circus 
will be presented as a free attraction. 

Even the Dallas Symphony Orchestra 
will get in on the big show. The Dallas 
Symphony Spectacular in the Cotton 
Bowl Friday evening, Oct. 13, will include 
a sensational rendition of Tchaikowsky’s 
“1812 Overture,” punctuated by thunder- 
ous blasts from a battery of cannon and 
climaxed with a stupendous fireworks dis- 
play. Scheduled for Elementary School 
Day, it’s a show that’s a natural for the 
kids. 
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For children of every 
age, the wonderful 
‘Wizard of Oz"’ 
story will be one of 
the features in the 
'61 “Ice Capades.”’ 


Youngsters again 
this year are ex- 
pected to make the 
Future Farmers Chil- 
dren's Barnyard one 
of their favorite 
Fair stopping places. 





This full-scale model of the Mercury 
capsule will be on display in the Varied 
Industries Buiiding at the 1961 State Fair. 


Crowds make a fair, and they make the 
State Fair of Texas the largest in the 
country with their attendance each year. 
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“East Texas on Parade” will hold the 
spotlight in the Cotton Bowl Tuesday, 
Oct. 17. The pageantry will revolve 
around a bevy of East Texas beauty 
queens, top bands from the area and the 
famous Apache Belles, precision march- 
ing group. “Teen Night USA,” featuring 
100 “teen-queens” from over the nation 
will be presented in the bowl Wednesday, 
Oct. 18, as a prevue to the Miss Teen-Age 
America contest finals. Most of the Cot- 
ton Bowl shows will include lavish fire- 
works displays. 

In the Livestock Coliseum on Thurs- 
day, Oct. 19, there will be a Western 
Music Jamboree. Each evening at dusk 
except on Sundays the Air Force Band of 
the West will present the Twilight Lagoon 
Concerts in the Bandshell, and on Sun- 
days the State Fair band will play concerts 
on the lagoon plaza in front of the 
Museum of Fine Arts. Jazz programs are 
being planned for the bandshell on Satur- 
day nights. 

The theatrical attractions at the Fair 
are always a high point of the entertain- 
ment year in the Southwest. 

“The Sound of Music,” the last great 
Broadway musical hit by Rodgers and 
Hammerstein, will be presented in State 
Fair Music Hall for 24 performances dur- 
ing the Fair. There will be performances 
each night, with matinees on Saturdays, 
Sundays and Wednesdays. 

The national company of the show 
which will be seen at the Fair stars lovely 
Florence Henderson as Maria and John 
Myhers as Capt. Von Trapp. 

The story is based on the memoirs of 
the Baroness Von Trapp and takes place 
in Austria in 1938. It tells how Maria, 
a young postulant in a nunnery, is sent 
to become the temporary governess to 
the seven children of the austere Capt. 
Von Trapp, a wealthy retired Austrian 
naval officer. Teaching the children to 
sing and enjoy life, Maria thereby paves 
the way for romance with the captain, a 
widower. This was also the foundation 
for the formation of the Trapp Family 
Singers, a famous real-life musical group. 

The score includes many songs that 
have become popular favorites, including 
the children’s song, “Do Re Mi,” “Climb 
Every Mountain” and “My Favorite 
Things.” 

The “Ice Capades” of 1961 which will 
visit the Fair for 26 performances is an 
all-new edition of an always popular Fair 
feature. There will be performances in 


The seven Von 
Trapps stand at 
inspection by the 
austere Captain 
Von Trapp and 
Maria, the gov- 
erness, in ‘‘The 
Sound of Music."’ 


the Ice Arena nightly except Sundays, 
with matinees on Saturdays, Sundays and 
Wednesday, Oct. 11. 

The ten production numbers and 
twenty specialty acts range from astound- 
ing feats of skating skill to slapstick 
comedy, performed by the greatest array 
of championship skaters ever assembled 
in one show. For children of all ages, 
there will be the delicious fantasy, “The 
Wizard of Oz.” There is a delightful 
sequence from “South Pacific,” and “Bay- 
anihan on Ice” is an authentic interpre- 
tation of Philippine folk dances. Segments 
from four operas, “Manon,” “La Tra- 
viata,” “Tannhauser” and “II Trovatore” 
are spotlighted and many of the great 








John Myhers as 
Captain Von 
Trapp and Flor- 
ence Henderson 
as Maria in a 
scene from ‘‘The 
Sound of Music,”’ 
to be presented in 
the Music Hall 
during the Fair. 
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musical comedy moments of the past half 
century are recaptured in “Salute to Rod- 
gers and Hammerstein.” 


The Mobil Sky Revue, with its dare- 
devil aerialists drawn from among the 
great circus performers of the world, will 
be presented in two free performances 
daily above the stage at the “top of the 
Midway.” The show will present the 
Ivanovs, cavorting crazily on a rigging 70 
feet in the air, the Murrillos troupe of 
comedy pantomimists from France, and 
the Ronnie Lewis trio who perform their 
feats of daring on Roman ladders 80 feet 
aloft. 

The Million-Dollar Midway at the State 
Fair, a glittering “mile of marvels,” pro- 
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vides the carnival excitement without 
which no Fair would be complete. 

The ninth annual Pan-American Live- 
stock Exposition, international show win- 
dow and market place for purebred live- 
stock, to be presented Oct. 7-15, has 
achieved worldwide recognition and ac- 
claim as the most important meeting place 
for cattkemen and livestock raisers of the 
Western Hemisphere. 


Among the factors that make the State 
Fair of Texas more than just a state fair 
and elevate it to the rank of a major world 
exposition are the multitude, variety and 
splendor of its exhibits. 


The Texas International Trade Fair for 
example, presents elaborate exhibits by 
foreign nations from all over the world. 


The Space Age will receive due empha- 
sis at the Fair, with a “Project Mercury” 
exhibit furnished by the National Aero- 
nautics and Space Administration. It will 
include~a full-size replica of the capsule 
like those in which America’s first astro- 
nauts were launched into outer space 
earlier this year. The capsule will be oc- 
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Antique Automobile Show will again 
bring back to the Fair days of yesteryear. 


Two hundred acres of fun are in store for 
every visitor to this year's State Fair of 
Texas to be held in Dallas in October. 
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cupied by a dummy astronaut in flight 
position attired in an actual space suit of 
the type worn by the astronauts Alan B. 
Shepard Jr. and Virgil Grissom when they 
embarked on their great adventure. 

The “Advance” model home to be un- 
veiled at the Fair is literally a “house of 
surprises.” The fully-furnished and deco- 
rated three-bedroom ranch-style dwelling 
will be a showcase for some of the latest 
gas appliance and equipment innovations, 
including a range on which an egg can 
be fried in a paper plate and a plumbless 
toilet. 

The 1961 Agriculture Show has for its 
theme, “Agriculture Touches You,” and 
will show what agriculture means to the 
ultimate consumer. 

A popular attraction of last year’s Fair 
that proved irresistible to the small fry will 
again be on hand. It is the Future Farmers 
Children’s Barnyard, where the kids can 
see all kinds of farm animals and their 
young — an education in itself for city 
youngsters. 

The Automobile Show at the State Fair 
annually is one of the “Big Three” shows 





of its type on the North American con- 
tinent, and the 45th Southwestern Auto- 
mobile Exposition this year will display 
some $5,000,000 worth of exhibits and 
will introduce most of the new 1962 
model cars. 

In addition, for purposes of nostalgic 
comparison, there will be an Antique 
Auto Show which will hark back to the 
days of the gas buggies of yore, with the 
ancient vehicles on display all lovingly 
restored to tip-top condition. 


The Electric Show will be a veritable 
super-market of electrical conveniences, 
one of the few places where virtually all 
the latest models of appliances and equip- 
ment for the home are displayed under 
one roof for the edification of the general 
public. 


A trout-fishing pond where fairgoers 
can wet a hook and, perhaps, catch a 
Colorado mountain trout to take home 
for dinner will be a feature of the Play- 
time USA exhibition. The Home and 
Family Show in the Women’s Building 
will include an impressive lineup of model 

(Continued on Page 109) 








Fairgrounds parking lot is filled with buses bringing more 
than 100,000 youths to Rural Youth Day at State Fair of Texas. 


DALLAS e« SEPTEMBER, 1961 





at the a 


The accent will be on youth at the 
1961 State Fair of Texas — as always. 
The Fair is for the young at heart — of 
all ages — and the kids help to make it 
that way. 

A great part of the agriculture, live- 
stock and poultry activities at the Fair 
are designed especially for the youngsters, 
along with the numerous special school 
days and of course, the unique event 
which will open the 1961 Fair, Rural 
Youth Day. 

Rural Youth Day alone will attract an 
estimated one hundred thousand young- 
sters. Started in 1946, the day has grown 
each year until today it can be accurately 
described as the largest assemblage of 
rural youth in the nation and probably 
in the world. 

The boys and girls will come from 
every part of the state, some of them 
travelling from as far as 600 miles away. 
Climax of the day will be a mammoth 
picnic lunch, when the young people will 
be guests of Dallas businessmen. 

Other State Fair opening events will 
honor individual farm boys and girls. 

On Friday evening preceding Rural 
Youth Day, the State Fair will hold its 
annual Honor Awards Dinner for 45 Fu- 
ture Farmers, Future Homemakers and 
4-H Club boys and girls who have made 
outstanding progress the past year in 
agriculture, home economics and animal 
husbandry. 

Three major junior attractions have 
been scheduled for Rural Youth Day — 
the State 4-H Dress Revue, a Junior 
Grass Judging Contest and the Junior 
Market Turkey Show. 

Each of these contests places a pre- 
mium on the youngsters’ knowledge, 
training and skill. In the dress revue, 48 
club girls from the state’s twelve Exten- 
sion Service districts will model clothes 
which they have designed and made. 

In the Junior Grass Judging Contest, 
more than 100 Future Farmers and 4-H 
Club boys will take an identification test 
on several score of the region’s range and 
weed plants. 


The Junior Market Turkey Show will 
feature approximately 1,000 entries by 
200 rural youth. In a follow-up attraction, 
the market turkeys will be sold at 10 a.m. 
on Oct. 11, with all proceeds going to 
the junior exhibitors. 

The Turkey show and sale will kick 
off a number of similar events in which 
juniors will participate. 


They will hold a Junior Market Broiler 
Show on Oct. 14, and follow it with an 
auction sale at 10 a.m. on Oct. 17. 

On the next day, Wednesday, Oct. 18, 
State Fair’s Junior Livestock Shows will 
get into full swing with judging of all 
breeds of dairy heifers, milk-fed steers, 
lambs, beef heifers and pigs. 

The young exhibitors will stage the 
Junior Market Steer Show on Oct. 19, 
and will continue their pig show. The 
shows will close on Oct. 20 with the 
Junior Negro Pig Show. 

Climax of the Junior Livestock Shows 
will occur in a series of auction sales on 
Oct. 20-21. The grand champion steer, 
together with all other milk-fed steers, 
will be sold at 9:30 a.m. on Friday, Oct. 


20, in the Livestock Pavilion. The grand 
champion lamb and grand champion bar- 
rows, with all other lambs and pigs, will 
be sold at the same time on the following 
day — the lambs in the Sheep Arena and 
the pigs in the Swine Arena. 


The Junior Livestock Auction Sales 
are easily one of the top attractions each 
year at State Fair. Youngsters who par- 
ticipated in the 1960 auctions received 
$148,200.47 for their poultry and live- 
stock. 

Dallas businessmen are solid in their 
support of State Fair’s entire youth pro- 
gram. Scores of busy bankers, industrial- 
ists, merchants and other distinguished 
citizens give liberally of their time to 
committees that make the junior activities 
possible. 

Heads of the various committees in- 
clude L. H. True, general chairman, live- 
stock and agriculture; Dan C. Williams, 
vice chairman, poultry; Ben H. Carpen- 
ter, vice chairman, Junior Livestock Auc- 
tion Sale; James W. Aston, vice chair- 
man, youth activities; and E. C. Inglish, 
vice chairman, agriculture. 

R. L. Thornton, Jr., is chairman and 
Carlton Lawler is vice chairman of Rural 
Youth Day Committee. Mr. Williams is 
chairman of the Honor Award Dinner 
Committee, and C. T. Johnson is chair- 
man of Rural Youth Day Housing 
Committee. 

James H. Stewart, executive vice presi- 
dent and general manager of State Fair, 
sees the youth program as equal in im- 
portance to the program for all senior 
activities. 

“The younger generation will provide 
the leading farmers and cattlemen for the 
next generation. They must be included 
in every phase of State Fair’s agriculture, 
livestock and poultry programs,” Mr. 
Wilson said. 

“State Fair, backed by the businessmen 
of Dallas, wholeheartedly sponsors all 
youthful industry as the best assurance 
of our state’s future economic growth 
and stability.” 
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INTERNATIONAL 


AIR 


One evening last October, a_ well- 
dressed throng of South American busi- 
nessmen, ranchers and diplomats visited 
a ranch. The balmy autumn air was filled 
with soft foreign accents and guitar music 
—as the group watched a horse show, en- 
joyed a huge outdoor supper and heard a 
noted after-dinner speaker. 


The setting might have been Argentina, 
Venezuela or Columbia. 


It was, instead, the Circle T ranch out- 
side of Dallas. The food was traditional 
Texas barbecue, and the speaker, State 
Fair President R. L. Thornton, who at 
that time was Dallas’ mayor. 
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The group, one of the largest and most 
important audiences of livestock breeders 
ever to assemble in the Western Hemi- 
sphere, was in town for the Pan-Ameri- 
can Livestock Exposition of the State 
Fair. 


This was perhaps the most striking ex- 
ample of the growth of Dallas as a capi- 
tal for world commerce, and underscored 
the boost the State Fair’s special features 
have given to Dallas’ international stat- 
ure. 

In addition to the Pan American, the 
Fair’s Texas International Trade Fair at- 
tracts a wide and far-flung number of 


foreign businessmen and officials each 
year. Nations from throughout the world 
will send representative people with rep- 
resentative products to Dallas for the 
State Fair. Nations of Western Europe, 
Africa and the Middle East will conduct 
business, and exchange person-to-person 
ideas and understanding, during the Fair 
Oct. 7-22—and after. 


The energetic role of the State Fair in 
promoting Dallas’ commerce and cosmo- 
politanism. started nine years ago with 
the establishment of the Pan-American 
Livestock Exposition. 


This year, more than 25 breeders of 
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purebred beef and dairy cattle, swine, 
sheep, goats and horses and more than 20 
breeds of fine poultry will be on display 
at the Pan American Exposition. “We 
are expecting hundreds of cattlemen and 
livestock authorities from Latin America, 
and their families,” Ray W. Wilson, man- 
ager of the Pan American, says. “Also we 
anticipate many more this year from Eu- 
rope and the Near East.” 

The preceding eight Pan Americans 
have attracted a total of almost 3,000 
Latin Americans, including such notables 
as the president-elect of Uruguay, sena- 
tors, ambassadors, bankers and army offi- 
cials, as well as prominent businessmen 
and leading livestock raisers. 

In turn, our own foremost breeders 
and exhibitors are attracted by excellence 
of quality and the outstanding show ani- 
mals entered. Last year, a record-break- 
ing 1,750,000 people visited the State 
Fair during the Pan-American. “Repre- 


sentatives of the major breed associations 
in the Southwest have proved invaluable 
in providing education and informative 
material on all phases of livestock prod- 
uction and introducing Latin Americans 
to the cattle breeders of the country,” Mr. 
Wilson stated. “Numerous tours of farms 
and ranches where visitors may observe 
various breeds of livestock on the range 
have also been very helpful.” 

The success of establishing the Pan- 
American as the international meeting 
place and exchange for cattlemen and 
livestock raisers has been spurred by an 
excellent supporting public relations pro- 
gram. 

Starting in 1953, a good-will mission 
was composed of State Fair officials, Dal- 
las businessmen and various livestock 
association representatives to tour eight 
cities in Mexico, with Pan-American per- 
sonal invitation. In ensuing years, the itin- 
erary was broadened to include Panama, 
Ecuador, Columbia, Venezuela, Cuba, 
Peru, Chili, Argentina, Uruguay and Bra- 
zil. 

Spanish and Portuguese brochures are 
mailed to these and other countries each 
year, and personalized invitations sent to 
more prominent leaders and livestock au- 
thorities. 

The success of the big Exposition is evi- 
denced by the fact that it has been cited 
for aiding international good will by the 
U. S. Department of State and other gov- 
ernment agencies, On various occasions. 

The Texas International Trade Fair, 
now in its fourth year, has served the 
people of Dallas as a source of personal 
contact with foreign countries, and infor- 
mation about products and tourism. It is 


an international showcase for the South- 
west, introducing many new products in 
the area; offering others, not available so 
easily elsewhere. Such diverse items as 
Mexican furniture shown for the first time 
in Texas, to costly baccarat crystal from 
the castles of old Persia, will be exhibited 
this year, for example. Kenneth Erick- 
son, State Fair manager of Sales and Ex- 
hibits and Trade Fair manager says that 
exhibition booths in the General Exhibits 
Building, the largest on the fairgrounds, 
will be occupied this year by displays from 
France, Sweden, Finland, Belgium, Is- 
rael, Italy, the Netherlands, Germany, 
Great Britain, Japan, United Arab Re- 
public, Sierra Leone and the League of 
Arab States. 


Generally, the Trade Fair falls into 
three categories — governments, exhibits 
which display leading products of the 
country, such as textiles, precision instru- 
ments, giftware, etc., and travel and 
tourist attractions. Importers offer a wide 
variety of merchandise available for de- 
livery in Dallas at a future date. Fair- 
goers can place orders for such items as 
British fabrics, German hi-fi sets, Orien- 
tal furniture, etc. 


The International Bazaar attracts 
Dallas dollars with varied and vari- 
priced selection of merchandise. Moroc- 
can leather goods, Japanese toys, Hong 
Kong silks, Israel candy—provide a Per- 
sian-market place type of atmosphere at 
a budget price. Other countries who will 
display their wares this year are the 
Congo, Germany, Sweden, Iran, Italy, 
India, France, Africa, Mexico, Switzer- 
land, Denmark and the Netherlands. 


The International Theater, another pop- 
ular feature of the Trade Fair, will be re- 
peated this year. Movies on travel, his- 
tory, industry and folk customs represen- 
tative of its way of life will be shown by 
each nation participating in the Fair. Per- 
sonal invitations to the Trade Fair are 
mailed out each year to thousands of buy- 
ers for Dallas area companies. Retail 
stores, industrial firms, manufacturers’ 
agents, dealers and distributors in major 
cities throughout the Southwest are invited 
to view the displays for possible purchase. 
And, according to Mr. Erickson, “The 
response has always indicated a high level 
of interest in the Texas Trade Fair. The 
business transacted here during the Fair, 
fans out across the country the rest of the 
year.” 
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THE BEST DRESSED STORES ARE 
CLOTHED IN LIGHT 






? 











IIe Asn 


Here, a handsome sparkle chandelier and 
bubble lamps bring beauty while they accent 
merchandise. Over-all lighting is created 


ceiling lights, achieving a good 
color balance for merchandising. 






Service Division. 
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Another smart chandelier adds elegance 


by a pattern of fluorescent and incandescent 


W. A. Green — South Oak Cliff Shopping Center e Architects: Surles and Williams e Interior Designer: Dan Daniels 
General Contractor: W. L. Wyman and Son e Electrical Contractor: Electrical Contracting and Maintenance Co. 


Today, planned lighting is an indispensable part of the architect’s plans and 
one of his most effective tools. In this modern department store, light is 
used as part of the decor and for creating mood and atmosphere. It is used 
as a selling aid . . and, of course, for good seeing. For new ways to use lighting 
effectively, indoors and out, feel free to call a Dallas Power & Light lighting 
engineer for help and consultation. The number is RI 7-4011, Commercial 


DALLAS POWER «& LIGHT COMPANY 




















to the better dresses department. 
Carefully designed perimeter lighting not only 
highlights wall displays but makes the 

store seem larger by putting 

a wash of light on upper walls. 
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Acres of Amusement 


The State Fair Midway — traditional “fun spot” of the fall spectacle — 


will be even better this year. New thrill rides from Europe will be added 
to those which make this Midway a Dallas entertainment feature all spring 
and summer. 

A special selection of rides in Kiddie Town are scaled down for the 
younger set. Hot Rod Jr., small cars designed for small children, will be 
added this year. 

Something old and many things new will make this year’s Midway the 
finest ever as it adds to the overall glitter and gaiety of the Fair. 
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Which coating 


Saves you most per year? 


HUMBLE OIL & REFINING CO. 
America’s Leading ENergy COmpany 


@ENCO and RUST-BAN are registered trademarks of Humble Oil & Refining Company 
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ee appraisal of your 
>ctive coating needs 


Humble corrosion engineers know 
the answers, because they’re respon- 
sible for minimizing corrosion and 
weathering costs on Humble equip- 
ment everywhere . . . offshore rigs, 
wood and metal buildings in marsh- 
land and deserts, refineries and chem- 
ical plants, hard-working outdoor 
machinery. 


For lowest annual costs under all 
these service conditions, Humble has 
developed more than 100 different pro- 
tective coatings. You don’t have to be 
an expert to choose the best for your 
job. Just ask Humble. Without cost 
or obligation, an experienced Humble 
engineer will make a thorough ap- 
praisal of your needs and recommend 
a complete painting program for you. 
Call your Humble salesman, or con- 
tact Humble Oil & Refining Company, 
Sales Engineering, P. O. Box 2180, 
Houston 1, Texas. 


Humble coatings include: RUST- 
BAN®, Epoxies, Phenolics, Tank 
Coatings, Vinyls, Acrylics, Enamels, 
Hot Surface Coatings. 
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The State Fair of Texas, like all of the 
great fairs of America, has always been 
oriented to agriculture. The term “agri- 
cultural fair” has been synonymous with 
the major state fairs of the nation. Today 
agriculture remains an important phase 
of the State Fair of Texas. 

However, over the course of the years, 
the nature of the state’s economy has 
shifted in emphasis from agriculture to 
industry. 

The bulk of the population has moved 
from the rural areas to the metropolitan 
centers. The character of agriculture it- 
self has changed. Consequently, the State 
Fair’s approach to agriculture has also 
undergone something of a _ transforma- 
tion. 

Today, the State Fair seeks to reflect 
the changing aspect of modern agricul- 
ture to its visitors in terms of the highly 
skilled scientific industry that it has be- 
come. During the past ten years, especi- 
ally, the Fair has achieved great success 
in interpreting the importance of the 
state’s two-billion-dollar agricultural in- 
dustry to folks who perhaps have never 
been on a farm. 

At the 1961 State Fair, for example, 
the theme of the Agriculture Show will be 
“Agriculture Touches You.” The show 
will develop this theme along the lines of 
what agriculture means to the ultimate 
consumer. 

An elaborate central exhibit in the Hall 
of Agriculture at the fairgrounds will de- 
pict how agriculture contributes to life, 
liberty, happiness, leisure, education and 
stewardship. Actual exhibits and symbolic 
representation will be employed to carry 
out the theme. The displays will show how 
modern agriculture has helped lengthen 
life through better foods and more bal- 
anced diets. They will point out that the 
abundance of our farms is a major ele- 
ment in keeping this nation strong and 
free. The exhibit will emphasize how ag- 
riculture has contributed to better homes 
and helps make possible a growing leisure 
for most of the people of the nation. It 
will also explain the wise stewardship of 
our food and fiber resources through soil 
and water conservation. 

Every section of the state will be rep- 
resented in individual exhibits which sup- 
plement the large central display. These 
will depict the agriculture of the state’s 
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AGRICULTURE 






Highly Skilled Scientific Industry 


12 agricultural extension service districts, 
showing the principal products of each 
and the modern packaged commodities 
manufactured from them. 

The district exhibits have been designed 
and executed just as imaginatively as the 
central exhibit. A virtual cross-section of 
Texas agriculture, the various district ex- 
hibits will spotlight wheat, soybeans, se- 
same and castor beans, grain sorghum, 
dairy products, livestock, cotton, wool and 
mohair, corn and oats, forestry, pea- 
nuts, flax and broom corn, rice, citrus 
fruits and vegetables. Each district ex- 
hibit is pegged to a section of the state 
described by a title that instantly locates 
it to all Texans—such as the Rio Grande 
Valley, the Panhandle, Gulf Coast and 
the like. 

The Fair’s Agriculture Show is pre- 


sented utilizing the most modern exhibit 
techniques. It is coordinated and devel- 
oped by Ray W. Wilson, the Fair’s live- 
stock and agriculture manager, who works 
closely with the experts and scientists of 
the Texas A&M Agricultural Extension 
Service. The actual exhibits are designed 
by Peter Wolf Associates, an organization 
perhaps best known for the creation of 
theatrical scenery. 

The Agriculture Show at the Fair is de- 
signed to be a crowd-pleasing show. It is 
popular with fair-goers, attractive in its 
physical appearance and highly educa- 
tional in its exposition of the various scien- 
tific techniques that go into modern farm- 
ing. Sound, motion, living animals, the- 
atrical lighting and scenic effects are all 
utilized to make the show interesting to 
Fair visitors. 
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Fairgoers study one of the district exhi- 
bits at the State Fair's Agriculture Show. 


This young miss appears to be sampling 
the wares at an Agriculture Show exhibit. 

















‘EXPOSITION 
UF MUSIC 


AMERICA’S GREATEST STATE FAIR! 
THE SOUND OF MUSIC 


THE ICE CAPADES 


THE PAN-AMERICAN LIVESTOCK EXPO- 
SITION 


FREE HORSE SHOWS 
ADVANCE MODEL HOME 
SPACE AGE EXHIBITS 
COTTON BOWL FOOTBALL 
AUTOMOBILE SHOW 
10,000 FREE EXHIBITS 


MOBIL SKY REVUE 


TEXAS INTERNATIONAL TRADE FAIR 
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at the Jair A Fashionable World of Horses 


The fashionable world of 
show horses and ponies and the 
action-packed performance of 
western horses will return to 
State Fair Coliseum in October 
when the State Fair of Texas 
Horse Show presents its third 
annual program. 


Show horses and ponies will 
head the bill in Series I, Oct. 
6-10. 

Consisting of nine performances, the series will feature five 
and three gaited saddle horses, fine harness horses, Futurity 
of Texas, walking and roadster horses and Shetland ponies. 





Dallas audiences will find particular delight in the high 
stake classes, which are scheduled for Sunday matinee and 
an evening performance on each of the five days. 

Western horses will hit the arena in Series Il, which will 
include eleven appearances, Oct. 11-15. 

Working ranch horses will appear first in State Fair’s annual 
Open Cutting Horse Contest, which attracts the top cutting 
horses in the nation. 

The contest will open with the first go-round on the evening 
of Oct. 11. Second go-round and finals are scheduled for the 
following day. 

Quarter horses will compete in breed and performance 
shows during the remainder of Series Il. Favorites of the 
Southwestern range and cattle country, the Quarter horses will 
work at roping, reining, western pleasure, barrel race and 
cutting. 

The State Fair season will close with the Texas Fall Arabian 
Horse Show, Oct. 20-21. The desert steeds will make six 
appearances, with halter classes scheduled for 9 a.m. on both 
days, performance and equitation classes scheduled for mati- 
nees, and colorful performance and stake classes scheduled 
for 7:30 p.m. on both days. 

Highlighting the Arabian performances will be competition 
in cutting, native costume, box race, western and English 
pleasure classes, and three gaited stake. Climax of the Texas 
Fall Arabian Horse Show will fall during the last performance 
with awarding of a trophy to the high point performance 
horse. 

All shows are official association shows and will be judged 
by fully accredited judges. 

Series I of State Fair of Texas Horse Show and the Texas 
Fall Arabian Horse Show will be conducted under the rules 
of the American Horse Shows Association. Series II of State 
Fair of Texas Horse Show is approved by the National Cutting 
Horse Association and the American Quarter Horse 
Association. 

All performances will be free to State Fair visitors. 

Ray W. Wilson is manager and Douglas B. Mitchell assistant 
manager of State Fair of Texas Horse Show. 

J. Glenn Turner is chairman of the State Fair Coliseum 
Horse Show Committee, whose members include W. C. 
Boedeker, Charles H. Judd, James J. Ling, Clark McKelvey, 
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W. C. Miller, Harry S. Moss, B. F. Phillips, Jr., Troy Post, 
James H. Stewart, C. C. Teague, Robert F. Thompson, L. H. 
True and Ray W. Wilson. 

The Texas Fall Arabian Horse Show is sponsored by the 
Arabian Horse Club of Texas, of which E. A. Parker, Jr. of 
Corpus Christi is president; Andrew N. Haynes of Dallas, vice 
president; Mrs. Mary Helen Parker of Corpus Christi, secre- 
tary, and Gerald Donoghue of Goliad, treasurer. 

E. A. Parker is chairman of the Horse Show Committee. 
Members include Kenyon Bevan, Mrs. Stanley Kubela, Robert 
Douglass, W. C. (Dub) Miller, Dr. J. Y. Kuhlman and John 
R. Harrison. 
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DALLAS’ FIRST 
UNITED FUND DRIVE 


61 Agencies 
Participate In 


One Campaign 





Red Cross 


Last year Dallas County citizens were 
asked to contribute money to 90 different 
fund campaigns, nearly two a week. 

This year they will be asked to give to 
only one. 

The United Fund, created in Dallas in 
January, will join together 61 health, wel- 
fare, and character-building agencies for 
Dallas’ largest fund-raising campaign in 
history. A total of $4,452,443 will be 
shared by the American Red Cross, the 
Community Chest agencies, and 19 new 
agencies. 

Over 8,500 volunteers will take part in 
this once-a-year drive which began Sep- 
tember 18. It is the first major step taken 
to cut down the growing list of health and 
welfare services soliciting funds from 
Dallas County citizens. 

Serving as first president of the United 
Fund is Erik Jonsson, chairman of the 
board of Texas Instruments. Other offi- 
cers include Vice President C. A. Tatum, 
Jr., president of Dallas Power and Light 
Company; and Treasurer Frank H. Heller, 
regional manager of Remington Rand 
Corporation. James H. Bond, regional 
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director of the U. S. Department of 
Health, Education, and Welfare, is gen- 
eral chairman for the first UF campaign. 


“Assuring a single, joint appeal for 
yearly gifts covering the greater part of 
the needs of privately supported welfare 
activities in Dallas, the United Fund repre- 
sents the biggest forward step of its kind 
in decades,” according to General Cam- 
paign Chairman Bond. 


“However, the job of reaching the goal 
will be an enormous task,” he said. 

In order to meet this record breaking 
goal, a suggested Fair Share giving scale 
has been worked out. “More than enough 
money can be raised through Fair Share 
giving if subscribers adopt the suggested 
scale based on the stake each citizen of 
our community has in all the United Fund 
agencies,” according to Mr. Bond. 


The suggested Fair Share gift from per- 
sons paid on an hourly basis is one hour’s 
pay per month. 

The suggested gift from salaried per- 
sonnel ranges from six-tenths of one per 
cent to two per cent of annual income. 





United Cerebral Palsy Association 


United Fund officials developed this 
scale with four points in mind. (1) Most 
people want a suggested scale, (2) this 
scale of giving will provide the needed 
community services if a majority of the 
people will follow it, (3) the scale is based 
on relative income and (4) all giving is 
voluntary. 

“A giving standard must be fair to all 
and easily understood, must have wide 
acceptance and must provide the giver 
with a feeling of satisfaction for having 
done his part,” explained Mr. Bond. 

“Fair Share, then, implies fairness and 
ability to give. It should be the desire of 
every good citizen to have a part in a fair 
share plan according to his ability to pay,” 
he continued. 

“In effect, your United Fund pledge is 
61 contributions in one,” Mr. Bond said. 
“The United Fund way is the sensible 
way because it costs as much to raise one 
dollar for a single agency as it does for 
61. Savings in campaign expenses mean 
thousands of additional dollars directed 
toward service to the residents of Dallas 
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Dallas Speech and Hearing Clinic 


County. And there is only one United 
Fund campaign a year,” he added. 

The United Fund executive committee 
will give a bronze plaque award to the 
employees of each company exceeding a 
minimum goal based on Fair Share giving Dallas Day Nursery 
and participation standards. 

Few individuals can give enough in cash 
at one time to meet the needs of the many 
United Fund affiliates and services. Ap- 
proximately 75 per cent of the employees 
in the major employee groups in Dallas 
—a major employee group being one 
with 25 or more employees — have an 
opportunity to subscribe through a pay- 
roll deduction system. This means of giv- 
ing is called the “United Fund Chapter 
Plan.” 

“With the Chapter Plan,” said Mr. 
Bond, “there is only one drive among 
company employees each year. 

“This plan gives the company and its 
employees an opportunity to contribute 
to the United Fund as a unit.” 

If a company does not have such a plan, 
the United Fund is happy to have persons 
pay their gift individually to the Fund in 
installments. 

The United Fund has proven itself in- 
numerable times in cities all over the 
United States and Dallas citizens are con- 
fident that the campaign will be a success 
here. 

“The United Fund brings a big reduc- 
tion in campaign expenses required to 
raise money,” according to Mr. Bond. 


Camp Fire Girls 


Equally important, it greatly reduces 
the duplication of efforts involved in the 
Same volunteer workers functioning on 
several fund drives. This item represents 
huge savings for firms whose employees 
work in campaigns — savings that, trans- 
lated into dollars, could better be used to 
meet needs. 
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Expanding 
otor Supply 








Local plants and national 
branches continue building 
Dallas to top position. 


Dallas continues to expand its position as the leading motor 
supply center of the Southwest. Latest addition is the just- 
announced purchase of a seven-and-one-half acre tract in 
Brook Hollow Industrial District by The General Tire & 
Rubber Company for construction of a 75,000-square-foot 
warehouse and tire recapping plant. 

One of the five largest tire firms in the nation, General Tire’s 
Dallas offices serve as regional headquarters in aviation, gov- 
ernment, general manufacturing and other phases of company 
business. Construction on their new plant is scheduled to start 
this fall. 

Most of the major motor manufacturers maintain their 
Southwest parts and service headquarters in Dallas. Foremost 
among these are the massive parts depots of Ford, Inter- 
national and General Motors. Dallas is also the Southwestern 
headquarters of practically all the other major rubber com- 
panies. 

On a local level one of the largest plant additions in motor 
supply is the new building of Southwest Wheel & Manufactur- 
ing. This 90,000-square-foot facility located at 2425 Irving 
Boulevard includes 65,000 square feet for parts and equip- 
ment warehouse, 15,000 square feet for service and shop facili- 
ties and 10,000 square feet of administrative office space. 

Distributor of nationally known lines of truck, trailer and 
wagon equipment and tools, Southwest Wheel & Manufactur- 
ing has branches in Houston, San Antonio, Oklahoma City, 
Lubbock and El Paso. 

This firm maintains an inventory in Dallas and its branches 
of over a million dollars. Over a period of years Southwest 
Wheel & Manufacturing has pioneered the development of 
special equipment such as vacuum air and electric brakes, 
special tanks and other equipment including wheels, rims, 
brakes and related items for truck fleets and transportation 
firms, agriculture rolling equipment for users and manufac- 
turers of mobile homes, boat trailers and commercial trailers. 
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Southland Batteries in final stage of pro- 
duction before delivery. Plant capacity at 
2040 Amelia is 3,700 batteries daily. 


Assembly line at Southwest Wheel and 
Manufacturing, assembling axle and 
wheel components for mobile homes. 

















Southland Battery Company is another important motor 
supply source in Dallas. This firm’s 1961 operations record 
substantial gains over fiscal 1960. In 28 years this Dallas-based 
firm and its manufacturing facility, Vitalic Battery Company, 
have steadily grown from a humble beginning to the largest 
battery factory in the South. 


Year after year Southland has run ahead of the national 
average in battery sales. Southland has also added plant facili- 
ties for remanufacturing generators, starters and armatures and 
recently purchased half-interest in a battery cable company. 
All products are marketed principally through 45 factory 
warehouses in an 1|1-state area extending from New Mexico 
to Florida and as far north as Kansas, Missouri and Tennessee. 


To meet the needs of its ever-growing sales, Southland has 
revamped its Dallas manufacturing plant to increase produc- 
tion from 3,000 to 3,700 batteries per day. Plans are under 
way for a new Dallas plant and serious consideration is being 
given to plant construction in other key locations. An expan- 
sion program of new warehouse locations is also planned. 

Southland’s new city sales warehouse, recently opened at 
2747 Irving Boulevard, is said to be one of the most unique 
battery warehouses in the nation. A giant replica of a South- 
land Battery dominates the main office and reception area. 
A large stock is carried here for direct distribution to retail 
outlets in the Metropolitan Dallas area. 

Monkey Grip Sales is another Dallas manufacturing and 
sales organization that has grown to international proportions 


serving the motor transportation industry. This firm manu- 
factures and markets tread rubber and recapping materials, 
sizzle patches and tire and tube repair materials of all kinds. 
It also makes automobile and utility floor mats, friction tape, 
plastic electrical tape and truck and trailer splash guards. 


Beginning business in a small plant in Arlington in 1910, 
the plant moved to Dallas in 1946. Under its present manage- 
ment since 1937, Monkey Grip employs 200 people and main- 
tains branch warehouses in Los Angeles, Philadelphia, Atlanta 
and Charlotte, North Carolina. The company also has exten- 


sive Overseas Operations. 


Weaver Spring and Bumper Works of Dallas has been serv- 
ing the motor industry in the Southwest for more than 30 years. 
Last year this firm moved to a new and expanded plant at 
723 Cantegral between Live Oak and Bryan. The Weaver 
operation, encompassing 55,000 square feet of service area, 
includes springs, axles, shock absorbers, complete brake service 
and other specialized facets of automotive service. 

In recent years Dallas has developed into a center for the 
manufacture of automotive air conditioning equipment, includ- 
ing such firms as Frigikar Corporation, A.R.A. and the John E. 
Mitchell Company. The latter firm is now doing an interna- 
tional business in Mark IV air conditioners. 

The expansion of local, national and regional firms in Dallas 
and the fine transportation and distribution facilities available 
are pushing Dallas forward in its leadership for motor trans- 
port sales and service in the Southwest. 


Partial view of 65,000 square foot parts and equipment warehouse at Southwest 
Wheel and Manufacturing Co. shows tremendous scope of their stocks. 
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Spotlight on Dallas 









NATURAL GAS 
INDUSTRY 








L. T. POTTER 


President, American Gas 
Association 















































Dallas in October becomes the center of America’s great 
natural gas industry as the American Gas Association holds its 
first convention in the Southwest. It is appropriate that Dallas 
be the scene of this important industry “first,” for L. T. Potter, 
president of Dallas’ Lone Star Gas Company, is also now serv- 
ing as president of American Gas Association. 

Just one week later in October Dallas will play host to the 
largest convention of petroleum engineers ever held anywhere, 
the Society of Petroleum Engineers of AIME. This will be the 
third time in the past five years that this important group of 
engineers has met in Dallas. 

Dallas plays an important role in the natural gas industry, 
with headquarters here of two distributing companies, dozens 
of gas producers, including some of the nation’s largest, and 
scores of drilling contractors, consultants, engineers and others 
serving the petroleum industry. 

Dallas is also headquarters for the Southern Gas Association, 
called the most active and influential of the regional associa- 
tions. When the Association in 1946 decided to open permanent 
offices, Dallas was chosen as the site. Robert R. Suttle has 
served S.G.A. as managing director since the opening of these 
Offices. 

More than 3,000 representatives of the natural gas industry 
over the nation and their wives are expected in Dallas October 
1-4 for the A.G.A. Convention. Featuring such top speakers 
as Gen. John B. Medaris, former head of the Army Ordnance 
Missile Command; J. Erik Jonsson, chairman of the board of 
Texas Instruments; William J. Murray, Jr., chairman of the 
Railroad Commission of Texas; Robert E. Kintner, president 
of the National Broadcasting Company, and many others, the 
convention promises to be one of the best in A.G.A. history. 

L. A. Bickel, vice president of Lone Star, is convention chair- 
man, and David J. Kerr, executive assistant of Southern Union 
Gas Company, is entertainment chairman. 


Phillips-Aztec Desert Creek No. A-1, (Paradox Basin), Utah. 


Southern Union Gas Company's ultra- 
modern liquid gas extraction plant at 
Lybrook, New Mexico, operates continu- 
ously 24 hours a day, extracting butane, 
propane and gasoline from natural gas. 


This new office building in Farmington, 
New Mexico, is one of several Southern 
Union has recently constructed as part 
of its long-range program of moderniza- 
tion and expansion of facilities to keep 
pace with its continuing growth in Texas, 
New Mexico, Arizona, and Colorado. 
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Gas exhibits at the State Fair of Texas and the Dallas Trade 
Mart will be highlights of the meeting. Eight all-gas kitchens 
designed by leading women’s magazines will be on display at 
the Fair, along with a specially constructed all-gas home. Latest 
developments in gas air conditioning will be on display in the 
Courtyard of the Dallas Trade Mart. 


The Trade Mart is also the location of the Gas Appliance 
Center. Featuring permanent displays of the most modern in 
gas equipment by 25 manufacturers, this Center has helped 
increase Dallas’ reputation as the leading area in the nation in 
the merchandising of gas equipment. 

More than 3,500 members of the Society of Petroleum 
Engineers of AIME and their wives will attend the organiza- 
tion’s 36th Annual Fall Meeting here October 8-11. Registrants 
will come from such faraway places as Saudi Arabia, Bahrain, 
France, England, Venezuela, Canada and Algeria. 


R. B. Gilmore, vice president of DeGolyer & MacNaughton, 
will serve as honorary chairman for the meeting. More than 
100 technical papers concerning developments in the drilling 
and discovery of gas and oil will be presented. Industry manu- 
facturers will be displaying new products and services in 
this field. 

The natural gas industry is now estimated to be the fifth 
largest industry in America, and Texas plays a major role 
in this still-growing industry. Texas is not only the nation’s 
largest producer of gas, but it is likewise the largest consumer. 
About half of Texas gas production is used in the state, the 
remainder sold outside Texas. Nearly every light bulb and 
electric motor in Texas are supplied with electrical energy 
converted from natural gas. In more than two million Texas 
homes the cooking and heating are done with gas; almost every 
Texas industrial plant depends on gas. 


A decade ago natural gas provided only 15% of the nation’s 
energy. Today, that figure has doubled to 30%, and about 80% 
of all natural gas shipped between states has its origin in the 
Southwest. Texas alone supplies more than half of the nation’s 
natural gas. 

There are approximately 18,500 gas wells in Texas, with 
gas also being produced for market by some 121,000 oil wells. 
About six trillion cubic feet of gas was marketed from Texas 
wells in 1960. Texas total gas reserves total 119.5 trillion cubic 
feet, or about 46% of those of the entire United States. 

Natural gas first came to Dallas in 1910, piped in by Lone 
Star, which had been organized in 1909 to provide a market 
for gas just discovered in the Petrolia field of Clay County. 
This organization of Lone Star marked the beginning of the 
mammoth Texas natural gas industry of today. 

Lone Star began experiencing problems of gas supply almost 
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Top, separation and storage facilities at one of Lone Star 
Gas Company's gasoline plants. The plant removes gaso- 
line fractions from ‘‘wet'’ natural gas, leaving the dry gas. 
Above, inside view of Lone Star Gas Company's compres- 
sor station at Jacksboro, Texas. Shown are some of the com- 
pressor engines and cylinders which are used to compress 
as much as three to five million cubic feet of gas per day. 


before the firm’s original transmission pipeline to Dallas and 
Fort Worth was well into operation. As the first step in better 
utilizing its supply, the company built Texas’ first large com- 
pressor station in 1914 at Petrolia. Then, in 1917 the first major 
pipeline extension was made to the Fox field in Carter County, 
Oklahoma. 


Originally located in Fort Worth, the infant firm realized 
that it would need to be located in a financial center, and Lone 
Star moved its headquarters to Dallas in 1919. Then began the 
major development of the company’s distribution operations. 
A great many of the 467 cities and towns now served by Lone 
Star first received natural gas in the 1920’s. 


Lone Star constructed its home office building at 301 S. 
Harwood in 1931, and despite the Depression this firm was 


moving forward. 
(Continued on Page 47) 


Workers who helped lay the first major 
natural gas line built by Lone Star Gas 
Company. It was a 126-mile, 16-inch 
line from Petrolia field, Clay Co., to Fort 
Worth and Dallas, constructed in 1909. 
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from 
POTATO CHIPS 
to PLASTICS... 


... from soap to space ships, GAS 
helps turn the wheels of industry. 
Makes production grow. Gives vitality 
to our economy. In addition to its scores 
of industrial applications gas provides 
necessary heating and cooling. More 
and more highly diversified industries 
are moving to this area where low- 
cost dependable gas is available... 
in abundance. In the home too, mod- 
ern gas adds to the healthful, gracious 








living of people in 
more than 460 cities 
and towns served by 
Lone Star Gas. 





LONE STAR GAS COMPANY 


more than 6000 friendly people working together 
to serve our communities better 
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where theres a need 


..theres a way, at 


EXCHANGE 


MEMBER F.D.I.C 











NOW AVAILABLE 
MODERN OFFICE SPACE 


In the Heart of Downtown 


DALLAS 








HOUSEMAN BUILDING 
N. AKARD AT FEDERAL 


Call Don Houseman at 
HOUSEMAN 
& COMPANY 
INSU RANCE 
Riverside 2-4566 

















GSW 


moves 


emore heavy equipment 
e more places 
e more often 


GREAT SOUTHWEST 
WAREHOUSES, INC. 


301 North Market e RI 2-7111 








DALLAS e SEPTEMBER, 1961 





HEAVY MOVE? 
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Natural Gas 


(Continued from page 45) 


The present Lone Star Gas Company 


| was incorporated under the laws of the 
State of Texas on Dec. 11, 1942. The 


firm’s wholly owned subsidiaries are the 
Lone Star Producing Company, organized 
to produce oil and gas and other directly 


_ related field operations, and the Lone Star 


Gathering Company, whose primary pur- 


_ pose is to purchase and sell gas and carry 





out gathering operations. 

Lone Star today sells natural gas to over 
850,000 customers in an area populated 
by 3% million people. The service area in 
Texas and southern Oklahoma extends 
387 miles from east to west and 383 miles 
from north to south. Largest cities served 
include Dallas, Fort Worth, Wichita Falls, 
Abilene and San Angelo. 

In Dallas, Lone Star served over 
200,000 customers in 1960, and the firm’s 
investments in this area now total nearly 
$50 million. 

Lone Star operates over 8,600 miles of 
transmission and gathering pipelines and 
more than 11,000 miles of distribution 
mains. The company takes gas from over 
300 producing reservoirs and nearly 
13,000 wells. 

Southern Union Gas Company — with 
home offices in the Fidelity Union Tower 
— provides natural gas service to nearly 
350,000 customers in 71 cities and towns 
in Texas, New Mexico, Arizona and Colo- 
rado. Among the principal cities served by 
the Dallas firm are El Paso, Albuquerque 
and Austin. 

Southern Union was organized in 1929 
by a small group of Dallas oil men—Clint 
Murchison, Frank Murchison, Kenneth 
Murchison, Earnest Closuit and Wofford 
Cain. 

The company’s greatest growth occurred 
in 1949 when the total number of gas 
customers almost doubled from 85,851 to 
to 171,232. Expansion during that year 
included purchase of the natural gas dis- 
tribution systems in Albuquerque and Az- 
tec, N. M., and Durango, Colo., and ac- 


| quisition of 65,000 customers in Austin, 


Galveston and Port Arthur. In 1951 the 
company built gas systems in nine towns 
in northern Arizona. 

In 1945 Southern Union served 60,000 
customers in 29 cities and towns, and its 


| assets totaled $13 million. Today, nearly 





350,000 customers are served by the com- 
pany whose assets exceed $150 million. 
During 1961 alone Southern Union will 
spend about $15 million in further ex- 

pansion. 
Throughout its 33-year history, South- 
(Continued on page 81) 
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THERE MAY BE HOMES HERE NEXT YEAR 


From the Rockies to the Gulf lies a big and busy land. Big in ideas, minerals and other gifts of nature... 


busy constructing homes, schools and office buildings for a growing population. 


Southern Union Gas Company serves 71 cities in Texas, New Mexico, Arizona and Colorado. Gas 
customers in principal cities like Albuquerque, El] Paso and Austin have doubled since 1950. Customers 
in smaller centers like Farmington, New Mexico, have increased by as much as 500 per cent. 


It’s a challenge serving such a vigorous area. So much depends on natural gas! 


To accelerate growth in its service area, Southern Union will invest more than $15,000,000 this year 
in new production, transmission and distribution facilities. 


Today, as usual, we’re looking past the new subdivisions — out into the prairie. That’s where the 
streets will be next year. 


16,500 stockholders... 
2100 employees... 
848,000 customers... A 


assets exceeding $144,000,000 
SOUTHERN UNION Cs Ae, COMPANY 


Home Office: Fidelity Union Tower, Dallas 
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Head table at the Membership Committee September luncheon included left to right, 
Bill Shaw, associate chairman; Alan Kahn, Linz Jewelists; Floyd Mayse, committee- 


man; Joseph F. Reilly, Jr., president, Industrial Handling Engineering, Inc.; Robert 
B. Cullum, Chamber vice president and committee chairman; ‘Visiting Fireman" 
William H. Biesel, chairman membership committee, Arlington Chamber; Dean Moore, 
luncheon speaker; Leland Dupree, past Chamber director and senior vice president 
Republic National Bank; M. A. Cowie, vice president Hartford Insurance Group; 
Jerome K. Crossman, past Chamber president 1954-1955 and Sextuple Life Member 
of the Dallas Chamber; James C. Henderson, Jr., associate chairman of membership. 


Roger Harris Earns Life Member Award 


Dreyfus Is New Double Life Member 


Top news for September received from 
Membership Committee was that Roger 
Harris of Republic National Bank spon- 
sored his 100th membership within twelve 
consecutive months as of September Ist, 
becoming eligible for the Chamber Life 
Member Award. Recognition of Roger’s 
accomplishment will officially be made at 
the October Committee luncheon when 
Chamber President Avery Mays will pre- 
sent his Life Member plaque and gold 
card. 


The other good news was that on Fri- 
day, September 8th, Vice Chairman & 
Life Member Asher Dreyfus, Jr. (Linz 
Jewelists) sponsored his second 100th 
Chamber member within a twelve con- 
secutive months period, becoming eligible 
for the award of Double Life Member. 

Bob Cullum, Chairman of the Mem- 
bership Committee, stated “not only are 
we fellow members of the Committee 
proud of the accomplishments of Roger 
Harris and Asher Dreyfus, but I know 
that all of our Chamber members take 
pride in the outstanding accomplishment 
of these two fine gentlemen.” 

Total memberships sponsored by the 
Committee through August 31st was 
1,632 towards their goal of 2,300 in 1961. 
In the race for the three President Avery 
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Mays Trophies, section #5, Vice Chair- 
man Dawson Sterling, retained the #1 
Trophy for the fourth consecutive month 
with a total of 402 Chamber member- 
ships. There have been some inquiries 
from members of section #5 as to the 
largest number of members sponsored by 
a section in a calendar year. Research re- 
veals that in 1958 section #4 of the 
Membership Committee, under the leader- 
ship of Vice Chairman Jim Layne, spon- 
sored a total of 670 memberships. 
However, based on the accomplishment 
of section #5 it would certainly be pos- 
sible for them to set a new record. 


There was a change in possession for 
the #2 President’s trophy. Section #8, 
Vice Chairman Asher Dreyfus, Jr., took 
over the trophy with a total of 230 as of 
August 3lIst. Section #4, Vice Chairman 
Dave Locker, moved back to possession of 
the third place trophy with a total of 
228. 

The Board of Directors of the Dallas 
Chamber of Commerce takes great pleas- 
ure in thanking the following veteran 
members who this month added to their 
investments in Greater Dallas by sub- 


stantially increasing their annual Chamber 


of Commerce dues: 
Continental Trailways, 315 Continen- 


tal Avenue, T. S. Reece, L. G. Simon, 
L. B. Strayhorn, H. L. Glisan (Senator 
George Parkhouse). 


Continental Trailways Bus Terminal, 
1500 Jackson Avenue, T. S. Reece (Sena- 
tor George Parkhouse). 

Craycroft, Lacy Associates, 8118 West- 
chester, Jack Craycroft (George Richie). 

Dillon Scale & Equipment Co., Inc., 
3907 Elm Street, E. M. Dillon (T. J. Col- 
lette, Jr.). 

General Electric Company, SW Sales 
Distributor, Lamp Division, 6500 Cedar 
Springs, R. L. Oetting (T. J: Collette, Jr.) 

General Electric Corporation, Lamp 
Division, Dallas Service Dept. 6500 Cedar 
Springs, Ralph B. Smith (T. J. Collette, 
Jr.). 

General Electric Credit Corporation, 
505 Trinity Universal Bldg., E. L. Wat- 
son, (T. J. Collette, Jr.) 

Humble Oil & Refining Company, 34th 
Floor, Southland Center, H. E. Potter, 
(Roger Harris) 

Household Finance Corp. of Dallas, 
Southland Center, Clarence Helmer (Sen- 
ator George Parkhouse). 

SAGE, Inc., 3140 Irving Blvd., D. N. 
Feldman, (A. C. Olney). 

Charles E. Seay, 1806 Life Bldg., E. L. 
Sharp (George R. Richie). 


49 
















































. | eee ee Sn Ae tes enen eee ween 









































TOP Re ANDS Texair, Inc., P. O. Box 1420, Winston 
@ © J. Shelton, (H. E. Bradshaw). 

Texas Distributors, Inc., 2831 Nagle, 
Jack Lowe, Fred W. Addison, Jr., S. A. 
Durlin, D. W. Harrington, L. H. Griffin, 
(A. R. Mozisek) 

Texas Factors, Inc., Fidelity Union Life 
Bldg., Stewart B. Evans, (David Drane) 

Weiland-Merritt Funeral Chapel, 2909 
Live Oak, Wendell Merritt, Mrs. Charles 
F. Weiland, Kenneth W. Merritt, (T. J. 
Collette, Jr.) 

Howard B. Wolf, Jr., 2210 Pacific, 
(Roger Harris) 





ost Be 

ROGER HARRIS 

Republic National Bank 
#3 award 


New members of the Dallas Chamber 
of Commerce: 


Amusements 


Chaparral Club of Texas, The, South- 
land Center; Jack Traxler (George 
Richie) 

Columbian Club of Dallas, Country 
Club Dr., Carrollton, Texas; Harold S. 
Osborne (James C. Henderson) 

The Pitcher Lounge, 1620 North In- 
dustrial Blvd.; Dennis A. Smith (James 
C. Henderson) 


Construction 


General Products and Services, Inc., 
173 Meadows Bldg.; Dick B. Granger 
(Fred Brady). 

George T. Sebastian, 4508 W. Univer- 
sity Blvd. (Gail Risch). 

Parkview Development Corp., 516 
Belt-Line, Richardson; Carrol H. Max- 
well, Jr. (George Richie). 

Jansen Constr. Co., Inc., P. O. Box 
8628; Harry Jansen (George Richie) 





ASHER DREYFUS, JR. 
Linz Jewelists 


#5 a 





James Kimmel, 13609 Ashridge (Roger 
Harris) 

Locke Building Co., 2501 Bryan St.; 
Dennis Locke (Roger Harris) 

Burckart-Folsom, 736 Stevens Hill 
Lane; Jack Burckart (Harvey Bradshaw) 

Cliff Air Conditioning Co., 1221 Sec- 
ond Avenue; T. R. Moses (Tom Sands) 

J. S. Cullum, Jr., 7011 Antler Ave. 
(Harvey Bradshaw) 

Downey Bros. Sales Co. of Dallas, 
11022 Harry Hines Blvd.; W. J. Dwyer 
(Dale Reynolds) 

Hines North Electric Co., 11503 Harry 
Hines Blvd.; C. R. Bernhardt (W. W. 
“Bill” Flatt) 

K K_ Electric Co., 4314 Elm St; 
Kamil Kahan (George Richie) 

Watson Bros. Plumbers, Inc., 6770 
Greenville Ave.; Joe Lott (Roger Harris) 

Charles Key Constr. Co., P. O. Box 
13084; Charles Key (Bill Skinner) 

Delaporte’s Nursery, 100 Northwest 
Sh. Center; John Delaporte (Phil Beeson 
and Dan Beaird) 


Employment Counselors 
Preferred Business Service Corp., 
Tower Petroleum Bldg.; Mrs. Gayle Hil- 
ton Hover (Jack Mynett) 


Financial 

Prudential Investments, Inc., 970 Hart- 
ford Bldg.; Jack Mauzy (Jack Mynett) 

Ricks Maguire Co., 3915 Lemmon; A. 
W. Purdon (Loyd Devenport) 

Penn-Texas Securities Co., 1165 Park- 
crest; James J. Ortasic (T. J. Collette) 

Burl Swafford, 705 Gulf States Bldg. 
(Karl Lambertz). 









Associate Chairman Jim Henderson makes changes in holders of President Avery 
Mays Trophies as of September Ist. Continuing to retain Trophy #1, Vice Chairman 
Dawson Sterling (Southwestern Life Insurance Company) of Section #5; moving up 
to second place, Vice Chairman Asher Dreyfus, Jr. (Linz Jewelists); and receiving third 
place trophy, Phil Johnson (Reliance Life Insurance Company) who is in Section #4. 








SENATOR GEORGE PARKHOUSE 
Middleton, Inc. 
#5 award 
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H. E. BRADSHAW 
Texas Bitulithic 
#2 award 
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Hotels, Motels and Restaurants 


The Carnival, 1921 Commerce; Jack 
Sosebee (V. P. Chandler). 

Grand Prairie Motel, 2325 E. Main St.., 
Grand Prairie, Texas; Mrs. Jack Reviel 
(John J. Hospers). 


Insurance 


Fred V. McClendon, 6326 Prospect 
(James Allen) 





Fred McJunkin, Jr., 4310 No. Centr. 
Exp. (Roger Harris) 


individual 
Claude C. Arnold, 1512 Praetorian 
Bldg. (James Quick) 
A. C. Jordan, P. O. Box 14432 (I. C. 
Finklea ) 


Darrell J. Sekin, P. O. Box 5464 (Fred 
Brady ) 


a 


W. E. McNeeley, 213 North St. Paul 
(Jack Mynett) 

B. H. Ciscel, Vought Electronics Div., 
P. O. Box 1500, Arlington, Texas (John 
J. Hospers) 

G. S. Cummings, 8300 Sovereign Row 
(Dale Reynolds). 

A. Craft Edmunds, 3618 Fontana 


Drive (Dale Reynolds). 
(Continued on next page) 
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Bill Shaw, left, welcomes new Chamber members at September luncheon. Left to right, Donald R. Fagin, D. R. Fagin & Associates; 
Art Levy, Planned Futures, Inc.; Stanley Lindgren, tax consultant; Paul Edge, Humble Oil & Refining Company; Frank J. Phillips, 
CARE, Inc.; C. Edmunds, Johnston Printing Company; Norman Stevenson, M-H Equipment Company; B. N. Cavender, Safeway 
Stores; Dean Moore, Industrial Handling Engineers, Inc.; Wyatt Cox, The McCoy Men's Shop. 








New members of Chamber attending September 6th luncheon, with Jim Henderson, left, include, left to right, Hal C. Hood, 
County Fire Marshal; Val T. Hicks, Breneman-Hartshorn, Inc.; Cdr. F. E. Adams, U.S.N. (New Executive Officer, Naval Air Station); 
Capt. V. G. Holzapfel, U.S.N. (New Commanding Officer, Naval Air Station); Ruel E. Barlow, Humble Oil & Refining Company; 
H. E. Potter, Humble Oil & Refining Company; John A. Goodson, Skyline Industrial Village; Mrs. W. Ralph Merrill, Interior Designer; 
Sid Rappaport, Occidental Life Ins. Co. of California. 


Committeermne: the Rhoran tty commen omen 
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JACK MYNETT 
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Jack W. Mynett was born in Council 
Bluffs, lowa, but one would never know 
that he was not a native Texan. Jack is 
married to the former Jo Stubblefield, a 
native Texan whom he met in Honolulu, 
and she convinced him that Dallas was 
the place to live. 

He joined the Hartford Insurance 
Group staff in September of 1955 and is 
presently the director of personnel for the 
southwestern department, covering the 
five state area of Texas, Arkansas, Okla- 
homa, Louisiana and New Mexico. 


Jack received his Bachelor of Business 
Administration and his Master of Busi- 
ness Administration degrees from South- 
ern Methodist University. While attending 
SMU, he was active in many associations, 
was a member of several honor societies 
and was graduated with honors. He is a 
past president of SMU’s Business School 
Alumni Association. 

He qualified as “Committeeman of the 
Month” for August by sponsoring twelve 
Chamber memberships and also received 
a Top Hand award. 











Northwood Clinic, 1205 College Ave.., 
Carrollton, Texas; L. G. Kennedy 
(Charles J. Barrett, Jr.). 

Charles J. Gionet, 2623 Hudnall, Apt. 
108 (George Richie). 

Max Karp, 6115 Denton Drive, Rm. 
118 (Charles Ingram). 

Sidney Rappaport, 5427 Martel (Dale 
Reynolds). 

Rufus Wicker, Jr., 611 West Commerce 
(Admiral A. C. Onley). 

CARE, Incorporated, 1622 Kirby 
Building; Frank J. Phillips (Admiral A. 
C. Olney.) 


Manufacturing 


Central Blue Print Co., 1615 Bryan; 
O. M. Davis (Jack Gidcumb) 

J. W. Johnson, Chance Vought Corp., 
P. O. Box 5907 (John J. Hospers) 

Midco, Inc., 2506 Sylvan; Ed Dowd 
(Bob Greenwald) 

Perfect Tinning & Chemical Co., 206 
South Cumberland; J. H. Crowder (Bob 
Greenwald) 

Proctor-Adams Printing Service, 4024 
Swiss Ave.; Raymond W. Adams (T. E. 
Smith) 

Weben Industries, Inc.; 1616 Anson 
Rd.; Ralph Plumlee, Jim Plumlee, Jim 
Stalcup, Peyton Simpson and Chuck 
Bevier (Bill Simpson) 

Faye Originals, 915 Commerce Bldg. 
(Floyd Mayse) 

Southern Industrial Steel Co., P. O. Box 
433, Arlington, Texas; George Vernon 
(George Richie) 

Southwest Fabricating Co., The, 1265 
This is your pre-view from the W. Hurst Blvd., Hurst, Texas; J. A. May- 
top of Texas’ tallest building, nard (Floyd Mayse) 

Houston’s 44-story Humble Texas Metals & Minerals Corp., 2600 
Building, scheduled for comple- Rep. Bank Bldg.; J. C. Straus (Dale Rey- 
tion next year. Custom-fabricated nolds) 

steel for the skyscraper, two Frank W. Winne & Son, Inc., 318 
stories taller than any other in Cadiz, Rm. 402; R. J. Houlihan (Col. 
the Southwest, was supplied by Frank Holmes) 

Mosher Steel Company. All Brown Manufacturing Co., 839% Ex- 
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42,670,000 pounds of it was 
delivered on or ahead of sched- 
ule, proving again that you can 


position; H. E. Brown (Roger Harris) 
Fischer & Porter Co., 4631 Insurance 
Lane; Charles R. Wanner, Jr. (C. L. 


depend upon Mosher for all | Shimek ) 
your steel needs. 








your guarantee of 
dependable STEEL fabrication... | DALLAS’ MOST 


COMPLETE 


z AND MODERN ee 
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STEEL COMPANY 


specializing in steel since 1885 
HOME OFFICE & PLANT, 3910 WASHINGTON AVE., HOUSTON. OTHER PLANTS 
AT DALLAS, SAN ANTONIO,” LUBBOCK, TYLER, CORPUS CHRISTI,* SHREVEPORT 
*Plants of CAMPBELL STEEL CO., Inc., a Mosher Subsidiary 
















PADGETT 
PRINTING CORPORATION 


1313 N. INDUSTRIAL BLVD. 
Ri 1-6461 « DALLAS 7, TEXAS 
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Far East 
paradise 

of a thousand 
dining delights 


POTTER 


Dallas: Site for Humble's 
New Area Office 


Four Co. Executives 
- To Be Located Here 


Humble Oil and Refining Company’s 
new area Office in Dallas officially opened 
last month in quarters on the 33rd and 
34th floors of the Southland Center. 

Dallas is one of five area offices in 
Humble’s Southwest region which extends 
from Texas to California. Other area 
offices in Texas are in Midland, Corpus 
Christi and Houston. 








PAPEETE + SINGAPORE 
SAIGON + MACAO 





RESTAURANTS 


The Dallas area is responsible for Hum- 
ble’s exploration, production and market- 
ing operations in about 85 counties in 





Texas, extending roughly from the Sabine 37th Floor ! 
River to Abilene and from the Red River SOUTHLAND | 
to Lufkin and Corsicana. Marketing oper- LIFE 

ations include the southern half of Okla- 

homa in addition. The area is made up of TOWER , 


five district offices in Dallas, Tyler, 
Wichita Falls, Abilene and Tyler, with 
approximately 1000 employees. About 80 
employees work in the Dallas area head- 
quarters office. 

H. E. Potter is area manager, and divi- 
sional managers include L. H. Byrd, in 
charge of production; P. W. Edge, Jr., in 
charge of marketing, and G. L. Tate, in 
charge of exploration. 

Mr. Potter moved to Dallas from the 
Tyler office, where he formerly served 
Humble as production manager. 
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Created and supervised for the 
SHERATON-DALLAS HOTEL 
by Stephen Crane, Associates 


HEADQUARTERS 
FOR THE FINEST 


OFFICE FURNITURE 
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cAnnouncing... 
Lamplighter Motor Inn’s 


NEW RESTAURANT 
and 
THE LANTERN SUPPER CLUB 


Featuring Continental Cuisine 


Conveniently Located in East 
Dallas 


Highway 80 East, just west of 
Loop 12 


Open Every 
Evening 


5:30-11:00 PM. 


Reservations: 
DAvis 7-4575 


LAMPLIGHTER 
MOTOR INN 
67/80 E. AT LOOP 12 
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920 S. Cockrell Hill Road 
Phone FE 1-4734 
DALLAS 
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Pictured at the reader-sorter, one of 10 separate pieces of equipment making up the 
IBM 1401-1412 computer system at the First National Bank in Dallas are, I-r, Henry 
C. Wendler, Dallas branch manager for IBM, Robert H. Stewart Ill, president of First 
National Bank, and Roy Jackson, First National vice president and operations officer. 


Ist National Opens Computer Center 


With stacks of checks racing through 
the Reader-Sorter and with blue and 
orange reels of magnetic tape spinning 
forward to record the information from 
the checks, First National Bank in Dallas 
Officially opened its new Computer 
Center. 

First National President Robert H. 
Stewart III pointed out that the First in 
Dallas was the first bank in the Southwest 
to install the 1401-1412 computer system 
designed especially for bank data proc- 
essing. Two complete and parallel systems 
have been purchased by the bank from 
IBM. The 10 separate pieces of equip- 
ment currently in operation make up the 
first complete unit. 

A key unit in the system is the Reader- 
Sorter which reads information from 
numbers printed in magnetic ink on the 
bottom of each check and on each de- 
posit slip. This information, all in num- 
ber form, indicates who wrote the check, 
the amount, and on what bank it is 
drawn. Checks and deposit slips flow 
through this machine at the rate of 900 
per minute. 

From the Reader-Sorter, the informa- 
tion passes into the 1401 computer, the 
electronic “brain” which gives the system 
its name. At fantastic speeds, this unit 
gives directions to tape storage units 
where all information about customers’ 
accounts is stored. In the case of a $10 
check, for example, the computer would 
in effect tell the tape units to look up the 
account of the individual who wrote the 
check, find out the previous balance, sub- 
tract $10 from that balance, check the 
result, and post a new balance. 

The card-read punch, which punches 
cards and reads information into the 


computer and thence to the tape units, 
permits new information regarding cus- 
tomers’ accounts to be speedily put on 
tape. Such items as changes of address 
can rapidly be made through the use of 
this machine. 

When customer statements are needed, 
information on accounts is fed from the 
five tape storage units, through the com- 
puter, and into a high-speed electronic 
printer. Almost unbelievable printing 
speed is attained as the paper speeds 
through the printer at the rate of 75 
inches per second. Statements can be 
processed at the rate of 600 lines per 
minute. During the entire process, the 
computer constantly audits all other units 
to make sure they are operating accur- 
ately, a continuous safeguard against 
error. 


Bank officials stress, however, that the 
individual customer’s handwritten signa- 
ture is still the most important feature of 
any check. Each item is carefully checked 
by bank personnel and signatures com- 
pared with signature cards. 


Frequently more than a half million 
such items are processed in a single busi- 
ness day at First National. This moun- 
tain of paper work is multiplied many 
times in the nation’s banks as a whole, 
pointing to the need for automatic han- 
dling of paper items such as is now done 
at the First in Dallas. 


“The electronic system of check and 
deposit slip handling is the banking in- 
dustry’s answer to a pressing problem,” 
said Mr. Stewart, “and the First in Dal- 
las is among the first banks in the nation 
to install a system of this kind to meet 
the challenge.” 

1961 
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THERMO-FORMED 
PLASTICS 
BY TEXSTAR 








ENTE 
HELP 
YOU? 
Thermo-formed plastics by  Texstar 
open the door to full design freedom 
for your product. With low tooling 
costs and short production lead time, 
Texstar thermo-formed plastics can cut 
assembly costs while providing a prod 
uct with ‘‘molded-in’ color, strength, 
Style and beauty 
Mail coupon or phone today. 


Vacuum forming * Vacuum snap-back form. 
ing @ Drape stretch forming « Blow form- 
ing © Skin forming ¢ Skin packaging 





TEXSTAR PLASTICS P.O.Bozx 1440, 
Fort Worth, Texas, Phone: Fort Worth 
ED 5-3214, Dallas AN 2-1588 


I'd like to know more about plastics for my 
business. 


[] Please send free literature. 
[] Please have representative contact me. 
NAME 


_ Banking 





_ job in banking,” 





FIRM NAME 





ADDRESS 








BUSINESS 








A DIVISION 

OF THE 
TEXSTAR 
CORPORATION 
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| Mercantile Installs 


Electronic Sorter-Reader 

An ultra high-speed electronic sorter- 
reader is now sorting thousands of checks, 
deposit tickets and other documents that 


_ flow into the Mercantile National Bank 


each day. 


Built by Burroughs Corporation, the | 


precision machine reads characters printed 
in “magnetic ink” on each item and proc- 
esses them at speeds up to 1,560 a 
minute. 

J. D. Francis, Mercantile president, 
said the machine, the world’s fastest paper 
document sorter, is part of a complete 
electronic system. The system will even- 
tually comprise an electronic data proc- 
essing system that will process most of 
the bank’s accounting and data proces- 


_ sing work automatically. 


The Mercantile Bank, with some 33,- 
000 checking accounts, receives up to 


270,000 checks daily. 


Mr. Francis said the new Burroughs | 
machine will sort checks 15 to 20 times | 


faster than under the bank’s former man- 


ual system. 


“Sorting checks is the least desirable | 


the president continued. 
“Our new electronic equipment will free 
employees from this tedious and time- 


consuming work for more challenging | 


_ positions. 


“At the same time, we expect to 


achieve a level of accuracy never before | | 
possible; provide better, speedier service | 


for our customers, and hold the line on 


costs that have been rising in almost di- 


rect proportion to our growing check vol- 
e,” he said. 
The Burroughs sorter reads and proc- 


esses checks and other documents by 
| means of Magnetic Ink Character Recog- 


nition (MICR), a series of small num- 
bers and symbols that can be read elec- 
tronically as well as by the human eye. 
MICR has been adopted by the American 


-_ Bankers Association as a “common lan- 
| guage” for financial data processing. 


The specially styled digits and symbols 


_ are printed across the lower margin of 


each item in magnetic ink. When checks 


| are processed through the sorter, the char- 
_ acters produce electronic impulses which 


are read and acted upon by the machine. 

The MICR code printed on Mercantile 
Bank documents identify the bank’s num- 
ber, individual account numbers, and the 
type of transaction. Eventually, the 
amount of the check or deposit will also 
be encoded to permit automatic posting 
of the information to individual account 
records by electronic computers. 
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Your money goes to work 
when you invest in Materials 
Handling Equipment from 
our COMPLETE and PROVEN 
line . . . designed and built 
to keep MHE replacements at 
a minimum. 


Inquiries Invited. 


call or write 


W.A.TAYLOE CO. 











DALLAS 
7045 Carpenter Freeway ME 1-6450 
HOUSTON 
4101 San Jacinto JA 2-4647 
° Da oe ° 


When you need 

- Planned 

mass transportation 
SOUTHEAST 
SOUTHWEST... 





call Frisco... 
Frisco planned schedules, 
shipping techniques, equipment 
... fit right in with your 
Ne mass production. 





MISSOURI « KANSAS +» ARKANSAS 
OKLAHOMA « TEXAS +» TENNESSEE 
MISSISSIPPI « ALABAMA «+ FLORIDA 

















Dealers for two of America’s 





most dastinctive lines of office furniture 
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“FOR BETTER LOOKING OFFICES" 


CLARKE & COURTS. 


DALLAS 
3946 North Central Expressway 
Phone: TAylor 3-8183 
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LEASING 
CONTINUES 
GROWTH 


Lovis Maher, standing, president of 
Trans-National Leasing, Inc. and J. Lee 
Wood, vice president of Geotechnical 
check decal on 80-vehicle leased unit. 





Leasing of motorized equipment con- 
tinues to expand in Dallas. This national 
trend is reflected in the sustained growth 
of Dallas-based companies and the con- 
tinued entry and expansion of large na- 
tional organizations engaged in truck and 
commercial fleet leasing. 


The increasing complexity of modern 
business and the desire to confine working 
capital to primary business use have been 
major factors in leasing growth. A large 
number of national distribution organiza- 
tions moving into Dallas have brought 
leasing contacts with them as part of over- 
all company policy. 

C. L. (Bud) Baker, Jr., executive vice 
president of Hunsaker Truck Lease, Inc., 
one of Dallas’ fast-growing leasing organ- 
izations, cites two major reasons given by 
firm executives for switching from owner- 
ship to truck leasing. 


The first of these, according to Mr. 
Baker, is the ability to forecast truck op- 
erating costs in advance. This is becom- 
ing more and more important and takes 
the place of “the educated guess” that 
formed a part of individual firm owner- 
ship-operation. One invoice per month 
from a leasing company over a period of 
time makes it mathematically possible to 
accurately forecast future costs on units 
delivered. 


The importance of concentrating time 
of highly paid executive talent on primary 
responsibility is another reason cited by 
Mr. Baker. Leasing frees company officers 
from complex details incident to operat- 
ing a trucking business, which is usually 
a subsidiary non-profit operation within 
their own business. 


Hunsaker Truck Lease, Inc. has tripled 
its business during the past year, accord- 
ing to Mr. Baker. Formerly known as 
Dallas Leasing Co., the firm changed its 
name in mid-year in order to capitalize on 
the prestige and acceptance of the Hun- 
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saker name in motor transport circles. 
R. B. Hunsaker, president of Hunsaker 
Truck Lease, Inc. and Hunsaker Trucking 
Contractor, Inc., has been engaged in the 
oil field hauling industry for 30 years. 


Generally regarded as foremost in over- 
the-road high-mileage operation requiring 
a high degree of transport know-how, 
Hunsaker Truck Lease, Inc. serves such 
Dallas organizations as Security Engineer- 
ing Division of Dresser Industries, Olin 
Mathieson Chemical Corporation, Lane 
Container Co., Gould National Batteries 
Inc., The Rath Packing Co., Navaco Com- 
pany, Delta Steel Building, Lone Star 
Steel Company, The Frito Company and 


others. (Continued on page 76) 
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NEW and 
EXPANDING BUSINESS | 





Industrial Properties Corporation, L. 
Storey Stemmons chairman of the board, 
and Trammell Crow have announced that 
construction has started on this 12-story 
office building on Stemmons Freeway. 
Architects are Harold A. Berry and Har- 
well Hamilton Harris. Contractor is Ten 
Eyck-Shaw, Inc., and financing has been 
arranged by J. Du Val West Mortgage Co. 


> Industrial Properties Corporation, de- 
velopers of the Trinity Industrial District 
and the Stemmons Freeway area, and 
Trammell the 
construction of a 12-story office building 
in the 2700 block of Stemmons Freeway. 
The building, to be known as Stemmons 
Tower East, is a special development in 


Crow have announced 


design and incorporates several distinctive 
features. The ground floor will be devoted 
entirely to landscaping and a highly dec- 
orative lobby in accord with the modern 
mode in Europe and South America. 
Solid and continuous windows will en- 
compass all four sides of the structure. 
A six-foot concrete canopy will extend 
around the building over all windows, 
permitting complete utilization of win- 
dows for light without drapes or venetian 
blinds. This building is to be the first 
of three almost identical 12-story towers 
which will be grouped together on this 
site. When completed, the project will 
cost over $412 million. 
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New and Expanding Business 

















Dearborn Stove Company Lets Contract 


This architect's drawing shows Dearborn’s new Dallas manufacturing plant and 

offices to be built at a cost of $1,500,000 in the Garland industrial district. Con- 
struction has begun on the 230,000-square-foot plant, which will feature complete 
air conditioning in both the manufacturing and office area. Designed by Benson 





& Norris, Architects & Engineers, the plant is scheduled for completion in June 1962. 
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This new plant of the United States Coffee & Tea Co., 54-year-old firm acquired by | 
H. L. Hunt around the first of this year, has been officially opened as part of an | 
expansion program of Hunt's H.L.H. Parade Co. The new 40,000-square-foot build- | 
ing is located at 8321 Carpenter Freeway in Dallas’ Brook Hollow Industrial District. _ 


i: a. 


A 
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Friden, Inc. recently moved into their new building at 2905 Swiss Ave. Of concrete 
block and brick construction, the building provides over 7300 square feet of space 
devoted to sales, service and demonstration rooms. H. A. Meierding, who opened 
the Dallas office for Friden in 1936, is branch manager. George Christensen was the 
architect of the new structure, and B. ‘‘Doc"’ Phillips served as general contractor. 
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MOSER CO. 
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American 
Cuisine 


Open for 
lunch 
11:30 to 2:30 
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New and Expanding Business— 


> Formation of a new corporation, Jet 
Stream Products, Inc., has been an- 
nounced by Chance Vought Corporation 
and International Textile Maintenance 
Equipment Corporation, Reno, Nev., 
joint owners. First product of the new 
firm is a revolutionary commercial laun- 
dering machine, fully automated and de- 
signed to launder flat-work pieces 
through the entire cycle of washing, 
rinsing, drying and ironing, all in one 
continuous operation. It will be manu- 


_factured at the Chance Vought plant 


_ Hollow Industrial 


LIFE INSURANCE ae 


_ this fall on the site at the corner of Vis- 
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James H. Bond, Chairman of the Board 
Maurice |. Carlson, CLU, President 


sy Reliance Life Bldg., Dallas, Texas x 
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and the first machine is scheduled for 
completion by late this year. It will be 
placed in the Progress Laundry in Dallas. 


» 


> The General Tire & Rubber Company 
has purchased a 7!4-acre tract in Brook 
District to build a 
75,000-square-foot warehouse and tire 
recapping plant. Construction will begin 


count Row and Regal Row. Purchase 
with Windsor Properties, 
Inc., developers of the district, were 
handled by the Moser Company, Real- 
tors. 


- 


> Temco Electronics and Missiles Com- 
pany will make the after-body of the 


| atomic projectile for the Davy Crockett 








weapon system under terms of a con- 
tract awarded by the Picatinny Arsenal, 
Dover, N. J., the research and engineer- 
ing center for the U. S. Army Ordnance 
Special Weapons-Ammunition Com- 
mand. The Davy Crockett system is one 
of the Army’s smallest nuclear weapons 
designed for infantry troops. 


ve 


> A $700,000 addition to its contract 
for Ballistic Missile Early Warning Sys- 
tem radar transmitter equipment has 
been received by Continental Electronics 
Manufacturing Company. The company 
now has received more than $25 million 
in Air Force contracts to build trans- 
mitters for super-power radars of the 
BMEWS type. 


4 


> Continental-Emsco Company, a Dallas- 
based division of The Youngstown Sheet 
and Tube Company, has been awarded a 
contract in excess of one and one-quarter 
million dollars by the Corps of Engineers 
Ballistic Missile Construction Office, Los 
Angeles. The contract provides for de- 
livery of 57 sets of wheel truck assemblies 
for all the Titan II Intercontinental Ballis- 
tic Missile sites. 
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RI VERSIDE 
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For Immediate 
Free Reservations 
and Confirmations 


at any of the 


ASSOCIATED 
FEDERAL 
HOTELS 


IN ARIZONA 


THE WESTWARD HO at Phoenix 
THE VALLEY HO at Scottsdale 
SUPERSTITION HO at Apache Junction 





IN OKLAHOMA 


THE ADAMS at Tulsa 


IN PUERTO RICO 


HOTEL LA CONCHA at San Juan 


IN TEXAS 


ROBERT DRISCOLL HOTEL at Corpus Christi 
CLIFF TOWERS at Dallas 

THE WILLIAM PENN at Houston 

HOTEL LINCOLN at Odessa 

THE GUNTER at San Antonio 


John B. Mills 
Chairman of the Board 
Cecil Mills, President 
Mercantile Securities Building, Dallas 
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New and Expanding Business HI 
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Rental Counselor 
specializing in Personne! 
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Architect's sketch of the Sanger-Harris store to be located in Irving's Plymouth Park 
shopping center. The three-level building, when completed in 1963, will be the eighth 
in a network of Sanger-Harris department stores serving the Greater Dallas area. 





Sanger-Harris will expand into Irving’s 
Plymouth Park shopping center with a 
new store to be opened in 1963. Sched- 
uled to be the largest department store 
to the west between Dallas and Fort 
Worth, the structure will consist of 
104,000 square feet on three levels and 
will be built on a 12-acre plot at the cor- 
ner of Story Road and Grauwyler. 

With this new location, Sanger-Harris 
will have a network of eight stores serv- 
ing Greater Dallas. 

Facade of the new store will be domin- 
antly a series of vertical panels of pre-cast 
white concrete. Concrete canopies will 
extend over the store’s projecting show 
windows, which will flank the entrances 
facing Story Road and the mall. A third 
entrance faces north. The structure has 
been designed to allow for expansion to 
four levels. Machinery and equipment, for 
example will be housed at ground level 
instead of on the roof. 

Linked to the Sanger-Harris store will 
be an additional 30,000 square feet of 
other retail space yet to be leased. The 
entire unit will be part of the regional 








Plymouth Park shopping center being 
built and developed by the Mayflower 
Investment Company. The firm of Roper 
and Vance will be the architects. 


> Vaughn Capital Corporation is the new 


name of Jack C. Vaughn Enterprises, Inc. | 


The organization, with offices in the 
Vaughn Building, deals in investments for 


its own portfolio and owns various real | 
estate, insurance and oil and gas proper- | 


ties. Officers in addition to Jack C. 


Vaughn are Grady H. Vaughn, Jr., vice | 


president; Robert H. Young, vice presi- 


dent and secretary; L. W. Reichelderfer, | 
treasurer, and John M. Hamilton, assist- 


ant secretary. 
— 


> Lone Star Brush and Chemical Com- 
pany has opened for business at 2118 


Irving Boulevard. Walter Gilliam, presi- | 


dent of the new firm, previously was a 


representative for the industrial division | 
of the Fuller Brush Company for over 


fifteen years. 





GSW 


has the Personnel, 
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Bennett's, at 1829 Corsicana, has remodeled its office furniture showroom, and has 
announced the establishment of a complete interior design service. Associated with 
this service is Robert Funk, member of the National Society of Interior Designers. 
Founded in 1889, Bennett's also handles printing, lithography and office supplies. 


3% COLLINS MIXER 
%e QUININE WATER 
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has just been 


it's brand 


its dial will 
never move! 


Broken? No! It's in first class working 
condition but the owner of this radio has 
no interest in any station but KNOK, 970. 
Pretty arbitrary statement? Perhaps... but 
we can prove it. Why don’t you listen to 
KNOK? Because it's aimed at the Negro 
market and has no interest for you... . 
isn't that right? Well think, now. Know any 
other media in this area besides KNOK 
that provides our Negro citizens with the 
news, information, entertainment, music 
that they like . . . Convinced? Call KNOK. 
See how your business associates are sell- 
ing the total market by including KNOK 
on their schedules. A ten minute session 
can mean a 15% sales increase. 














A Townsend Station 
Stuart Hepburn, President 


Dallas Studio Fort Worth Studio 
1914 Forest 3601 Kimbo 
HA 1-4144 TE 1-1278 

REPRESENTED BY 


BERNARD HOWARD CO. 











New and Expanding Business 





Autumn Leaves, an ultra-modern senior citizen community costing more than $2 
million dollars, will be built on five acres near the intersection of Old Gate Lane 
and Garland Road, overlooking White Rock Lake. The three-building concept, de- 
signed by Dallas architects Williams and Reeves, will house over 300 senior citizens. 











a 





The Dailas County State Bank of Carrollton has started construction on a new $200,- 
000 building. Scheduled for completion in January, 1962, the one-story structure 
will have approximately 8,000 square feet and will feature a community room for 
use by public and private club groups. It will be located at 1100 Josey Lane. 




















Standard Marine of Dallas, 2227 Irving Boulevard, is a new water sports center 
in Dallas. Billed as a supermarket for water sports equipment, the new facilities 
feature any kind of sports equipment that can be used on, in or under water. The 
new marine shopping center is a division of Standard Steel Products Manufac- 
turing Company of Milwaukee, America's leading manufacturer of waterfront equip- 
ment. About half of the 27,000-sq.-foot building will be used for manufacturing. 


>» The Robert R. Thomas Company has_ Services, Inc., of which Mr, Thomas is 
moved to a new location at 1066 West executive vice president. The Thomas 
Mockingbird Lane and is sharing offices company is a newly-formed electronic 
with Texzotic Engineering Sales and manufacturers representative firm. 
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New and Expanding Business— 


>» Parker, Ford & Company, Inc., has 
opened its fourteenth investment banking 
office. Located in Exchange Park, Dallas, 
the new facilities will be staffed by four 
account executives, headed by resident 
manager Till Petrocchi. 


+ 
> International Aviation Underwriters, 
Inc. has transferred its home office from 
Los Angeles to Dallas. The new company 
headquarters are at 211 North Ervay 
where newly-elected vice president Phil 
G. Spexarth will supervise the firm’s entire 
production plus the operation of the 
Dallas branch. International Aviation 
writes aviation insurance exclusively. 
Transfer of the home office to Dallas was 
to provide for a more centralized location 


for serving the nation’s aircraft owners | 


more efficiently. 


>» The newly-organized North Dallas Bank 
& Trust Company is located at 11811 
Preston Road. The 12,000-square-foot 
building includes two full concrete vaults, 
a bookkeeping vault, three drive-in win- 
dows and nine deposit windows in the 
lobby. Minor & Richardson was the arch- 
itéct and designer, and H. L. Kimsey is 
=. 

président. 
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YES 
WE CAN 
HELP 
YOU 





Not long ago a JCS customer in San 
Antonio called stating that he had an 
“impossible request” and hoped we could 
give him encouragement. His problem: 
engravings were being made that after- 
noon in San Antonio and would not be 
finished until 6:00 p.m. His client was 
having a sales meeting in Taylor, Texas, 
the following morning at 9:00 a.m. and 
needed fifty plastic mats of the plates 
ready for the meeting. 

Our answer was “yes, we can help 
you.” Here’s how: we asked that the 
plates be shipped to Dallas via air freight, 
advising us of the arrival time. A JCS 
messenger met the plane and rushed the 
plates to the plant. The fifty mats were 
molded and placed on a bus bound for 
Taylor at 4:25a.m. The mats arrived 
with time to spare, ready for the meeting. 

We don’t recommend that all jobs be 
produced in such a short time. Fortu- 
nately, for the client and JCS, occurrences 
like this don’t happen often, but if you 
should be confronted with a similar 
crisis, you can count on JCS to meet 
your deadline. Such friendly and cour- 
teous service has put JCS several steps 
ahead in service to the advertising and 
graphic arts industries. 





JAGGARS - CHILES -STOVALL 


522 BROWDER ST. / DALLAS 1, TEXAS / Ri 1-5501 
TYPOGRAPHY / CAMERACRAFT / NEWSPAPER MATS 
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Transport Leadership 


Dallas Important Center 
Of Ground Transportation 


Ground transportation teams up with | 


air transportation to give Dallas overall 
transport leadership in the Southwest. Bus 
lines, rail lines and truck lines coupled 
with a strategic highway and rail center 


_ location contribute to Dallas’ national 
| position as a transportation center. 


In connection with National Trans- 


_ portation Week, the Transportation De- 


partment of the Dallas Chamber of 


Commerce made a spot check on May 





15, 1961 to show the movement of ground 
and air traffic out of Dallas. This tabula- 
tion shows 3,804 bus line passengers and 
1,888 rail passengers dispatched, for a 
ground passenger total of 5,692. The 
same figures show 4,807 airline passen- 
gers dispatched. On the same day 740 
trucks and 1,811 rail cars were dispatched. 

Dallas’ position as an important center 
of bus transportation shows up in the op- 


_ erations of Continental Trailways and 








Greyhound Lines. With international 
headquarters in Dallas, Continental’s local 
facilities include its ultra-modern office 
building at 315 Continental Avenue and 
its modern terminal at 1500 Jackson 


| which offers more than 300 arrivals and 


departures daily. 

Continental has 600 Dallas employees 
and its worldwide personnel of 4,275 em- 
ployees indicates the international scope 
of its sales organization which includes 
1,600 overseas agents. During 1960, 
1,395 buses owned by Transcontinental 
Bus System, Inc. traveled 107,774,042 
miles over 51,789 route miles. 

A multi-faceted program directed from 
the Continental Avenue building includes 
coast-to-coast travel and tour service 
available to foreign and American in- 
dividuals and groups, a huge maintenance 


| program using Dallas products and serv- 


ices, and a continuing research program 
to improve buses and bus service. 


At the national level, new terminal fa- 


_ cilities were completed and occupied dur- 


ing 1960 at Houston, Laredo and Victoria, 
Texas and Knoxville, Tennessee. Early in 
1961 a new terminal at Bakersfield, Cali- 
fornia was Opened, and the proposed 22- 
story Continental Building in Kansas City 
is scheduled for completion in 1962. 
Luxury “Silver Eagle” buses designed 
especially for Continental Trailways fea- 
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TEMPORARY OFFICE HELP 
Call for a "Kelly Girl" 
Riverside 8-8149 


No payroll bother — we bill you weekly. All ‘Kelly 
Girls" are tested, experienced, bonded and guvar- 
anteed. Call us and ‘describe the job you want 


=~ Kelly Girl 
Service, Inc. 


1501 Simons Buiding 
Dallas, Texas 

















MEET 
JESS 
HARKEY... 


... agent for United 
Fidelity Life Insurance 
Company. 





30 years in insurance business 

Million Dollar Round Table 

Dallas Association of Life Underwriters 
Life Member, Leaders Round Table of 
Texas 


UNITED bipennr 


Life Insurance Companys 





Home Office: Dallas @ M. Cullum Thompson, Pres. 
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... DESIGNING A BETTER 
TOMORROW TODAY 
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Brook Hollow industria pistrict 
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Transport Leadership 


ture rear observation decks and rest 
rooms. A total of 325 of these luxury 
buses will be in operation by the end of 
1961. Four years ago Continental blazed 





BE GOOD 10 YOURSELF! 





a new trail in service with its 5-star luxury 
run from Dallas to Houston, featuring 
hostesses and meals. Continental’s 5-star 







Make your hard-earned 
— money work for you. All 
luxury aahineadiue now available between savings received by the 10th 
most major cities. | earn full dividends from 

A rapidly growing Continental service the Ist of the month. 





is its package express. Their Dallas termi- 
nal handles almost 1,000 packages daily. 
The popularity of this service has grown 


se px sini aa Gal FIRST FEDERAL 


Texas can be made faster than by air 


express. SAVINGS & LOAN ASSOCIATION 


The Dallas division of Greyhound Bus 


' Fie Mercantile Dallas Bldg., Commerce at St. Paul 
Lines adds another significant segment to Stathiand.Ceater, - 45k: Gilive Saal 


the bus transport picture. Greyhound Town North, 631 Preston Royal Village 
maintains some 50 schedules per day in- 
cluding 5 through schedules to New York, 
7 to Los Angeles, 3 to San Francisco, 7 to 
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CUSTOM BONDED WAREHOUSE 


as 





Tulsa and St. Louis, 11 to Waco, Austin . Complete Service 
and San Antonio, 7 to Texarkana and - ; including 
as REPACKING AND RESHIPPING 
Memphis and 10 to Abilene and El Paso. | && 
se 6100 High School Ave. Dallas 5 LA 6-7516 — LA 8-6998 


buses to its Sceni-Cruiser Service Fleet. 
Forty of these have been placed in service 
in the Dallas division. These new buses, 
especially engineered for super highway 
travel, have increased visibility, more a, Ys 

safety features and V-8 diesel engines. I.E. EE; Lae 
They will seat 38 passengers and are 


equipped with rest rooms and the latest -—T @) ee. ‘me a8 = 4 


advances in air-suspension ride. 








Other improvements include larger 
glare-free windows, reclining seats to fit 
body contour, all-weather air-condition- 
ing and more baggage space. PROVIDING DIRECT DAILY MOTOR FREIGHT SERVICE BETWEEN 

Greyhound’s package express is an- 
other service that is growing in Dallas. 
Everything from dentures to “rush” photo- 
graphs and cut flowers are handled in 
this package express program. 





ILLINOIS COLORADO 


OHIO MISSOURI 
and INDIANA KANSAS 
PENNSYLVANIA OKLAHOMA 


TEXAS PANHANDLE 





Package express is carried on regu- 
larly scheduled “round-the-clock” Grey- 
hound buses in their dust-proof, weather- 
proof package compartments. Greyhound 
package express covers 100,000 route 
miles and serves every major city and 
over 25,000 towns and villages in 48 
States. 





The Dallas Greyhound Terminal is lo- 
cated at the corner of Commerce and ED HILTON, Manager Fleetwod 1-6436 


Lamar and their sales offices and mainte- Dallas Terminal 1969 Record Crossing 
nance shops are at 205 S. Lamar. 
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ATTENTION, MR. EMPLOYER: 


AMBITIOUS, INTELLIGENT YOUNG MEN NEED 
WORK WHILE IN SCHOOL — DAY OR NIGHT 


Call Mrs. Bates, Riverside 2-4538 


RUTHERFORD 
Rk || M 


METROPOLITAN 














RUTHERFORD-METROPOLITAN SCHOOL OF BUSINESS 





METROPOLITAN TECHNICAL INSTITUTE 





RENT/LEASE TRUCKS, 


BY THE HOUR - DAY - OR LONGER 


Single truck to entire fleet 
— rent or lease the eco- 
nomical Earl Hayes way. 





Nim) \ 42> 
Rents 
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FOR YEAR-ROUND COMFORT IN YOUR HOME AND OFFICE 


a 





WEATHERTRON 


ALL-ELECTRIC HEAT PUMP 


over 55% of ALL heat pumps in 


DALLAS INSTALLED BY 


EATHERB Y air conpitionine co. 


TA 7-5436 LA 8-1735 
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TO THE TICK OF A WATCH 


SEVENTY-FIVE YEARS AGO a man bought a watch = §t 


It was a good watch, at a price lower than he 
expected. It was bought from Richard W. Sears, 
founder of Sears, Roebuck and Co. Now, during 
our seventy-fifth anniversary year, we salute the 
first Sears customer. 













Things have changed a lot since the day that 
watch was bought. Women in hoop skirts, high 
buttoned shoes—men who swallowed their 
Adam’s apple when the flag went by. Let us give 
thanks that their blood still runs in our veins — 
something tells us we are going to need it — 
ALWAYS. 


Let others think what they may — our faith was never stronger. We 
know that the cavalcade of America will never pause. On! On! 
Marching! Marching! to the music of the universe and 


THE TICK OF A WATCH 


SEARS 


DALLAS AREA RETAIL STORES 
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NEWS SPOTLIGHT 
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Ready to take off for their night flight 
over downtown Dallas, Youth Volunteer 
Award Winners Richard Demlow, left, and 
Michael Webster, center, are pictured 
with SW Automotive’s John Clement. 


Teen-Agers Cited 
For Volunteer Service 


“Salute to Youth Week,” sponsored 
by the Downtown Dallas Committee of 
the Dallas Chamber of Commerce, hon- 
ored two Dallas teen-agers for their work 
as summer volunteers at social and chari- 
table agencies. 

Miss Michael Webster and Richard 
Demlow were recipients of the 1961 
Youth Volunteer Awards presented by 
the Junior League of Dallas and the 
Downtown Committee. They were 
selected by a panel of. judges including 
Judge Julien Hyer, C. A. Tatum and 
Mrs. Stathakos Condos from a large 
group of youngsters nominated by direc- 
tors of the various charitable agencies. 
All nominees were guests at the awards 
presentation at the Junior Chamber of 
Commerce luncheon Wednesday, August 
16 in the Adolphus Hotel. City Council- 
man Charles Sharp was guest speaker. 


Each of the two winners received a 
plaque and a $100 donation to the 
agencies they represented. In addition, 
they were treated to a luncheon at the 
Press Club, a shopping spree for back-to- 
school clothes, a movie, dinner with their 
parents at Ports O’ Call, and a night 
flight over downtown Dallas made pos- 
sible by Southwest Airmotive. 
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News Spotlight 


DMBA Channels $68 Million 
Into Dallas Residential Loans 


Member firms of the Dallas Mortgage 
Bankers Association channeled more 
than 68 million dollars into residential 
loans in Dallas County during the first 
half of 1961 as increased home pur- 
chases gave an invigorating boost to the 
economy. 

The total of $68,442,641 in loans on 
5,198 residences between January 1 and 
June 30 compares with $61,887,320 on 
4,675 residences during the first half of 
1960, and with $67,833,110 on 5,146 
residences during the last half of 1960, 
it was pointed out by M. J. (Bill) | 
Greene, president of the DMBA and vice | 
president of Southern Trust & Mortgage 
Co. 


DMBA members also completed 54 
apartment loans for a total of 
$7,286,663, and 126 commercial and 
industrial loans for a total of $13,677,207 
during the first half of 1961, bringing 






























ENJOY THE TRUE FLAVOR OF OLD MEXICO 


EL FENIX RESTAURANTS and GIFT SHOPS 





FAMOUS 
MARTINEZ FAMILY 
MANAGEMENT SINCE 1918 


For almost a half century Texans 
and tourists have looked to 

El Fenix for the nation's zestiest, 
Mexican cuisine as well as match- 
less American dishes. Dine at El Fenix! 








Browse through the gift shop—a veritable 
paradise of Mexican art and craftsmanship. 


EL FENIX RESTAURANTS 


¢ 1608 McKinney—Downtown « 120 E. Colorado 
—Oak Cliff + 255 Casa Linda Plaza—lIn Casa Linda « 
Lemmon and Inwood 
WELCOME STATE FAIR VISITORS! 















their new mortgage loan total for the 
period to $89,406,511. | 


ve 


Dora Dougherty Honored as Woman 
of the Year in Aviation. Dr. Dora 
Dougherty, human factors engineer at 
Bell Helicopter Company, has been 
chosen as Woman of the Year in Avi- | 
ation by the Dallas unit of the Women’s | 
National Aeronautical Association. Dr. | 
Dougherty captured two world helicopter 
records from Russia in February when — 
she flew a Bell 47G-3 to 19,385 feet 
and two days later flew the same-ship | 
non-stop 405 miles. 





SINGLE CONNECTING 
CARRIER SERVICE TO 
KEY POINTS ACROSS 
THE NATION. 
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School me School ae 


Our Educational System is another 
GREAT Institution in this country 







.. and 
GREAT National Life Insurance 
can GUARANTEE an Education 


GREAT NATIONAL 


LIFE INSURANCE COMPANY 
Founded 1928 Home Office, Dallas 








COMBINING THE “KNOW-HOW” OF EXPERIENCED PERSONNEL 
THE LATEST IN MODERN EQUIPMENT AND PROVEN METHODS TO 
PROVIDE THE SHIPPING MAN WITH THE .. . 


Cal sounie anywho! 


TEXAS OKLAHOMA KANSAS MISSOURI 
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STEEL SHELVING 
. for Pro 


corngy weg = INDUSTRIAL and (Csiinecas 

yee COMMERCIAL use 

® PARTS BINS ® LOCK-A-TIERS 

®@ STORAGE CABINETS © BOOKCASES 
® COUNTERS @ SERVICE CARTS 

Call, write or wire for Complete Catalog 






















MORTGAGE LOANS 
ALL TYPES — RESIDENTIAL & COMMERCIAL 


Best Prevailing Rates & Terms 
Specializing in Prompt Service 


SOUTHERN TRUST & MORTGAGE COMPANY 


1302 Main Street Phone Ri 1-555! 
AUBREY M. COSTA, President 


37 YEARS EXPERIENCE FINANCING REAL ESTATE 

















News Spotlight 


American To Show 
Astrojets To Public 


American Airlines is inviting the public 
to an open house inspection of its Astro- 
jets, other airliners and Dallas facilities 
while they sit out an air defense exercise 


Saturday, October 14. It will be the first — 


time a jet airliner has been opened for 
public inspection at Dallas Love Field, 
according to Bradford S. Gibson, Ameri- 
can’s Dallas district sales manager. 

The open house at Love Field will begin 
at 9 a.m. and continue through the day. In 
addition to making a walk-through inspec- 
tion of an Astrojet and other aircraft at 
the terminal building, the public will also 
be able to visit the airline’s $1.3 million 
hangar and maintenance facility on the 
Lemmon Avenue side of the airport. 

From 11 a.m. to 11 p.m. on October 14 
all non-military aircraft in the United 
States and Canada will be grounded for 
an exercise of the North American Air 
Defense Command. 








MEADOWS BUILDING 








DALLAS 6, TEXAS 
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iis in BUSINESS 


by oLarry Grove 


Some of the most beautiful scenery on 
the highways, as seen from the inside of a 
plush Continental Trailways bus, is the 
hostess aboard. 


And if it has been a few years since 
you’ve taken your last ride on a bus, it 
may be news to you that there is such a 
person as the bus hostess to make the trip 
more pleasant. At least, Continental Trail- 
ways busses have them. 

Talk to Miss Mary Caldwell for awhile 
and you begin to be aware of just what a 
hostess does on a bus ride. You find your- 
self talking about yourself; you’re soon in 
the middle of an animated conversation. 

Miss Caldwell, and other young ladies 
in the Continental Trailways’ expanding 
system, are chosen for their good looks, 
their personalities, and their knack of 
leaving a favorable impression of the bus 
company. 

After just a little more than two years, 
she is chief of Continental’s hostesses. On 
a Trailways “Golden Eagle” bus, she is 
at once the company’s diplomat, nurse 
and public relations girl. 

Like the Continental hostesses that she 
now recommends for hiring, the winsome 
green-eyed brunet is between 22 and 26, 
between 5-feet-2 and 5-5, and appears 
stylishly at ease in even the saucy bright 
red uniforms. 

Since her promotion to the chief hostess 
position, Mary’s role has been expanded 
to include correspondence with firms that 
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supply hostess accessories and uniforms, 
and with applicants for hostess jobs, and 
the preparation of hostess schedules and 
reports. 


The requirement that hostesses be 
single, in addition to having the other high 
qualifications necessary, makes the search 
a constant one. 


The average hostess has remained only 
six months; and the reason for leaving is 
usually the same: marriage. (And all that 
can be reported is what Miss Caldwell says 
of herself: “No plans.”) 


There are regular runs to Houston and 
many charter trips that make the Con- 
tinental hostesses experienced travelers. 
A routine trip might require the hostess to 
(1) warm a baby’s milk bottle to make the 
trip more pleasant for a passenger; (2) 
find, in the box of regular customer ac- 
cessories, an electric razor for a business- 
man who has a call to make soon after 
arrival; (3) serve lunch to 41 passengers. 

It’s the “extras” sometimes that make 
the trip more pleasant. Sometimes the 
hostess arranges for passengers with sim- 
ilar interests to sit in neighboring seats. 

“I’ve enjoyed every trip I’ve ever 
made,” said Miss Caldwell, “All those 
interesting people...” 

One gets the impression that, for Miss 
Caldwell, 
teresting even if they weren’t Continen- 
tal’s customers. 

“I used to be a switchboard operator — 
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these people would seem in-. 





Mary Caldwell 


a long distance operator — and the world 
was from here to here, just that much. 
And you hardly had time to look around,” 
she said. 

The story of how Miss Caldwell 
selected Dallas as her home reflects credit 
on both the city and its Chamber of Com- 
merce. 

A native of Raton, N. M., educated in 
Washington State, she was visiting in 
Laredo, Texas, with her sister and the 
sister’s Air Force husband. She wrote 
Chambers of Commerce in several cities 
for information on career possibilities. 

“Dallas seemed to stand head and 
shoulders above all the other cities. It 
seemed attractive — it had concerts and 
art museums, beautiful stores. 


“And I thought it very considerate, the 
Dallas Chamber of Commerce also sent, 
along with all the colored brochures, one 
of the newspapers. It was the only one 
that did that. I had a chance to see what 
the job possibilities were, the cost of 
everything, availability of apartments, and 
what the stores had to offer. So I came 
here — and I’m glad I did.” 


At leisure, after work, Miss Caldwell 
enjoys bowling and carried a 157 average 
into league play at the Hart Bowl. 

The loyalty she holds for the company 
she works for is sincere. “I really believe 
more people would ride buses if they knew 
how nice they’ve become; it’s so friendly 
on a bus,” she says with enthusiasm. 
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ARTS AND MUSIC 





The world-famous Dallas Theater Cen- 
ter will open its 1961-62 season October 
19 with the popular off-Broadway hit 
musical, “Litthe Mary Sunshine.” It will 
_ be the first musical to be presented at the 
_ Center and the first presentation of the 

hit show in the Southwest. 
| The musical, which spoofs the roman- 

tic operetta, opened at the Orpheum Thea- 
ter November 9, 1959 and played to 
capacity houses. Its 500th performance 
marked the longest running original musi- 
cal in the history of off-Broadway theater. 

The first-produced work of Rick Be- 
soyan (he wrote the book, music and 
lyrics) contains 23 songs. Reviews in 
five New York Dailies covering the open- 
ing were highly laudatory. The Tribune- 


» | , ( T R () T y 3 fF Herald termed it “a delight to the eye and 
ear.” 


The Center’s director, Paul Baker, is 
SERVICE CORPORATION 


negotiating with Hollywood starlet 
STREET Miriam Gulager, wife of Clu (Billy the 
Kid) Gulager, for the Little Mary role 
created in New York by Eileen Brennan. 
Various members of the Center’s reper- 








For Electrotypes, Nickeltypes, 
Rubber Plates & Rubber Dies, 


Phone 


RI 8-8488 


1306 MARILLA 
DALLAS, TEXAS 
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Theater Center’s Season Opens in October 





AFTER-THE-GAME SUPPERS CALL FOR f R/ If OS CORN CHIPS 


Fritos is a registered trademark of The Frito Company. 


tory company will fill the singing and act- | 
ing roles. 

The show will be directed by Ivan 
Rider, who successfully staged “The Tam- 
ing of the Shrew” last season at the Cen- 
ter. 

Tickets may be reserved by calling the 
Center’s box office, LA 6-8857, after 
10 a.m., or purchased at the theater, 3636€ 
Turtle Creek Blvd. 

. 


Art Museum Acquires 
Van Gogh Painting 


The Dallas Museum of Fine Arts has 
acquired a painting by the great Dutch- 
French impressionist artist Vincent Van 
Gogh. 

A landscape whose fresh colors and 
delicate, leafy patterns convey the very : 
essence of spring, the oil painting is 
called “Bords de Riviere au Printemps” 
(Banks of the River in Spring). 

The painting, which dates from 1887, 
was purchased by the McDermott Trust 
Fund, established in 1960 by Mr. and 
Mrs. Eugene McDermott of Dallas for the 
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Arts and Music 


acquisition of art for the museum col- 
lection. 

It was designated by the McDermotts 
as a memorial to the late Arthur Gerger 
of Dallas, nationally known landscape 
architect. 





a 


New Theater Group 
For Dallas 


Theater Three, a non-profit, educa- 
tional organization, is a new venture in 
Dallas dedicated to provide professional 
theater of the highest quality. 

Under the direction of Dallasite 
Norma Young, the group has been per- 
forming arena-style in the Sam Houston 
Room of the Sheraton Dallas Hotel since 
March. Samuel Beckett’s “Waiting For 
Godot” is currently playing, and a 1961- 
62 schedule will be announced in No- 
vember. 

Theater Three also operates an acad- 
emy to teach acting techniques to begin- 
ning and advanced actors. Located at 
4418 Cole, the academy’s fall semester 
begins this month. 
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BLUE DIAMOND COMPANY 


Serving the Building Industry Since 1924 | 
2722 Logan Street Dallas 15, Texas 











TELEPHONE HA 8-1331 














= 


YOUR BEST LEASING VALUE 


Offering 

FULL COVERAGE: Everything that rolls, floats, flies, and turns. We buy your equipment 
and lease it back for long or short term. 

LOCAL SERVICE: We buy in Texas to your specs. We sell retired pieces through our own 
Dallas marketing facility. 

LOW VOLUME RATES: Our service charges are the lowest in the Industry. 

COMPETITIVE FINANCING: Through our parent public company — Lease Plan Inter- 
national, Corp., N. Y., leases are financed through banking or insurance 
channels at client's option. 


LEASE PLAN INTERNATIONAL CORP. 
LEASEWAY TRANSPORTATION CORP. 


8700 Harry Hines Bivd. ° P. ©. Box 35321 ° Tel.: FL 2-2000 




















Announcing a New Service Soon .. . 
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MEMBER SOCIETY OF INDUSTRIAL REALTORS 


HOWELL H. WATSON 
Realtor 


DALLAS e 





Fidelity Union Life Building « Phone RI 1-1793 























L U Ai & E R LARGE AND COMPLETE STOCKS 


YELLOW PINE, WHITE PINE, FIR, OAK, PLYWOOD 


SPECIAL ATTENTION GIVEN TO INDUSTRIAL 
AND DEFENSE PLANT ORDERS 


OLDHAM LUMBER COMPANY 


927 South Haskell Avenue Phone TA 1-5194 








~BOOKS 


FOR BUSINESSMEN 

















Buy the Quality Line 
Manufactured in Dallas 


e STEEL SHELVING 

e PARTS BINS 

e SHOP EQUIPMENT 
e WORK BENCHES 
e DISPLAY RACKS 

e SLOTTED ANGLE 

e MAP RACKS 

e VERTICAL FILES 





| MANUFACTURING COMPANY ' 


11200 HARRY HINES BLVD. e PHONE CH-7-3175 
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A distinctive installation of Hoosier Office Desks in the 
First National Bank in Dallas 


Vance h. Miller Company 


1916 Main Street Riverside 2-9091 
Complete Lines of Office Furniture and Office Supplies 





The Face of Texas is not a history 
book; in fact, its occasional errors are an 
affront to even the amateur historian. It 
is not a travel guide, even though it in- 
cludes descriptions of most of the popular 
Texas tourist spots. 


What The Face of Texas is and what 
makes it outstanding is that it is the most 
complete, the most beautiful, the finest 
picture book of Texas ever assembled. 
Indeed, this volume truly lives up to its 
title as it presents the face of Texas — 
from Brownsville to the Panhandle from 
Caddo Lake to El Paso. 


Choosing his photos from many 
sources, including a number taken espe- 
cially for this book, Green Peyton (a 
Texan, but only by self-adoption) has 
put together in less than 300 pages the 
story of Texas, past and present, in words 
and pictures. And he has succeeded prob- 
ably beyond his own expectation in put- 
ting to paper and ink the spirit of this 
great state. 


He approaches his task with the Zeal 
of a born tourist, yet carries it out with 
the aplomb of the world-traveler-come- 
home. The mixture is a happy one, for 
Texas deserves to be taken seriously — 
but not too seriously. 


The author begins his pictorial journey 
through Texas in his adopted home in 
San Antonio, and his love for the city and 
its charm is obvious. Incidentally, he has 
little use for any other Texas city, al- 
though he is open in his admiration and 
praise of Dallas. Houston, he barely toler- 
ates; and Fort Worth earns his sympathy. 

For the most part, the photographs are 
simple and vast in their scope. They may 
lack the artistry and the cuteness of “Cam- 
era-book” photography, but they tell the 
story of this state far better than it has 
ever been told before in pictures. This is 
“wide-eyed” camera journalism at its best. 
The pictures are of places not people; 
this book is presenting the collective face 
of our state; not those of its citizens. 

While the text is casual and pleasant, 
it neatly bridges the photographs with in- 
teresting commentary and regularly pro- 
duces singularly interesting thoughts on 
Texas, its past, present and future. 








PLAYER PIANOS 
Sales — Rental 
“RED'S” TRADIN’ POST 
1922 E. Irving Blvd. 
Irving, Texas BLackburn 2-9875 
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Books for Business Men——————_ 


Dallas, the author calls the New York 
City of Texas; Houston, its Detroit. He 
sees Dallas as the coming “great metropo- 
lis of Texas,” for he finds “seemingly 
no limit to the hunger of Dallas for metro- 
politan growth and recognition. For 
twelve decades the citizens of this inland 
community have been united in a single- 
minded endeavor, to make Dallas the 
foremost city of the Western World. 
Theirs is something much more impressive 
than the simple itch for expansion that is 
found in most of the young municipalities 
of America. For reasons which are hid- 
den from the scrutiny of a casual eye, 
Dallas wants to be — and in its own mind 
is——the market place of twentieth-cen- 
tury civilization. 

“While other cities concentrate on one 
speciality, such as oil or cattle, steel or 
automobiles, finance or fashions, retail 
business or entertainment, Dallas concen- 
trates merely on greatness. It includes 
every kind of human activity in its pro- 
vince, and trades in all of them with equal 
enthusiasm. 

“That is why, though Houston has un- 
til now the biggest population, most peo- 
ple think of Dallas as the No. 1 city of 
Texas. Give it time ...and very likely it 
will be.” 

This very readable book should be 
studied by all new Texans — and natives 
will enjoy it even more, for it presents a 
magnificent picture of a great land. 

Hal Dawson 
* 


Taylor W. Meloan and John M. Rath- 
mell, in their book Selling: Its Broader 
Dimensions, have put together a dynamic 
collection of articles by top men in the 
selling fields. In an area so highly com- 
petitive as marketing, any aid is wel- 
come. Chapters on “Our Changing 
Consumer Market,” “Spending Patterns 
of Older Persons,” “Social Classes and 
Spending Behavior,” and “Teen-Age Con- 
sumers” are among the challenging ideas 
developed. The salesman’s individual 
attributes and techniques are carefully 


treated. The book is a worthy addition 


to ihe salesman’s Ubrary. 





Hank Dickerson 

& Company ei 8-603 

REALTORS 
INDUSTRIAL 


INVESTMENT 
COMMERCIAL 
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TRUCK RENTALS —_ 


Trucks for Every Purpose 





Put Your Driver in a Mason Truck and Use 
it as Your Own. We furnish Everything. 


Tractors @ Trailers © Trucks © Pick-Ups Rented by 
Hour — Day — Week — Year 


Mason Motor Service Inc. 


MElrose 1-0390 5602 Maple Ave. 
Ben Mason Al Brady 











* Specializing in custom DESIGNING and MANUFACTURING 
of quality store, office and bank fixtures since 1922. 


Adleta Show Case & Fixture 
Manufacturing Co. 


1914 Cedar Springs — Dallas 1, Texas Phone Ri 1-3152 








You ll be satisfied if its an Adleta installation 











One of the Items Offered 
for New Savings Accounts. 


Your Money Earns 4%. 
EACH PERSON'S ACCOUNT INSURED TO $10,000 


& American S 


oy 1700 Commerce at Ervay ° Ri 1-4191 * Dalles 














SECNCIGEULIS 








MURRAY INVESTMENT YCOM PANY, 




















SO FRESH..ITS 


BONDED 
FRESH 


BONDED FOR $1,000,000 
to stay fresh and sweet in your 
refrigerator for at least ten days 
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e Take advantage 
of our experience 
in designing and 
installing suc- 
cessful aeration 
systems for na- 
tionally-known 
grain elevators. 


e Performance 
records confirm 
large savings in 
fan power re- 
quirements. 


e Partially filled 
bins may be aer- 
ated with our 
cross-flow aera- 
tion systems. 


e Installations de- 
signed for all 
kinds of grains 
and agricultural 
products. 
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Books for Business Men—————— 


Stroke, by Douglas Ritchie, according 
to the dust jacket, is “a vivid account of 
the author’s physical and psychological 
rehabilitation after a paralyzing stroke.” 
Since Mr. Ritchie was not fifty when he 
had his calamitous experience, and was 
a man with a brilliant past and a promis- 
ing future as a British Broadcasting 
Company commentator, the shock to his 
family was considerable. His trying ex- 
periences as an aphasic and his efforts 
to conquer his many problems make 
interesting reading. 

_ 


Newsprint: Producers, Publishers, Poli- 
tical Pressures, by L. Ethan Ellis, Profes- 
sor of History at Rutgers, is the author's 
second book on the subject of the strug- 
gle between newsprint manufacturers and 
consumers over supply. Copious notes 
for each chapter give sources of informa- 
tion. The author’s first book on the sub- 
ject, Print Paper Pendulum, is reproduced 
in its entirety as a part of the appendix. 
The book seems to be an objective ap- 
praisal of an often debated subject. 


- 


The Special Libraries Association has 
recently published A Checklist For the 
Organization, Operation and Evaluation 
of a Company Library, written by Eva 
Lou Fisher. The author, formerly chief 
librarian of the Missiles and Space Divi- 
sion of the Lockheed Aircraft Corpora- 
tion in California, has experience behind 
her treatise. A brief bibliography of sug- 
gested readings for further study closes 
each chapter. The book is organized in 
outline form. 

— 


A play-by-play account of the author's 
battle with the calories is recorded by 
Robert P. Goldman in his book Lose 
Weight and Live. Attacking the problem 
from the psychological angle, Mr. Gold- 
man gives some practical pointers for the 
would-be weight loser. Roland Rode- 
gast’s illustrations add a fillip to the 
treatment. No menus are given and only 
general suggestions for foods are in- 
cluded, one of the author’s theses being 
that freedom of choice is an important 
factor in arranging an acceptable reduc- 
ing diet. 
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Books for Business Men 


For the businessman whose public re- 
lations are constantly showing, Howard 
Stephenson has edited a comprehensive 
treatise, entitled simply Handbook of 


Public Relations. It is a compend of | 
articles by twenty-nine authorities, ar- | 


ranged in an easy reference form. Help- 
ful material on planning, budgeting, 
appraising results, managing the staff, 
boosting sales, and many other subjects 
is included. A list of international public 


relations firms is given at the end of the | 


book. 
»- 
Charles L. Lapp’s Training And Super- 
vising Salesmen, gives a detailed program 


for a fruitful procedure in this activity. | 


Paragraph headings and main ideas are 


printed in bold type, and much of the | 


book is arranged in outline form. The 
user can find an answer to his questions 
and his needs by turning through the 
book, without reading every word. 


Submitted by: 


Miss Harriet Fowler 
Science and Industry Dept. 
Dallas Public Library 
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: “YOU CERTAINLY DON’T NEED A 


SORTILEGER TO GUIDE 


YOU TO BETTER PRINTING... 
JUST CALL Riverside 7-2583” 





You've got a good point there, Fragmire. 
And thanks for suggesting to folks that they call us 
for better printing. Many do, as you well know. 
But you need to be a little more specific. 
For instance, it would be helpful if you’d say we do 
a real good job, Fragmire, in both offset and letterpress, 
on day-to-day business forms, one- or multiple-color 
advertising literature, house organs, magazines 
and many other kinds of printing. 





- HAUGHTON BROTHERS «¢ Offset and Letterpress Printers 
3108 Commerce Street ¢ RI7-2583 ¢ DALLAS 


HAUGHTON BROTHERS 
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Catering to the Retail Grocer 





COLUMBIA 
Packing Company 
Specializing in . 

Baby Beef : 

Pork Sausage Products Veal 
Hickory Smoked Hams and Bacon : 


Phone WH 6-8171 2807 E. 11th Street 
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to Carefree Auto 
Leasing! 


100% TAX DEDUCTIBLE is only one of the many advantages of auto- 
mobile leasing. A carefully planned lease program can save you money. 
Leasing will solve many fleet problems and eliminate costly practices often 
found in other methods. 


ONE OR A FLEET, any size operation can be handled by AMERICAN 
at minimum rates. Any make or model automobile is available from 
AMERICAN including light industrials... You will be satisfied with 
leasing... from AMERICAN. 

Write or call today. 


American Automobile 
Leasing Corp. 
Fleetwood 7-0219 e Exchange Bank Bldg. e@ P.O. Box 95 e Dallas, Texas 
STRESS eT Ta ea 
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Leasing 
(Continued from page 57) 

Trans-National Leasing, Inc., another 
Dallas-based firm which operates 
throughout the United States and Canada, 
has recently moved into new offices in 
the Braniff Airways Building at Exchange 
Park as part of an expansion program. 

Organized in 1952 by Edward R. 
Maher and sons, Trans-National is now 
one of the major leasing firms of the 
Southwest. Originally a leasor of motor 
vehicles only, the firm has gradually ex- 
panded its operation to include leasing of 
office equipment, executive aircraft, ma- 
chine tools and other types of factory 
equipment. 

“We are able to provide any make or 
model a particular job requires,” Trans- 
National president Louis Maher says. 
“Both equipment and leasing arrange- 
ments are tailored to the needs of the 
individual customer.” Trans-National re- 
cently leased 80 vehicles to Geotechnical 
Corporation of Dallas for use in a long- 
range seismic measurement project to be 
conducted under the direction of the Air 
Force Technical Applications Center. 


Trans-National, which numbers among 
its customers some of the largest indus- 
trial firms of the Dallas area, formerly 
had its offices at 4906 West Lovers Lane. 


Earl Hayes Leasing is another major 
Dallas organization that has been expand- 
ing steadily since its organization in 1954. 
Under the supervision of Jack Eisele, leas- 
ing manager, this division serves pri- 
marily large national or regional accounts. 

Customers of the Hayes Leasing organ- 
ization include large insurance compa- 
nies, distributors and industries. With a 
fleet in excess of 100 vehicles, the firm 
provides any make or model car or truck 
in any quantity and tailors its leasing ar- 
rangements to the individual needs of the 
leasor. 

American Automobile Leasing Corp. 
is another Dallas organization that spe- 
cializes in car leases ranging in duration 
from 12 to 36 months. The emphasis at 








"71 Years in Dallas” 


J. W. LINDSLEY & CO. 
R, “Gilltens = JI nsurors 


®* Business Sales & Leases 
* Property Management 
* Insurance 


2108 Main St. Phone RI 2-4366 
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American Leasing is on flexibility. Proper 
evaluation is given to client problems in- 
volving operation of one car or a hundred. 
The principals of this firm are Clarence 
R. Scherler, president, and Jack D. Wil- 
liams, executive vice president. 

Mason Motor Service, Inc. of Dallas is 
another fast-growing Dallas-based leasing 
operation. Headed by Ben Mason, presi- 
dent, and Al Brady, vice president, this 
firm has trucks operating on highways 
throughout the nation. Mason Motor 
Service, Inc., provides a “complete trans- 
portation package” including vehicle in- 
surance and all running and maintenance 
detail. Long term and short term rentals 
are available through this firm. 


Lease Plan International Corp., the 
third largest firm nationally in the indus- 
try, and its associate Leaseway Transpor- 
tation Corp. also maintain Dallas opera- 
tions. Lease Plan International leases 
barges, heavy equipment for oil compa- 
nies and cement plants. Serving big na- 
tional and regional accounts, this firm has 
a minimum of 100 on their sales fleet leas- 
ing contracts. 

Lease Plan is now located in a new 
38,000-square-foot plant at 8700 Harry 
Hines Boulevard. In addition to its facili- 
ties for reconditioning equipment, the 
Dallas office is also statistical head- 
quarters providing current market values, 
operating cost controls and data covering 
the entire Southwest. 

Some of the national and regional or- 
ganizations served by Lease Plan include 
Westinghouse Electric, Atlas-Bradford, 
General Mills, General Electric, Guiber- 
son Corp., Pittsburgh Plate Glass, Secur- 
ity Engineering, Layne-Wells, Carrier 
Corporation, Dallas City Packing, Glidden 
Co. 


Ryder Truck Rental, Inc., Hertz Corp. 
and other national and Dallas-based or- 
ganizations make up a segment of Dallas’ 
leasing business that is expanding rapidly 
in keeping with Dallas’ position as a re- 
gional service center. 


—_—_——_ 





Best! ... drive in 


Cam F. Dowell Jr. 


HILLCREST aig President 


STATE BANK cay 
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COME SEE VOLKSWAGEN- 
ONLY PANEL TRUCK OF ITS KIND 





Carries 1830 Ibs. in 170 cu. ft. 

—almost twice as much as a usual }4-ton, and at half the cost 
per mile. Loads through double side doors as well as rear. 
Rugged body, famous V W air-cooled rear engine. 


® CLARENCE TALLEY, INC. 


F 710 N. Pearl Street 
DEALER Riverside 1-4471 














BY STEELCASE | 


This Steelcase office is dy- 
namic, businesslike, efficient . . 
and pleasant . . a wonderful 
place to work. Completely 
functional, it sets tomorrow's 
tempo today! 







EQUIPMENT CO., INC. Equipment 
Dallas, Texas Phone R! 8-3314 


2107 Main St. 














Industrial and Municipal 


Water Well Drilling 


WE SPECIALIZE IN... 
Gravel Wall Wells 
Foundation and Core Drilling 
Water Treating and Conditioning 
Ground Water Investigation and Exploration 





Layne Deepwell Turbine Pumps Handle any Water Pumping Job With Ease 





LAYNE TEXAS COMPANY 


1720 John West Road DALLAS, TEXAS Phone DA 7-4515 
HOUSTON — MIDLAND, EL PASO, CORPUS CHRISTI 
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Texas Centennial 
(Continued from page 21) 
Dallas of Chance Vought Aircraft. The 
growth in this area of a great aero-space 
industry and a great electronics industry 
were natural results. 

What did the Centennial of 1936 have 
to do with all this? 

It represented the greatest success in 


Dallas history. It was the result of the | 


greatest combined civic effort in Dallas 
history. It was a great success that came 
when success was a must. True, the famed 
Dallas spirit, which had its roots far back 
in the nineteenth century, would not have 
died had Dallas lost the Centennial. But 
would this spirit have reached the pro- 
portions of today? Would the “dynamic 
men of Dallas” have been so successful 
in their efforts to build a great city? And 


would Dallas have gained the position it | 


holds today in the minds of most Texans 
as the greatest city in the State? 

Perhaps, but probably not. 

History is made up of turning points. 


The Texas Centennial of 1936 was such | 


a turning point for Dallas, an event which 
demanded all the heart and soul the City 
had, but one which for all time estab- 
lished the destiny of Dallas to be the great 
metropolitan center of the Southwestern 
and Southern United States. 





You are cordially invited to see the Parker, Ford exhibit 
in the Women’s Building and register for free stock to 
be given away during State Fair. We believe you'll enjoy 


visiting with Parker, Ford registered representatives 


serving Southwestern investors from 15 offices. 


a 


PARKER, FORD & COMPANY, INC. 
MEMBERS MIDWEST STOCK EXCHANGE 


Dallas: Downtown & Exchange Park Fort Worth 
Wichita Falls Abilene Temple Lawton 


INVESTMENT BANKERS 


El Paso 
Sherman 


Lubbock 
Paris 


Amarillo 
Ardmore 


Tulsa 
Denton 








DALLAS, 


FT. WORTH 


HOUSTON 





Mes 


MERCURY 


TEXAS 
1300 S. Lamar 
Riverside 8-8721 














BIRMINGHAM ©) 










l, PENSACOLA 


() Naval A.S. 
a 
Brookley A.F.B. 


BEAUMONT 


The Short Route Direct Carrier to Pensacola, Fia. 
Selma, Mobile and Birmingham, Alabama 
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Meeting Place*: Main and Lamar 
in Downtown Dallas 


The Texas Bank building is a 
familiar landmark in downtown 
Dallas. This famous address of 
the largest state bank in Texas 
is where Dallas businessmen 
daily find answers to their prob- 
lems. Financial counseling on 
inventory, accounts receivable, 
market expansion, new prod- 
ucts, and distribution by Texas- 
bankers helps businessmen to 
accelerate their company’s 
growth. 


What better place could two 
Dallas executives meet to talk 
business? 


Ri 68-9141 / Main & Lamar / Dallas, Texas / Member F.D.1.C. / Total Resources More Than $100,000,000 








*Meeting at Main and Lamar 


downtown in our picture: 
Angus G. Wynne, Jr., left, and 
W. W. Overton, Jr., Chairman 
of the Board at Texas Bank. 


“dynamic growth 
rooted in 
responsible banking” 


TEXAS 
BANK 


AND TRUST COMPANY OF 


DALLAS 


Member Federal Reserve System 









Motor Service 
(Continued from page 24) 

East Texas Motor Freight makes use 
of many innovations to improve perform- 
ance and prolong the life of equipment. 
One of these is the Lincoln Lubricator that 
automatically lubricates chassis parts. Re- 
cently ETMF began “slicing” new tires 
for added efficiency. This process known 
as “micro-siping” cuts a series of tiny 
parallel slits in tread surfaces to create 
thousands of sharp edges in the rubber 
tread to give better control and surer 
footing. 

Mercury Freight Lines, entering Dallas 
early in 1961, provides new daily service 
between Dallas and the Southeast. This 
regular route common carrier, now lo- 
cated at 1300 S. Lamar, operated here 
under a temporary authority from Novem- 
ber, 1955 through April, 1956. 

Mercury has put into operation a fleet 
of modern new diesel tractors each oper- 
ated by two drivers. Since Mercury has 
other terminals west of Alabama and 
serves no intermediate points, no stops 
are made enroute except for fuel. This 
affords shippers second day service be- 
tween Dallas and Birmingham, Atlanta, 
Mobile, Pensacola, Selma and many other 
points in the Southeast. 

Gordons Transports, Inc. of Memphis 
is another major line that entered Dallas 
on June 1, 1961 with the outright pur- 
chase of England Bros. Truck Line, Inc. 
Gordons’ service extends primarily to 
Kansas City, Chicago, St. Louis, Little 
Rock, Fort Smith, Memphis, Jackson, 
Birmingham and Atlanta. 

Gordons Transports, Inc. has 18 ter- 
minals and 1,523 modern units including 
281 tractors and 643 trailers. Bailey Rey- 
nolds is manager of their Dallas opera- 
tions and their general offices are located 
in Memphis, Tennessee. 

Strickland Transportation Company, 
Dallas-based motor freight carrier has 
just announced the complete conversion 
of over-the-road operations to two-driver 
sleeper cab tractor-trailer units. 

For the shipping public this new service 
means a tremendous saving in transit time 
on such long runs as Chicago, Detroit, 
Boston, New York, Philadelphia and 
other East Coast points in New Jersey and 
Connecticut, according to J. E. Titts- 
worth, vice president of Strickland. 

This conversion was accomplished 
through the purchase of 200 sleeper cab 
tractors at a cost of $3,750,000. In the 
area of terminal improvement, Strickland 
has recently completed an addition to its 
Dallas terminal which doubles their dock 
space to a freight handling facility of 
8- by 400 feet. 
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Natural Gas 
(Continued from page 47) 

ern Union has been active in exploration 
and drilling for new reserves of gas and oil. 
On Jan. 1, 1961, substantially all of the 
company’s oil and gas leases and related 
wells were vested in Southern Union Pro- 
duction Company, a wholly owned and 
consolidated subsidiary. 


In one respect, Southern Union’s ex- 
ploration activity has been unique. From 
time to time, it has formed producing sub- 
sidiaries which in turn were disposed of to 
Southern Union stockholders and subse- 
quently became independent operating 
entities. These included Delhi Oil Corpo- 
ration and Barker Dome Oil and Gas 
Company in 1946 and Aztec Oil and Gas 
Company in 1954. 

Aztec presents an excellent example of 
the many Dallas companies in the field of 
petroleum exploration and production. 
With headquarters in the Mercantile Se- 
curities Building, it maintains field offices 
in Farmington and Hobbs, N. M. Aztec 
explores for and produces natural gas and 
crude petroleum. Sales are made at the 
wellhead. It owns no drilling equipment or 
pipelines. 

The company has followed an aggres- 
sive exploration program and boasts a 
discovery record far above average. In 
1960 the company participated in drilling 
114 wells, of which 101 proved to be 
producers of oil or gas in commercial 
quantities. This year’s drilling record con- 
tinues excellent with a completion ratio 
of about 92%. 

On June 30 Aztec had 160 net oil wells 
and 341 net gas wells. Most of Aztec’s 
natural gas production is in the San Juan 
Basin of northwestern New Mexico. The 
biggest share of the oil production has 
been from the Greater Aneth field in 
southeastern Utah. 

Since its organization as an independent 
company in 1954 Aztec has increased 
oil production 1,008%; gas production, 
83%; gross income, 453%, and net in- 
come, 702%. 

Dallas is production headquarters for 
such important national firms as Sun Oil 
Company and Atlantic Refining Com- 
pany. These two firms, along with Mobil 
Oil Company, also have their research 
laboratories in Dallas. 

Mobil, which maintains important 
Operational headquarters in Dallas, is now 
negotiating purchase of another Dallas 
natural gas producer, Republic Natural 
Gas Company. Still another Dallas gas 
producer, Three States Natural Gas Com- 
pany, is owned by Delhi-Taylor Oil Cor- 
poration. 
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The building in the background 
is Texas Bank, the only “bank” 
you will find at fabulous Six 
Flags Over Texas. Exciting 
action occurs daily around the 
Main and Lamar corner in the 
frontier Texas section of the 
105-acre park. 


Six Flags itself is a dramatic 
reproduction of Texas’ colorful 
history —a story that has long 
fascinated the entire world. 
Destined to be a favorite visit- 
ing place for all Texans and 
their families, the park is 
already proving to be a magnet 
to visitors from all over 
America. 


Texas Bank is proud to be a 







Meeting Place*: Main and Lamar 
at Six Flags Over Texas 


part of Six Flags Over Texas. 


*Meeting at Main and Lamar 
at Six Flags in our picture: 
Angus G. Wynne, Jr., left, Pres- 
ident of Great Southwest Cor- 
poration and W. W. Overton, Jr. 

“dynamic growth 

rooted in 

responsible banking” 


TEXAS 
BANK 


AND TRUST COMPANY OF 


DALLAS 


Member Federal Reserve System 


Ri 8-9141 / Main & Lamar / Dallas, Texas / Member F.D.1.C. / Total Resources More Than $100,000,000 
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PHILIP H. BETHUNE 


Bethune Selected by 
Council of World Affairs 


Philip H. Bethune, retired brigadier 
general and former U. S. military attache 
in Mexico City, has been chosen as new 
executive director of the Dallas Council 
on World Affairs. James F. Chambers Jr., 
president of the DCWA and president of 
the Times Herald, said that under the 
direction of Gen. Bethune the council will 
place a greater emphasis on Latin Ameri- 
can affairs. Born in Arizona, Gen. 
Bethune received his commission as se- 
cond lieutenant from the U. S. Military 
Academy in 1927. His foreign tours of 
duty have included assignments in Okin- 
awa, Tokyo, Europe and Mexico, where 
he served as attache from 1958 to July of 
this year. 

Gen. Bethune said he had made two 


IT’S THERE IN HOURS... visits to Dallas previously with Mexican 


military men and that he had been im- 
AND COSTS YOU LESS! pressed with the city on his trips. 
“I was impressed with the cleanliness 
and compactness of Dallas,” he stated. 
The new director said he plans to work 
toward a greater base of membership and 
for programs and study groups of broader 





-». goes anywhere Greyhound goes 


. .. and Greyhound goes over 
a million miles a day. 














- | ge — RT mast interest. Tentative plans for the council 
For full information ® | ()sua =| = include a study of the image of the world 
call Greyhound at RI 7-7307 odie, Sed a i in 1976 and how Americans can work 








toward the world they want, he said. 








Hudson & Hudson 


Industrial and Business Properties 
Sales, Leases and Management 


oe a Viood Ee goof 205 So. Lamar 464 Olive Street 


ot —t— Dallas 2 Southland Center 
ry Ve PHONE RI 8-0061 — DALLAS 
Alex D. Hudson, Jr. James S. Hudson 
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Clubs and Associations 










































QUALIFIED TO SERVE YOU WITH 


- Individual Insurance Service 

- 12 Years Experience with C. M. L. 

- Quality Contracts at Low Net Cost 
Insure Your Human Life Vaiue With 

Personal and Business Life Insurance 


CONNECTICUT MUTUAL LIFE AMORY 6. OLIVER 


INSURANCE COMPANY 
Mike Massad Agency 
1820 Adolphus Tower - Dallas RI 2-9123 


C.L.U. 
Agency Supervisor 

















precision 


PLIERS, TWEEZERS, 
FILES, HAND TOOLS 


equipment, supplies, ma- 


president of the Texas Chapter of the thinery for precision manv- 
’ facturing and assembly 


’ GOLD, SILVER, PLATINUM, 


portation. Organized in July, 1960, the | aE ANODES, PLATING | 


SOLUTIONS 
Texas Chapter held its first annual meet- 
ing in Dallas last month CATALOGS ON REQUEST ° PHONE FOR REPRESENTATIVES VISIT. 
F 


: : {--- TELEPHONE 
Other Dallasites to hold offices in the Southwes 1708 JACKSON STREET DALLAS Ri 1-5513 


organization include V. O. Musick of \ SMELTING & REFINING CO., INC. DALLAS 1, TEXAS FORT WORTH CR 5-8221 


Brochu Elected President. A. O. 
Brochu, director of transportation for 





Continental-Emsco, has been elected 





American Society of Traffic and Trans- 














Pollock Paper Company, who was 








elected secretary, and E. S. Allen of 
Southern Railways, who was named trea- 
surer. 

> 





Hafner Named Cancer Society 
Director. Dudley Hafner of Austin has 
been named the executive director of the 
Dallas County Unit, American Cancer 
Society, 2521 Fairmount. 





Mr. Hafner, a graduate of the business 
administration school of the University of 


; Texas, was a member of the board of | 

’ directors of the Austin Junior Chamber of | \ 

c Commerce. GV 

| 

, se 
l Texas Accountants Elect Fichtner. ZU 

: Clifton W. Fichtner has been named e i 


executive director of the Texas Society 
of Certified Public Accountants. 
Mr. Fichtner recently moved to Texas 
from the New York City area where he 
served as member relations manager of 
| the National Association of Accountants. 
As executive director for the Texas Soci- 
ety, he will assume general administrative 
duties for an organization of 3,600 CPA 
members in public practice and in 
industry. 





BLANKS 


Engraving Company 
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Clubs and Associations————— 


Free... with new savings accounts and Analysts Name McCormick. James 


additions of $25 or more — place set- C. McCormick has been elected president 
tings of China. of the Dallas Association of Investment 
% Money Earns 4% per annum Analysts to serve for the 1961-62 fiscal 

% Accounts Insured to $10,060 year. Mr. McCormick is vice president, 
Coll or write us te open your savings by meill secretary and head of the research depart- 


ment of Eppler, Guerin & Turner, Dallas 
Grand Pratrie Sautiuge can alti ape firm. 

106 E. MAIN e@ AN 2-1511 © GRAND PRAIRIE Other officers named include James R. 
Crews, New York Life Insurance Com- 
pany, vice president; Lynn L. McCor- 

oa me a a mick, Dallas Rupe & Son, Inc., vice 
Designers and manufacturers sc el president and program chairman, and 
ee ee Se Paul H. Kirk, First National Bank in 
CY. | Dallas, secretary-treasurer. Members of 
Dus OSE 7 the executive committee in addition to 
4 4 | the officers are E. Lynn Crosley, Dallas 
City Auditor, and William Paul Weathers, 
Fort Worth National Bank. 


. 

Bailey to Head SME Committee. 
C. Alfred Bailey, vice president of the 
Mercantile National Bank, has _ been 
named chairman of the Club Presidents 
Committee, a function of Sales and Mar- 
keting Executives-International. Made up 
of 270 presidents of local sales execu- 
tives clubs in this country and through- 
out the world, the committee is designed 
as a forum for the exchange of informa- 
tion on club activities and services. Mr. 
Bailey is the first Dallas member to hold 
this position. 

















_ of envelopes for every 


Me 











The Worlds Newest 
JEWELS 


Chatham-Created Emeralds! 


+ 

Miller Joins AMA Affiliate. Claude 
R. Miller, president of Comet Rice Mills, 
has become a founding member of the 
Presidents’ Professional Association, an 
affiliate of the American Management 
Association. He is among the first 100 
chief executives to join the association, 
aPeeareae This unusual Golden Spiral Mount- ‘ non-profit ati dedicated si research 

ing illustrated is just one of the and educational activities for top officials, 


see ee ae ep Seaio te exciting settings for the Chatham- and designed to assist him in the per- 
IFE BUILDING, . AKARD STREET Crested Basereide. ne plate 
DALLAS 2, TEXAS formance of his unique responsibilities as 
top manager. 


This Green Jewel, grown in our own United 
States, is as beautiful as the finest emeralds and 
co:ts much less. 


Call Riverside 2-6278 for information about 
this newest jewel. 


MOORE-DeGRALIER Company, Inc. 




















C O N V E YO 34 S ? MYTROL CONVEYOR 


Unit or system to fit your needs 




















Exactly! 

} MODEL A 
MODEL F — : PORTABLE 
FLOOR TO Wo ™ 
FLOOR CURVES AND ey, 

SWITCHES ROLLER WHEEL 
MAYSE INDUSTRIAL EQUIPMENT COMPANY 
Phone EMerson 8-5075 5629 Yale Bivd. 
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Clubs and Associations 


Travers Heads Underwriters. Jerry | 


Travers, C.L.U., agent for Massachu- | 


setts Mutual, has been elected president | 


of the Dallas Association of Life Under- 
writers. Other officers installed were W. E. 
(Bill) Rhedes, Fidelity Union, vice presi- 
dent; Jerry Thompson, Southland Life, 
secretary-treasurer; and directors Sam 
Adams, Southwestern; Kirk A. Anderson, 
American National; Bill Blaydes, Great 
National Life; Mark Dalton, Great Ameri- 
can Reserve; H. H. DuBois, Northwestern 
Mutual; Bill Farrell, Jr., Provident Mutual 
Life; Ray Mullen, Union Central; H. H. 
McJunkin, Mutual of New York; Amory 
Oliver, Connecticut Mutual Life, and 
Austin Rinne, Northwestern Mutual Life. 
— 


Phillips to Direct CARE Office. 
CARE has established Southwestern head- 
quarters at 1622 Kirby Building. Frank J. 
Phillips is director of the new division 
and W. Ray Montgomery will serve as 
chairman of the Dallas CARE committee. 








70 SERVE YOU BETTER... 


Our telephone number has been changed to 


Riwerside 11-4044 


For all your office forms or the most beautiful color work call 


BEDDOE PRINTING CO. 


“FINE QUALITY PRINTING AND LITHOGRAPHING” 


1603 MARILLA STREET DALLAS, TEXAS 














TRINITY INDUSTRIAL DISTRICT 


“Under the Skyline 
of Dallas’ 


New Home of 


WEBBER SALES 
COMPANY 


For information about the 

; Trinity Industrial District 

—< sl consult your real estate 
ste , broker or... 


Building, Dallas, Ri 8-9424 





INDUSTRIAL PROPERTIES CORPORATION, 401 Davis 











DALLAS UNION SECURITIES Co., INC. 


1001 Adolphus Tower 
1412 Main St., Dallas 


Members 
New York Stock Exchange 
Midwest Stock Exchange 
American Stock Exchange ( Associate) 














RHEINISCHERHOF RESTAURANT 


EACELLENT GERMAN 


010) 0) 


SELECTED GERMAN WINES and BEER 


Open 11:30 A Vl. Weekdays. Saturday at 


120 North St. Paul 


Across trom ‘aale Post ‘Shiites 
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> P.M 


Closed Sunday 


y OUT Hosts: 


Gseneva and slabla’ Schuetz Riverside 7-440] 


MOVABLE 
PARTITIONS 





Fer the handsomest offices in 
town — at low cost — choose 
CoLoRLINE, the new idea in 
movable interior partitions. 
Sturdy, CoLoRLINE partitions 
give complete flexibility ... 
widest selection of materials... 
unlimited freedom of design. 

CovorLIinE partitions permit 
you to arrange space to meet 
exact requirements .. . and to 
re-arrange, easily and quickly, 
anytime in the future. 

Find out how little it costs to 
modernize with smart, practical 
CoLorLInE partitions. 

Write or call for free illustrated catalog 
No. 910-A or general metal framing cat- 
alog No. 700-A. 


L.R. WARD 
STEEL PRODUCTS CO.,INC. 
State Distributors 


e ODalies « 
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1958 Bond Fund Projects Near Completion 


The citizens of Dallas voted December 
2, 1958, to approve a record three-year 
capital improvements program of $51,- 
800,000. A survey of the bond fund pro- 
jects indicates that substantial progress 
has been made in every category and a 
high rate of completion has been accom- 
plished with a half year still remaining. 

The purpose of the program was to 
keep abreast of city service obligations 
during a period of vigorous expansion in 
population and land development. This 
policy is based upon the sound premise 
that it is far more economical to plan city 
services and meet new growth adequately 
in the beginning than to always play the 
game of “catch up” and pay the added 
expense of second guess crash programs. 

By far the greatest piece of the bond 
fund pie went toward the street improve- 
ment projects. This money was used for 
the implementation and the general de- 
velopment of the thoroughfare master 
plan. All street improvements are admin- 
istered under an assessment plan. 

A storm sewer program survey indicates 
a 64% completion mark of all proposed 
storm sewer construction with 33% now 
under construction and the one remaining 
project past the engineering stage and 
ready to advertise for bids. Perhaps the 
most spectacular storm sewer project to 
be built in Dallas history was the Town 
Branch Relief from Elm Street and Pearl 
Street to the vicinity of the MK&T Rail- 
road and the old street car viaduct. This 
project placed an 86” Horseshoe type 
construction storm sewer tunnel under the 
downtown area at a depth of forty feet 
through solid rock at a cost of $750,000. 
The Town Branch sewer provides the 
badly needed relief for sections of the 
downtown area. 

Bridge improvement projects show a 
58% completion mark with the remaining 
projects all under construction. These 19 
bridge projects are primarily linked to the 
development of the street improvement 
program and replacement of sub-standard 
construction now being used. 

In keeping with the Park Department 
goal to provide a diversified program at 
every age level in each part of the city, 
the bond fund program reflects such mis- 
cellaneous projects as junior and senior 
swimming pools, lighted ball diamonds, 


major activity building facilities, tennis 
courts, golf course additions, major park 
expansion and an extensive Marsalis Zoo 
improvement program. Fair Park, White 
Rock Lake, Bachman Lake, Samuel East 
Park and the new North Lake area 
continue to gain popularity with Dallas 
residents and required continued improve- 
ments. All of the Park Department pro- 
jects outlined in the bond program are 
approximately 90% complete with the 
remaining either under construction or in 
the engineering stage. 

The 1958 bond fund program provided 
for the construction of new fire stations 
in the vicinity of Camp Wisdom Road and 
South Beckley Avenue; Westmoreland 
and Record Crossing Road; and a com- 
bination fire station and repair and main- 
tenance shop for fire apparatus near 
Singleton Boulevard and Palacios Avenue. 
These new fire stations and shop have 
been completed and are in operation. The 
old #3 fire station located at Gaston 
Avenue and Hall Street which was to be 
razed and rebuilt has been reassessed. It 
has been determined that adequate cover- 
age in the Gaston/Hall area could be 
maintained by the redeployment of the 
central station engine companies. Stations 
in the vicinity of Northwest Highway and 
Plano Road and Hampton Road and Led- 
better Drive are now under construction. 


The Library: has purchased branch 
library sites at Lancaster and Corning 
Avenue; Illinois Avenue near Hampton 
Road; and Ferguson-Dunloe and Joaquin. 
One site in the vicinity of Royal Lane and 
Preston Road remains to be purchased. 
Two branch library buildings are com- 
pleted at Buckner Boulevard and Loma 
Garden; and Almazan Drive and Marsh 
Lane. 

The construction and maintenance of 
all sanitary sewer improvement projects is 
under the general direction of the Water- 
works Department. Major sanitary sewer 
projects include: 


1. Addition to the White Rock Sewage 
Treatment Plant now in progress. 


2. Completed extension of trunk sewer 
mains in Joe’s Creek area north of Royal 
Lane. 


3. Continued participation with prop- 
erty owners in all sections of the city in 


pro rata main extensions. 
(Continued on page 88) 
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STREET 


Walnut Hill Lane 
Gaston Avenue 
Peavy Road 
Peavy Road 
Abrams Road 
Phillips 

Second Avenue 
Lawnview Avenue 
Westmoreland 
Westmoreland 
Illinois Avenue 
Illinois Avenue 
Jefferson 

Veterans Drive 
Wood Street 

St. Augustine Dr. 
Gus Thomasson Road 


Fort Worth Cut-Off 
Prairie Creek Road 


Important street improvement projects completed and open are: 


FROM 
Marsh Lane 
Fitzhugh Avenue 
Bluffdale Drive 
GC&SF RR 
Lovers Lane 
Beacon Street 
Scyene Road 
Military Parkway 
Illinois Avenue 
Kimball H §S 
Zangs Boulevard 
Lancaster 
Willomet Avenue 
Ledbetter Drive 
Harwood Street 
Elam Road 
GC&SF RR 


West Trinity Levee- 
Y% mile each way 


Cedar Springs/Turtle Creek Routh Street 


TO 


Midway Road 
Westshore Drive 
Northcliff Drive 
Oates Drive 
Northwest Highway 
Graham Avenue 
Hatcher Street 
Scyene Road 
Kiest Blvd. 
Ledbetter Drive 
Hampton Road 
Fruitdale Cl. 
Oak Cliff Blvd. 
Ann Arbor Ave. 
Pearl Street 
Silver Meadow Drive 
Dallas-Mesquite Cl. 
at Maylee Blvd. 
Hampton Road 
Bruton Road 
Hall Street 





The Peavy Road overpass at Loop 12 has been completed in anticipation of the 
future extension of Mockingbird Lane across White Rock Lake from Lawther Drive 
and the old Trammel overpass at the T&NO RR has been replaced by a new widened 


construction. 


This bond fund program also includes such miscellaneous work as the cost of 


lighting improvements now under construction on North Central Expressway from 
Loop 12 to the city limits and US Highway 77 from Clarendon to the Bachman-Hines 
connection. In these instances, the City of Dallas will pay an equal share of the cost 





with the State. 


Numerous street intersections have been provided with channelization structures 
as the need was indicated and the residential alley program has progressed as scheduled 
under the property owner participation program which is initiated by petition. 


Street improvements and grade separation projects now under construction: 


STREET 


Sunnyvale Street 
Griffin Street 
Ferguson Road 
Saner Avenue 
Abrams Road 


Bruton Road 
Lake June Road 


Westmoreland 


Mockingbird-Hines 
Interchange at Forest 
Park Lane 


FROM 


Loop 12 

Ross Avenue 

Samuels Blvd. 

Lancaster 

Grade separation 
at MK&T RR 

Grade separation 
at T&NO RR 

Grade separation 
at T&RNO RR 

Grade separation at CRI&P 
RR and a continuation of 
Mockingbird Lane to the 
Brook Hollow Industrial 
District. 


TO 


Ann Arbor Avenue 
Young Street 
Buckner Blvd. 
Beckley Avenue 





The success of long range planning for Dallas growth has been self evident. It 
is sometimes advantageous to carry out these projects in several steps through con- 
secutive bond fund programs. The majority of the projects require engineering, either 
by city force or private contract, and may also require a right-of-way purchase or 
protective right-of-way approval. Each new bond fund program may take the par- 
ticular project one step farther. The following street improvement projects fall in this 


intermediate category: 


STREET 


Walnut Hill Lane 
Lemmon Avenue 
Overton Road 
Norwood Extension 
Forest Lane 
Mockingbird Lane 


Jim Miller Road 
Westmoreland 
Kiest Blvd. 
Bruton Road 
Jupiter Road 
Marsh Lane 
Vernon Avenue 
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FROM 


Marsh Lane 
McArthur Drive 
Beckley Avenue 
Irving Blvd. 
Preston Road 
H&TC RR 


US 175 

Ft. Worth Cut-Off 
US 77 

Jim Miller Road 
Garland Road 
Walnut Hill Lane 
Manus Drive 
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TO 


US Highway 77 

Central Expressway 

Illinois Avenue 

Levee 

Central Expressway 

Lawther to Peavy Rd. 
at Loop 12 

Military Parkway 

CRI&P RR 

Loop 12 

Prairie Creek Rd. 

Northwest Highway 

Royal Lane 

Tyler St. at GS&SR RR 
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Interiors custom designed for 
beauty, comfort, and efficiency 


MODEL OFFICES DISPLAYED 


mm € 


mBubrmA yy cg 


1708 N. Industrial RI 8-711} 

















PRINTING 
FOR 

THE 
ADVERTISER 
WHO 
DEMANDS 
HIGHEST 
QUALITY 
CONTROL 
IN 
DIRECT 


MAIL 


ADVERTISING. 


CALL RI 8-5266 


Dournwest 


Paintine 


Company 











VIA 


FREIGHT COMPANY 


In DALLAS at 


146 Payne St. 
Phone 
Riverside 1-1488 
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TRANE 
AIR CONDITIONING 


JOE HOPPE & CO. 
INCORPORATED ae 


fi 


INDUSTRIALS, CLINICS, HOMES, OFFICES, SUPERMARKETS 









4102 LIVE OAK 
PHONE TA 1-9193 






















No-nox 
Gulfpride 
GULFLUBE 
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why the little (R) ? 


These are all trademarks of the Gulf Oil Corporation. 

Notice the little symbol ® after each of these names? 

The little ““R” in the circle indicates that the trademark 
has been officially registered in the U.S. Patent Office. These 
names, or names confusingly similar, cannot be used by others 
to identify other products of the same kind. 

These registered marks assure you that you will always 
obtain the same uniformly high quality products wherever 
you see them. Look for these familiar names at your nearby 


Gulf dealers. 


GULF OIL CORPORATION «+ PITTSBURGH, PENNA. 
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(Continued from page 86) 
4. Completion of the Elam Creek 
Pump Station and force main. 


5. Partial completion of emergency 
flood measures proposed in the 1956- 
1958 bond program to prevent damage to 
the system during peak storm flow. 


6. Completion of the Forest Lane 
Branch, Prestoncrest Branch and North- 
wood Branch trunk mains off the White 
Rock Interceptor. 


7. Revision .& re-alignment of miscel- 
laneous sanitary sewers brought about by 
new paving and grade separations. 


8. Major construction of the extension 
of a gravity trunk sewer from the existing 
Prairie Creek lift station to the Elam 
Creek Pump Station. 


9. Construction of a lift station and a 
force main to provide service for the area 
along Industrial Boulevard between Cadiz 
Street and Corinth Street. 

Since the experience in 1957 when 
Dallas water supply was at its most critical 
point, the emphasis has been placed on 
securing an adequate water supply for all 
possible emergencies and future growth. 
In keeping with this goal, the Waterworks 
Department has taken the following steps 
to insure its success: 


1. Partial completion of proposed East 
and West Low Level Service Area expan- 
sion of facilities in order to connect the 
East Side supply with the East Low Level 
Area and enlarge the service area of the 
existing 21 million gallon Greenville 
Reservoir. 


2. Continued cooperation with home- 
owners in pro rata main extensions. 


3. Additional pumps for the Elm Fork 
Treatment Plant. 


4. Construction and partial completion 
of miscellaneous grid mains in the Oak 
Cliff High Service Area. 


5. Construction of the South Cliff and 
Lake June Reservoir Pump Stations with 
major transmission lines now under con- 
struction. 








SAM Ross MCELREATH Co. 
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Al Wiederkehr 








Al Wiederkehr has his choice of two 
views from his big desk, high in a south- 
west corner of the Fidelity Union Tower. 
One looks into the throbbing Dallas 
cavern of Akard Street. The other is of 
two large painted prints of oil wells on 
his office wall. 

It’s the oil wells he faces. It’s the oil 
wells that have been his whole life. 

At 38, he (the name is pronounced wit- 
ter-ker) is the son of a Texas oil field 
worker and is married to the daughter of 
a Texas oil field worker, and has worked 
his way up to the vice-presidency of the 
Southern Union Gas Company, in charge 
of gas supply and exploration. 

He wears tiny reproductions of oil wells 
for cuff links and to hold his tie in place. 
He doodles on a pad, showing a well, as he 
talks and thinks what to say. 

For Southern Union, with home offices 
in Dallas and customer cities largely in 
West Texas, New Mexico, Arizona and 
Colorado, Mr. Wiederkehr is the man in 
charge of fetching the gas. 

The business of “digging down two, 
three miles, constantly wondering if 
you've guessed right or wrong,” as he puts 
it, is not responsible for making him com- 
pletely gray-haired at 38. “I began turning 
gray at the age of 17.” 

For the past seven years, he has man- 
aged Southern Union’s producing opera- 
tions. The company has given him about 
$4 million each year to produce the flow 
of warm-making stuff that gets piped into 
many thousands of homes and offices. 

Though his office takes physical form 
high above downtown Dallas, it spreads 
like gaseous vapors into Oklahoma City, 
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Tulsa, Denver, Albuquerque and Los 
Angeles regularly. Mr. Wiederkehr flies 
every few days to one of those points, ar- 
ranging to drill for gas or to purchase it 
from another source. 

Born in Duvall County, he got his train- 
ing early. He grew up on a ranch on the 
edge of an oil boom town in the county — 
Freer. His father was a driller there, and 
then a tool pusher. 

“Geologists and the first hint of experts 
were coming into the fields,” Mr. Wieder- 
kehr recalls the period of 30 years ago. 
“My father was very impressed by their 
knowledge and technical approach to a 
business where there had been mostly 
roughnecks. He made up his mind that 
either my brother or I would learn that 
technical approach.” 

Young Al wasn’t into his teens when he 
began to plan on becoming a geologist. He 
would have been one, too, if the high 
school at Freer had been better stocked 
in subjects. 

“In order to get into the University of 
Texas,” he explains, “I needed credits for 
a couple of science courses the school 
back home never taught. I went to Texas 
Agricultural & Industrial College to pick 
them up in summer school.” 

He liked the place so much, he decided 
to take all of his college work at Texas 
A&I. That’s when the war interrupted. He 
became an officer in the Navy’s amphibi- 
ous striking forces when a football injury 
to his eye that ruined his depth perception 
washed him out of flight training. | 

Texas A&I suited him fine when the 
war was over but it wasn’t possible to 
major in geology there. He did the next 
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nearest thing and became a gas engineer. 
His father’s dream didn’t strike any kind 
of dry hole, for Al Wiederkehr’s brother, 
Leon, is an oil drilling superintendent in 
New Mexico now. 


A Dallasite nearly 12 years, Mr. 
Wiederkehr has been with Southern Union 
nine years, working his way up from 
reservoir engineer. 

At work he supervises the drilling of 
from 50 to 60 new wells each year and 
the trades of surplus gas to other outlets, 
as well as coordinating Southern Union’s 
production corps of 50 men. 


At home, which is at 2620 Southwood 
Drive, there are no men to supervise — 
only a corps of litthke women. There are 
Susan, 10, Beverly, 11, and Barbara, 13. 
Mrs. Wiederkehr has known the oil fields 
most of her life and considers herself “a 
pretty good engineer too,” though she 
plays it by ear. 

If those little cuff links Mr. Wiederkehr 
wears were mistaken by a newcomer to 
Texas as “little church steeples,” the new- 
comer wouldn’t be so wrong. 

The man who wears them is superin- 
tendent of the Beverly Hills Baptist 
Church Sunday School and chairman of 
the Church’s finance committee. 

A fiercely loyal sports fan who likes to 
hunt and fish, and root for the Chicago 
White Sox, Mr. Wiederkehr will be found 
each Saturday for the next few weeks 
rooting for Baylor to win its first South- 
west Conference championship in foot- 
ball. 

The experts keep saying, though, that’s 
a gasser. 
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DALLAS: ASSOCIATION 
OF 


INSURANCE AGENTS 





ADVERTISING —MARKETING 


— COMMUNICATIONS 








Ayres Compton Associates, Inc., public 
relations and advertising firm, marked its 
16th anniversary when the company 
moved into new and expanded quarters 
in the United Fidelity Building, 1025 
Elm Street. 

The agency’s staff numbers seven key 
personnel, including Ayres Compton, cen- 
ter, president; Howard Compton, left, 
vice president, and W. L. Harper, SJr., 
right, advertising artist, who has been 
associated with ACA since 1948 as artist 
and production director. 








John J. McEntee, head of the Dallas 
office of Batten, Barton, Durstine & Os- 
born, Inc., has announced the addition of 
seven persons to the Dallas staff. Shown 
above are (right) Dick Stigelman, account 
executive for Lone Star Gas Company, 
(left) Bud D’Arrezzo, creative director 
and (center) Fred Kletke, art director. 


POLI LE ALEX AM RIA 
~- LPR PROM: POMPE: 


ij 


Ayres Compton, the agency’s founder 
and president, moved to Dallas in 1935 
as a member of the publicity staff for the 
Texas Centennial. Later he organized the 
Bureau of Traffic Education for the City 
of Dallas and subsequently became pub- 
lic relations assistant to the City Man- 
ager. After serving for a period as direc- 
tor of news for Braniff Airways, Mr. 
Compton opened his own public relations 
counseling firm. In recent years, the 
agency has broadened its operation to in- 
clude advertising functions. 


Other additions include Fred L. Kribs, Jr., 
marketing & survey department; Thomas 
R. Dittman, assistant art director; Miss 
Betty Moland, administrative assistant, 
and Margaret “Mark” Murrell, copy- 
writer. The Dallas BBD&O office was 
established in 1954 primarily to service 
national accounts in the Southwest. 




















Dunlap Clark has been named media 
director of the Jack Wyatt Company. 
Clark has been with the Wyatt Company 
for two years in account service and 
media. A graduate of Leland Stanford, he 


was formerly sales-service manager for 
WFAA-TV. 


The Guiberson Corporation has ap- 
pointed Cunningham, Cooper & Asso- 
ciates to handle the company’s advertis- 
ing. The announcement comes from 
Robert L. Boyd, Guiberson president. 
The 42-year-old oil tool manufacturing 
company is_a division of Dresser Indus- 
tries Inc. 
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Advertising — Marketing 
— Communications 








Wally Hall has been named art direc- | 


tor for Tracy-Locke Company. Hall is a 


graduate of Woodrow Wilson High | 
School, the Art Institute of Chicago and | 
the Los Angeles Art Center. Hall’s art | 
work has won regional and national | 


awards. Before joining Tracy-Locke he 
was art director of another Dallas agency. 
Previously he had been associated with 
Tracy-Locke in Houston and Dallas for 
almost 10 years. 


* 
Betty Nethaway has been appointed 


assistant art director of the Rominger 


Advertising Agency. Mrs. Nethaway | 


comes to Dallas from Kansas City where 
she was associated with a leading art 
studio. She was an officer of the Kansas 
City Advertising Artists Guild and at- 
tended the Kansas City Art Institute. 

* 

Alan Meyer has been appointed copy 
writer for Tracy-Locke Company. Meyer 
is a native of Houston and a graduate of 
Columbia University School of Journal- 
ism. He also attended Yale and the 
University of Houston. Before joining 
Tracy-Locke he was associated with the 
San Francisco Office of BBD&O. 

Bad 


Nick Ramsey, Dallas radio personality, | 
has been added to the announcing staff of | 


Radio Station KVIL. For the past five 
years Ramsey has been host on the “Carni- 
val of Music” program on WFAA. He 
will continue his association with the 
radio program “Master Control” for 


which he is a writer and associate emcee | 


with Norvell Slater. 


a: 
Joseph Bert Rodriguez has been ap- 
pointed assistant art director of Keitz & 


Herndon, Inc. For the past three years | 


he has been associated with the Ed 
Bearden Studio. 
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LIONEL D. EDIE & COMPANY, INC. 


Investment Counselors and Economic Consultants 


Takes Pleasure in Announcing the Association of 


JULES E. SCHNEIDER, JR. 
As Account Manager 


LIONEL D. EDIE a COMPANY, INC. * 1820 VAUGHN BUILDING, DALLAS 
RI 8-4766 

















Grieg Lithography 


DORSEY DOES IT! 
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Precise Printing 


DORSEY DOES iT: 
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PRUDENT PLANNING 
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DORSEY DOES IT! 


In fact, Dorsey has everything 
for modern office needs! 


THE DORSEY COMPANY 























210 SOUTH POYDRAS 
| RI 8-4511 
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It's Easy to 


LEASE 


OFFICE FURNITURE 
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2214 MAIN e DALLAS e RI 8-9322 














MODERN LO-PITCH 

STEEL BUILDINGS 

IN 10 BEAUTIFUL 
COLORS 
























METALLIC BUILDING COMPANY 


SUBSIDIARY OF DIVISION NATIONAL STEEL CORPORATION 


FL 2-9721 © 6115 DENTON DRIVE 
DALLAS, TEXAS 
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Advertising — Marketing 
— Communications 








Robert L. Schafer has been appointed 
art director and account executive of the 
Warren Bredlow Advertising Agency. Mr. 
Schafer has had 22 years experience in 
art, advertising and public relations, pri- 
marily in the Detroit area. A graduate of 
the New Orleans Academy of Art, he did 
postgraduate work with the Meinsinger 
Art School in Detroit. 


+ 


Larry Cugini, Jr. has been appointed 
assistant to the general manager of the 
Dallas office of Grant Advertising, Inc. 
He will also serve the agency as an ac- 
count executive. Cugini was previously 
with the Dallas-founded agency for al- 
most three years before he joined the 
Katz Agency in 1960. A native of Dan- 
bury, Connecticut, Cugini attended the 
University of Connecticut. 
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— Communications 





advertising manager of 
Otis Engineering Corporation, has been 
elected president of the North Texas 
chapter of the Association of Industrial 


Gene Garner, 


Advertisers for 1961-62. Other officers 
are Rube Erickson, Gulf Printing Com- 
pany, first vice president; Bob Surrey, 
Johnston Printing Co., second vice presi- 


ing Co., secretary, and Howard Smith, 
Rogers & Smith Advertising, treasurer. 


» 
Roy Newman has been appointed to 


head the New Business Department of 
Sanders Advertising Agency, Inc. A vet- 
eran of 25 years in the advertising field, 
Mr. Newman was associated with Radio 
Station WRR for 18 years and later rep- 
resented Station KFJZ-TV in Fort Worth. 





He is a member of the Allied Food Dis- | 
tributors Club and the Association of | 


Broadcast Executives of Texas. 





‘Imagine, next week Kay 
will be twelve. And soon. . 
dates, college, and 
marriage. | hope she finds 
someone as good as Joe 
was. | still remember when 
we ta/ked to our Southland 
Life representative and he 
helped us set up 

that wonderful insurance 
program. Now | know how 


much Joe really loved us." 


ACCIDENT 
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JANITOR SERVICE ° 


ACME BUILDING 


1901-15 LAWS STREET 
SAND BLASTING ° 





WINDOW CLEANING . 


FRANK C. JONES 
STEAM CLEANING ° 


RESIDENCE 


MAINTENANCE CO. 


PHONE Ri 2-7660 
SIDEWALK WASHING 











dent; Bob Wood, McGraw-Hill Publish- | 











WORK AREA OF 

E. F. HUTTON & CO., 
Magnolia Building 

Dallas 
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333 ExPOSITION AVENUE 


SEE AHEAD 
WIH 
SOUTHLAND 
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HEALTH « 


"HOSPITALIZATION « 
































CABINET WorK AND WALL PANEL- 
LING, as in this office, have been 
fabricated and installed in institu- 
tions and offices by Otto Coerver Co. 
for more than a quarter of a century. 


YOERVER CO., INC. 


° PHONE TAYLOR 1.9968 . DaALtLas 26. TEXAS 


More than three million Americans 
are protected by growing South- 
land Life . . now in the top 3&% of 
all life insurance companies in the 
nation. If you have not provided 
for your family’s future, your local 
Southland Life representative will 
be happy to work with you in setting 
up a practical plan. Call him today. 


Over $300,000,000 in Assets 
Over $1,800,000,000 Insurance in Force 


Face Your Future With Confidence 


+ 
Southland Life 
Tatitiaslala Bidlicomseny 


Home Office « Southland Center e Dallas 


GROUP 














Top Value 
Incentive Plans 
Move People to 


LL, ACTION | 


The fantastic commercial success story of Top Value Stamps, over the past decade, is clear and conci- 
sive proof of the unique and exciting motivating power of today’s strongest incentive medium. 


Top Value Stamps, now available to business and industry to incentivize employees as well as customers, 
offer so much more than the usual old-fashioned methods of incentivizing with merchandise. Remember: 


1. 
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Top Value Stamps are a known and accepted 
tangible medium of award. (Many of your em- 
ployees and their families are undoutedly al- 
ready saving them.) 


. Top Value Stamps’ outstanding catalog offers 


more than 2300 gifts of appeal to the entire 
family. 


Every member of the family enters into the 
spirit of your campaign, urging their partici- 
pant on to action. 


Winners select from the widest range of na- 
tionally advertised gifts from a single phono- 
graph record to automobiles, travel, hotel, 
motel and resort accommodations. 


Winners must be satisfied with their awards. 
Every gift in the Top Value Catalog bears the 
Golden Guarantee! 


. No waiting for awards! Gifts may be seen, 
selected, and redeemed at modern and con- 
veniently located Top Value Redemption 
Stores. 


Fe 


10. 


11. 


12. 
13. 
14. 


Major gifts will be delivered to winners’ homes 
(appliances are installed) at no extra cost to 
you or employee. 


Beyond a 25-mile radius of the Redemption 
Store all merchandise will be shipped pre- 
paid. 


There is NO time limit on the redemption of 
Top Value Stamps. Participants may increase 
their winnings by adding to those received 
from Top Value merchants. 

All incentive campaign materials (including; 
Catalogs, Savers Books, Letterheads, Mailers, 
Posters, and Announcements) are supplied at 
no additional cost. 

You get true flexibility of awards with con- 
ventional Stamps, HI-D Stamps, and Stamp 
Certificates. 


Administration details are minimized. 
Local assistance is but a ‘phone call away. 


Your only actual campaign cost is for the Top 
Value Stamps used. 


For A Personalized Plan 


Contact 


6300 North Central Expressway 


Top Value Stamps 


EM 3-3596 


Dallas 6, Texas 
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APPOINTMENTS AND PROMOTIONS 








BRYAN F. SMITH has been named vice 
president in charge of corporate rela- 
tions, secretary and general counsel of 
Texas Instruments Inc. He will have 
responsibility for the company’s relations 
with its shareholders, the communities 
where it maintains activities, local and 
national investment institutions and stock 
exchanges, the local and national press, 
company employees and the government. 
A graduate of Harvard College, Mr. 
Smith holds a law degree from Columbia 
University. He joined Texas Instruments 
in 1951 as legal counsel. 


National Bank. He was a member of the 
first graduating class of the Southwestern 
Graduate School of Banking in 1960. 





BOYD 


GORDON G. GUIBERSON has been 
elected chairman of the board of directors 
of The Guiberson Corporation, one of the 
Dresser Industries. ROBERT L. BOYD, 
formerly executive vice president, has 
been advanced to president. Mr. Guiber- 
son has been associated with the oil indus- 
try since 1932 and became president of 
the corporation in 1951. 





THOMAS G. WHITE has been elected 
president of the Industrial National 
Bank. W. B. GILBERT, formerly chair- 
man of the board, was named honorary 
chairman, and WILL C. JONES, JR., 
formerly president, was elected chairman 
of the board. Mr. White, a graduate of 
Abilene Christian College, comes to Dal- 
las from El Paso, where he was executive 
vice president, and director of Southwest 


DALLAS -e 


SEPTEMBER, 1961 


WILLIAM H. SEAY has been elected 
president, director and member of the 
executive and finance committee of Uni- 
versal Life and Accident Insurance Com- 
pany. He succeeds Harry Brodnax, who 
was named chairman of the executive 
committee. Mr. Seay, mayor of Highland 
Park, joined Universal in 1957 and was 
executive vice president before his recent 
promotion. 



































space-conscious, 
cost-conscious 
businessmen 
specify 


DELTA 


STEEL 














BUILDINGS 

















e Cost 4 to % less than ordi- 
nary masonry construction. 

e Rigid frame construction 
makes interior columns obsolete. 

e Adaptable, easily expandable, 
for offices, warehouses, 
factories, garages, stores— 
most business uses. 





4501 Harry Hines Bivd. 
MElrose 1-7760 


Dallas, Texas 
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Supa? LIFE INSURANCE COMPANY 
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More nig Now aa 
with 


HUNSAKER 


TRUCK LEASE, INC. 











Here are some of the business served by Hunsaker Truck Lease, 
Inc.: Security Engineering Division, Dresser Industries, Inc.; Olin 
Mathieson Chemical Corporation; Lane Container Company; 
Gould-National Batteries, Inc.; The Rath Packing Company; Navaco 
Company, Division of Howe Sound Company; Western Foundry 
Division, Woodyard Iron Company; Tyler Refrigeration Corpora- 
tion; Mary Carter Paint Company of Texas; Delta Steel Buildings; 
Lone Star Steel Company; and The Frito Company. 


WHICH NATIONAL LEASE PLAN FITS YOUR TRUCKING NEEDS? 


THE CHANGE OVER PLAN—We THE TRUCK RETIREMENT PLAN 
take over all your truck and main- -— As your trucks become over-age or 
tenance problems. We supply new inefficient, lease replacements until 

engineered to your needs (or your fleet is completely made up of 
— buy and recondition your present efficient, leased vehicles. 


t). THE PILOT PLAN — Install full- 
THE ADD-A-TRUCK PLAN-—As you _ service leased trucks in one location or 
expand, lease, don’t buy the additional division, then compare costs and head- 
trucks you need. aches with trucks you still own. 


HUNSAKER TRUCK LEASE, INC. 


11476 Harry Hines Bivd. « CHapel 7-3146 
(Mailing Address — P. O. Box 518, Carroliton, Texas 


Dallas, Texas «¢ 








Appointments and Promotions— 





HARVEY EWING has joined J. R. Gray 
Company, Dallas, as president and gen- 
eral. sales manager. The Gray company 
is Beechcraft distributor for 56 counties 
in North Texas. Mr. Ewing, a graduate of 
the University of Delaware, formerly was 
south central regional manager for Beech 
Aircraft. 


- 


JULES E. SCHNEIDER, JR. has joined 
Lionel D. Edie & Company, Inc., invest- 
ment counselors and economic consult- 
ants. He is a graduate of Amherst College 
and Southern Methodist University with 
a B. A. degree in mathematics and a B. S. 


degree in physics. 





NELSON D. CHAPMAN, former Dallas 
sales representative for the Dallas Bolt, 


Nut and Screw Company, has been pro- 
moted to general manager of the firm. Mr. 
Chapman attended Southern Methodist 
University and is a member of the Oak 
Cliff Chamber of Commerce. 
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Appointments and Promotions— _ 


Seen 
bread 


HUGH S. JEFFERSON has been ap- 
pointed vice president in charge of sales 
and engineering for All Metals Fabri- 
cating & Engineering Company. A gradu- 
ate of the University of Texas, Mr. 
Jefferson -is a professional industrial en- 
gineer and has been associated with the 
metal fabricating industry in Dallas for 
the past twelve years. 


vs 


C. L. HARRIS is the new manager of 
the industrial sales department of Engi- 
neering Supply Co. In his new capacity, 


he assumes responsibility for the sale of | 


milling and manufacturing tools and in- 


dustrial supplies. Mr. Harris joined the | 
company as a salesman in 1949, and has | 
worked for the past twelve years in direct | 


sales and sales management. He is a 
graduate of SMU. 


a 


LIGON SMITH has joined the staff of 
Hotel Adolphus as convention sales man- 
ager. Long active in sales work, Mr. 
Smith will be working closely with con- 
vention executives in advance of and 
during conventions in Dallas. 


+ 


DAVID L. JARCHO has been elected 
secretary-treasurer of Careers Incorpor- 
ated, personnel consultants and place- 
ment service. The organization, formed 


in January of this year, has recently en- | 


larged its office facilities in the National | 


Bankers Life Building. 


— 








INCORPORATED 
MORTICIANS 
2115 Ross Ave. 315 S. Hampton 


pavlamany 


e 
10501 Garland Rd. 
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Protect your valuables with a... 


SAFETY 









DEPOSIT 
= 104 


at THE FRIENDLIEST 
BANK IN TOWN 




















“Men with Printing 
Responsibilities Rely 


on Jobnston.” 


ohnston 


2700 NORTH HASKELL, DALLAS 


TA 3-6191 








The machine wrapped magazine 
just naturally takes on a prestige 
look. But appearance alone is 
not the only reason publishers 
are ordering the wrapping fa- 
cilities at Johnston Printing 
Company. Post Office han- 



































dling is simplified . . . 
mailing deadlines are 
met with ease ... mag- 

azines are protected 
and arrive in good 
condition. Johnston 
Printing is the only 
plant in the South- 
west with a ma- 
chine that has 

this speed. 
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HERTZ 


Rent acar 


DRIVE NEW... 


CHEVROLETS. AND OTHER FINE, 
FULLY-EQUIPPED CARS 


PHONE RI 1-4611 


1326 Commerce St., Adolphus Garage 
1927 Commerce. St. 


International and Domestic Reservations, 
1112 Mercantile Securities Bidg. 


Love Field Airport 
Southwest Airmotive, 7515 Lemmon Ave. 
Statler Hilton Hotel 


Freeman's Gulf Service Station, 
Preston Rd. and Northwest Highway 








CLEAN, 
PERFECTLY 
CONDITIONED CARS 


LOW HERTZ RATES 
INCLUDE GAS, OJL 
AND INSURANCE 


YOU NEED ONLY 
YOUR DRIVER'S LICENSE 
AND IDENTIFICATION 


NATIONWIDE 
"RENT IR HERE... 
LEAVE IT THERE” 
SERVICE 


HERTZ Puts YOU in the driver’s seat! 














| 


_ Appointments and Promotions— 








J.GOLMAN — P.GOLMAN-~—s NATHANSON 


JAKE GOLMAN has been named chair- 


man of the board and chief executive 


_ Officer of both Golman Baking and Oak 
_ Cliff Baking Companies. PHIL GOL- 


MAN has moved from vice president to 
president of Oak Cliff Baking Company 


_and DAVID NATHANSON, formerly 
| vice president of Golman Baking Com- 
| pany, has become president of that firm. 


Jake Golman, active in Dallas community 


_ service and civic affairs for over 50 years, 
_ has held the office of vice president in the 
_ American Bakers Association and has 


| 


' served as president of the Oak Cliff Cham- 
| ber of Commerce. 





We are proud to serve the 
Tire Repairing and Retreading 
needs of America’s great Motor 


Transportation Industry. 








Monkey Grip products are sold 
throughout the world by automo- 





e TREAD RUBBER and RECAPPING MATERIALS 


e “SIZZLE” PATCHES and TIRE & TUBE 
REPAIR MATERIALS OF ALL KINDS 


¢ AUTOMOBILE and UTILITY FLOOR MATS 


e FRICTION TAPE and PLASTIC ELECTRICAL TAPE 


tive distributors, jobbers and dealers. a TRUCK and TRAILER SPLASH GUARDS 
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Appointments and Promotions— 





JOHN P. CARTWRIGHT has been 
elected vice president, machinery group, 
of Dresser Industries, Inc. Mr. Cartwright 
comes to Dresser from Joy Manufacturing 
Company where he was a vice president 
and genéral manager of the industrial 
division. He received a B.S. degree in 
mechanical engineering at the United 
States Naval Academy at Annapolis, fol- 
lowing earlier scholastic work at Dart- 
mouth College. 


M. T. COCHRAN, JR. has been named 
vice president and general manager of 
Oak Farms Dairies. Oak Farms has 
divided its 141l-county marketing area 
into four zones and has named BRUCE 
FURRH manager of the northern zone. 
PAUL IRWIN will assume Mr. Furrh’s 
former duties as manager of the seven- 
county North Texas district. Mr. Coch- 
ran’s duties will include supervision of Oak 
Farms branches and plants in 17 Texas 
cities and sales operations in the newly- 
Organized zones. Mr. Furrh will be in 
charge of the 38-county northern zone 
including plants in Dallas, Denison, Long- 
view, Paris and Tyler. 
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. . AIR CONDITIONING CONTRACTORS 







Fleetwood 7-4674 
. 2728 MOCKINGBIRD LANE @ _ DALLAS 























nother 
Important Service 
of Ellis-Smith & Co. 


SURVEY 


At no cost to you 







your Ellis-Smith agent 
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Mirae : 


Fire - Casualty — Life — Acci- 
dent — Sickness — Disability- 
Estate Plans-and all other 
phases of your entire in- 
surance program will be g 
analyzed and organized for 42 
easy perusal. Call RI 2-8427. 
You will not be obligated in 
any way. 
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Porter Ellis @ Willard Crotty @ Jimmy Powers 
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| Appointments and Promotions— 








WILLIAMS ‘ MORGAN BRADY 


THOMAS S. WILLIAMS, JOHN D. 
MORGAN and HAROLD V. BRADY 
have been appointed to new management 
positions at Dixie Wax Paper Company. 
Mr. Williams was named senior vice 
president, operations; Mr. Morgan was 















INCREASE EFFICIENCY ... BOOST PROFITS entni celine: clan sneak, euuthisinn 
WITH MOTOROLA 2-WAY RADIO and Mr. Brady was selected vice presi- 
if you operate two or more vehicles in your business, you can dent, product planning and research. 
profit with Motorola 2-way radio. Radio saves time, mileage 
and money... you get more productive hours per man, per day. + 
Convenient financing and lease plans are available. Get full facts LOUIS P. VINET has been appointed 
by writing or calling: 
southwestern general sales manager for 
Texas and Pacific Railway. In his new 
papier pipe prea ebemaenss Se aoe. position, he will supervise T&P sales 
7138 Envoy Court Dallas 7, Texas MElrose 1-8410 offices in Dallas and nine other cities. 




















Right to the Hearts 
Of the 2 Great Cities /t Connects 


a 









| ea pk ya POG teas 
alls *. ‘“ , 


% FORT WORTH 





#* The Dallas-Fort Worth Turnpike takes motorists directly to the downtown 
areas of both its terminal cities, and nine intermediate interchanges serve areas 
along the 30-mile Turnpike route. » The Turnpike connects directly at both ends 
with other major highways, making through travel easy, too. » Special directional 
signs lead to Turnpike entrances via shortest and best routes. » Many motorists 
daily learn that the toll cost is insignificant, compared to the safety, peace of mind 
and savings in time and vehicle upkeep. #%» TEXAS TURNPIKE AUTHORITY 

An Agency of the State of Texas. 
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Appointments and Promotions— 





PAUL B. VICKERY has been elevated 
to president of Vickery and Company, 
succeeding TROY VICKERY, who be- 
came chairman of the board. Other 
officers are Chester Hollingsworth, first 
vice president and sales manager; David 
L. Grimland, vice president and secre- 
tary, and Jim Finley, vice president and 
general manager of Vickery-Houston 
Company. The company recently ob- 
served its 15th anniversary in the floor 
covering distribution business. 


_ 


ASA M. PEARSON has been appointed 
to the newly-created post of director of 
electronic marketing for National Geo- 
physical Company. He formerly was as- 
sociated with another electronics firm, 
and during World War II held important 
posts on two atomic energy projects. He 
received his undergraduate education in 
physics at Austin College and earned 
membership to the Bar of the State of 
Texas in 1931. 


4 


J. E. JONSSON, chairman of the board 
of Texas Instruments Inc., has been 
elected to the board of directors of 
Braniff Airways, and also was elected to 


membership on the executive committee 
of Braniff’s board. 


_———___ 









PHOTOGRAPHY 
1416 Commerce 
RI 8-6439 
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SUPPLIES 


Delivered In A 


JIFFY! 2214 MAIN e DALLAS 











55,000 Square Feet 


Eatablished 1929 of SERVICE Area 


B. A. Pierce 
General Manager Your Safety Is Our Business 


723 Cantegral St. Between Live Oak and Bryan 





\ 
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RI 8-9322 





TAylor 3-8155 








The N EW 


United Fidelity Building 
1025 Elm Street, 
Dallas 2, Texas 


...commodious in every 
way, yet intimate enough to 
provide for the slightest 
detail of its tenants’ needs— 


and on a continuing basis. 


Right in the Heart of Dallas! 





United Fidelity Life VP TAOACE ( pI aKY 























F.S. 
LDT company 
GENERAL CONTRACTORS 
DALLAS © FORT WORTH 


LARGEST MOTOR CRANE SERVICE IN THE SOUTHWEST 














“ ol’ Floyd's so busy neeping em é 
fly me ~he's taxen outa pilots lense. 
































Appointments and Promotions— 


THORNTON VICKREY has joined 
Metropolitan Federal Savings and Loan 
Association as a member of the loan 
and appraisal staff. Mr. Vickrey has 15 
years of experience in real estate sales, 
rentals and appraisals, and is a director 
of the Dallas Real Estate Board. 


*« 


WILLIAM C. (DECKER) JACKSON, 
JR., has been appointed to the executive 
committee of Southwestern Drug Corpor- 
ation. Mr. Jackson, although a registered 
pharmacist in Texas, has pursued a 
career in the investment and banking field 
for the past 31 years. He became a South- 
western Drug director last year. In action 
by the wholesale drug firm’s shareholders, 
thirteen directors were re-elected and two 
new directors were named. The new direc- 
tors are R. C. RANCIER and J. ROY 
BOOTH, managers of the Wichita Falls 
and Waco divisions, respectively. 


* 


JOE S. PICKARD, JR. has been ap- 
pointed district manager of the Dallas 
District Sales Office of Revere Copper 
and Brass Inc. Formerly assistant man- 
ager of the Dallas office, he joined Re- 
vere in November, 1944. 








REDOBALL 
Efficient Service to ALL Points 


Fast, efficient, dependable service is a 35-year tradition with Red 
Ball Motor Freight. Direct one-line service to Denver, Houston, 
Waco, Shreveport and intermediate points. Also, direct locked- 
dor service to and from the West Coast, Canada, and the East 
Coast. Call ME 1-2600 for complete information from the freight 


line that offers Smiling Service. 
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General Offices: 3177 Irving Bivd., Dallas 











Pickup and Delivery ME 1-2600 
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Appointments and Promotions— 


G. L. McCALMON has been appointed 
to the position of sales manager of the 
steel equipment division of Frontier 
Manufacturing Company. 


ve 


EDWARD T. KECK, JR. has been 
named to the newly-created position of 
Dallas zone manager for the air condi- 
tioning division of A. M. Lockett & Co., 
Ltd. He will be responsible for all air 
conditioning sales and distribution in a 
territory which includes parts of Arkansas 
and Louisiana in addition to the entire 
state of Texas. 


_ 


SEDGWICK S. GORDON has been ap- 
pointed regional group manager of the 
Guardian Life Insurance Company of 
America. New offices are to be opened at 
423 Wilson Building. 
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KEN'E KITCHEN 4214 LIVE OAK 
FIXTURES and FURNISHINGS by 


DALLAS FOUNTAIN and FIXTURE COMPANY 
3712 Haggar Way Fleetwood 7-6301 

















ONE 
WAY 











KEEP 






EMPLOYEES 





ALERT 





Yes, but this is only one way of doing the job! 
The better way ... the most welcomed .. . 

is the quick, convenient “coffee break” 
provided by COFFEE TIME, INC. 

This popular coffee service is 

stimulating extra interest and enthusiasm 
...is getting more jobs done better. 


Busy employees love the tasty richness and freshness 

of COFFEE TIME, INC.’s “OLD FASHIONED brewed coffee 
and they are always grateful to have 

the “coffee break” conveniently arranged. 

Busy employers appreciate being free of the details, too. 


We are always happy to discuss “coffee break”’ benefits 
with you. Why not call us today? 


DALLAS, TEXAS RI 1-3855 
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Pioneers 
in 
Truck 
Leasing 











Put Your Driver 


On a 


TEXAS 
ROAD RUNNER 


TEXAS 
Trucking Company 


621 Fabrication St. 


Dallas 12, Texas 


Riverside 8-5274 


J. F. "Tex" Smith 





A. J. “Jack” Goodwin 








CHAMBER NEWS 














This group of Dallas businessmen attended the Chrysler Defense Group meeting. 


Chamber of Commerce Hosts 
Chrysler Defense Group Meeting 


The Dallas Chamber of Commerce 
brought together more than 70 representa- 
tives with officials of Chrysler Corpora- 
tion’s Defense Group to discuss possible 
sub-contracting opportunities for Dallas 
firms in the metal-working field. 


Chrysler had come to the Chamber and 
pointed out that the firm is “continually 
searching for new suppliers capable of 


O. G. White, director of procurement, 
defense group, Chrysler Corporation, is 
shown with Aubrey Costa, right, vice 
president of the Dallas Chamber of Com- 
merce, prior to Chrysler's defense sub- 
contracting symposium held in Dallas. 








contributing to the effectiveness and effi- 
ciency of our space exploration and de- 
fense program” and asked the Chamber 
to help find Dallas manufacturers with 
these capabilities. 

The Chamber and Chrysler worked to- 
gether in sending invitations to Dallas 
firms, and the Chamber coordinated the 
meeting, which was held in the auditorium 
of Dallas Power & Light Co. The meeting 
acquainted the Dallas businessmen with 
various Chrysler space and defense acti- 
vities and encouraged wider participation 
of these firms in assisting in these activ- 
ities. 

“This should definitely mean eventual 
business for a number of these Dallas 
firms,” said William A. Rosamond, man- 
ager of the Chamber’s Industrial Depart- 
ment. 

Procurement representatives of Chry- 
sler discussed: 

(1) The various products now being 
built by the corporation in support of the 
defense and space exploration program. 

(2) The typical items that are pro- 
cured for these products, including alumi- 
num and sheet steel fabrication, aluminum 
and steel castings and forgings, bearings, 
electronics, rubber products, mechanical 
and electro-mechanical components, as 
well as standard hardware; 

(3) The various facets involved in 
utilizing Dallas products and services as 
a potential supplier for these defense 
efforts. 





Suite 1402 Davis Bidg 





ALLNUTT & McCLENDON 


Personnel Service 
(formerly InsBank Associates) 
Specializing in Insurance, Banking, Financial, Oil, Electronics, Manufacturing, Better 
Wholesale and Retail Companies. Male and Female Personnel Placement. 
Dallas 2, Texas 


Riverside 8-7155 








DALLAS « SEPTEMBER, 1961 





ml —_— — lil — 


VM 


\¥ 











Chamber News- 





Mayor Earle Cabell, seated, with Robert 
M. Olmsted, left, and Darrell Manley, 
center, officially declaring October 20 to 
be ‘Corporation President's Day."’ 


Corporation President's Day 
Scheduled for October 20 


Final plans are now being made to wel- 
come corporation presidents from all over 
the United States to Dallas on October 20. 

This will be the second annual Corpora- 
tion Presidents’ Day in Dallas, sponsored 
by the Dallas Manufacturers & Whole- 
salers division of the Chamber, in coopera- 
tion with the Dallas Clearinghouse 
Association and the Dallas Chamber of 
Commerce. 

Robert M. Olmsted and Darrell Manley. 
president and vice president respectively 
of the Manufacturers & Wholesalers Asso- 
ciation are in charge of planning the event. 
Mayor Earle Cabell has already issued 2 
proclamation officially declaring October 
20 to be “Corporation Presidents’ Day In 
Dallas.” 


Approximately 1,000 invitations have 
been mailed to chief executives of firms 
with Dallas branches, and the immediate 
response has been gratifying, according to 
Mr. Olmsted. He said that five acceptances 
were received back in the Chamber’s 
offices the same week the letter was mailed. 


The concept of Corporation Presidents’ 
Day was advanced last year when it was 
determined that many presidents of firms 
with Dallas branches or operations had 
either never been to Dallas or never seen 
anything more of the city than their par- 
ticular branch operation. 

Executives attending last year’s event 
were high in their praise both of Dallas 
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Need a more flerible work force? 


LABOR-SPACE-SUPERVISION 
TO BREAK THE BOTTLENECK! 


INDUSTRIAL — FABRICATION — MAILING AND BINDERY SERVICES 


Commercial Sewice Division 


GOODWILL INDUSTRIES OF DALLAS, INC. 


2527 ELM RI 7-9359 
























Perfect lenses, scientifically ground and 
carefully fitted —exactly to your Eye 
Physician's orders ...and an endless 
variety of eyewear to fit your person- 
ality and budget — all reasons to — 


Bring Your Prescription 
to Us for Glasses 


THOMAS OPTICAL 


GROUND FLOOR MEDICAL ARTS e DALLAS D. MARTIN THOMAS 











SOUND AND SPACE 


problems are solved by Macatee’s Acoustical and Partition 
Department. Our experienced crews sound-condition homes 
and businesses with the finest acoustical ceilings by U. S. 
Gypsum, Owens-Corning, and Nu-Wood that add 
beauty as they control noise. For efficient utilization 
of office and commercial space, Macatee installs 
convenient, economical dry wall partitions. 
May we serve you in the world of sound 
and space? For information call 


ME1-4330 


4703 BENGAL ST., DALLAS 




















Southwest's eacina, CUR TRUCK 
& INDUSTRIAL EQUIPMENT 


LESSORS 


A LEASING PLAN TAILORED TO YOUR SPECIFIC NEEDS— 
providing automobiles. . trucks .. business machines. . 
general equipment. . industrial tools. BEFORE you buy or 
lease talk with a Trans-National Man. 











Write, wire or call today. 


P. O. BOX 7246 e DALLAS 9 
Fleetwood 7-8156 
TRANS- 
* 


NATIONAL 











INC. 


TOPS IN ECONOMY AND SERVICE 
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= SAFETY PATROL 
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TRANSpopy LIFE INSURANCE comer 


THE TRANSPORT INSURANCE 
GROUP, with home office in Dallas, 
operates nationally. Regional of- 
fices are located in 


TRANSPORT COMPANIES 
are owned by leading members 
of the highway transportation 


industry who organized the 





; ; e Atlanta 
companies to serve the require- e Houston 
ments of the members of this e Nashville 
: ; e Newark 
industry, to provide them with © Oklahoma City 
the broadest possible insurance e St. Louis 
rotection and the best service e Tulsa 
P tat e Washington, D. C. 


TRANSPORT INSURANCE GROUP 


HOME OFFICE: 1400 HINES BLVD. ° PHONE LA 6-3876 

















Chamber News 


and the promotion of the Chamber. Sev- 
eral of those who came in 1960 were 
among the first to accept this year’s in- 
vitation. 

The October 20 event will coincide with 
the State Fair of Texas and Neiman-Mar- 
cus’ American Fortnight, both of which 
will be part of the tour on which the visit- 
ing executives are taken. 

Other stops on the tour will include a 
panoramic view of Dallas from the obser- 
vation deck of the Southland Life Build- 
ing, a tour of several of the more 
prominent industrial districts and residen- 
tial areas and a visit to the Dallas Theater 
Center and downtown banks. 

A reception and dinner will be given 
for the presidents at the Dallas Trade Mart 
to end the day. 

Each visiting president will be taken 
on the tour in a private automobile and 
two Dallas business leaders will accom- 
pany him to answer questions. 


The executives’ wives have also been 
invited to come to Dallas, and they will 
have their own program, including a style 
show. 








ANOTHER 
DALLAS 
LANDMARK 


OF 
ACME BRICK 





Throughout the area, hundreds of familiar structures feature Acme brick and tile. That’s because 


Acme has been the leader in fine burned clay products since 1891 . 


.. and a proud partner in the 


continued growth of metropolitan Dallas. As we mark our seventieth year of service, we look 


forward with confidence to even greater progress ahead. 


Building: Northwood Country Club 
Architect: Jack Corgan & Associates 
Contractor: Jansen Construction Company 


John Doughty, Northeast Texas Division Sales Manager 
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ACME 





1214 McKinney Avenue 


BRICK 


COMPANY 
RI 2-8728 
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Will your child be left behind ? 


Five bright children on their way to school. Yet authori- Only life insurance can provide all three benefits. And 
ties say only two will go on to college. Three will have their all three are guaranteed from the moment the plan takes effect. 
education stopped short — mostly for lack of money. To make certain your children have money for college, 

Moreover, college costs are expected to double in the see a Southwestern Life representative right away . . . or mail 
next ten years. the coupon below for details on two Southwestern Life plans. 


Southwestern Life can answer this challenge to your 
children’s future — now! A Southwestern Life insurance plan 
can guarantee: 

1. Money for college. 

2. Money for college even if you don’t live. 

3. Money for retirement if it isn’t used to put your 





A guaranteed college fund can be based on your 
life insurance — or on a life insurance plan for 
each child. Which is best for you? Compare them, 
see which fits your own special needs, in this new 
Southwestern Life folder 














children through college. A GUARANTEED COLLEGE FUND me. 3 
FOR YOUR CHILDREN 

without - 

Better Plans for a Better Life SOUTHWESTERN LIFE + P.O.BOX 2699 « DALLAS, TEXAS obligation : 
. > 

Southwestern Life : — : 
SINCE 1903 +» SOUTHWESTERN LIFE INSURANCE COMPANY + DALLAS. TEXAS - 
ADORESS . 

Opportunities for the career-minded. Write Southwestern Life for details. = — ee : 
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State Fair 


(Continued from page 29) 

kitchens as well as home furnishings, ap- 
pliances, housewares and other exhibits 
of interest to home-makers. 


The Women’s Building is always a 
mecca for the ladies. It is the scene of 
the fabulous Sewing Fashion Festival of 
free style shows presented several times 
daily, and houses the prize-winning exhi- 
bits of competition in hobbies, handicrafts 
and home-making. 


The permanent museums domiciled at 
State Fair Park which make it a unique 
year-round cultural and civic center all 
will have special exhibits just for the Fair. 


The Health and Science Museum will 
feature models of the scientific and me- 
chanical inventions of Leonardo da Vinci, 
which demonstrate the forward-looking 
achievements of this Renaissance genius. 
The Health Museum will display a 200- 
bed emergency civil defense hospital and 
will also have an exhibit on Russian civil 
defense. There will be fascinating medical 
exhibits such as the famous Transparent 
Man and the “birth of a baby” series. The 
museum also houses a planetarium which 
will present several shows daily. 


Adjacent to the Health Museum, fair- 
goers can see work in progress on the huge 


underground civil defense communica- 
tions center presently being constructed. 

The Museum of Fine Arts will-feature 
a national invitational exhibition of 
American art along with the 23rd Texas 
Painting and Sculpture annual exhibition. 
The Texas Hall of State will emphasize 
significant historical exhibits of the Lone 
Star State including an exhibition of 
“Texas Hero Portraits.” An entire new 
floor of exhibits has been added at the 
Museum of Natural History, which 
houses displays of animals, birds and rep- 
tiles native to Texas, mounted and shown 
in naturalistic settings. The Aquarium and 
Garden Center also plan special displays. 


In addition to the SMU-Air Force 
football game on opening day, the Cotton 
Bowl gridiron schedule includes a number 
of other games during the Fair. The mid- 
dle Saturday, Oct. 14, is the day of the 
traditional Texas-Oklahoma classic, and 
everyone of the 75,504 seats in the cavern- 
ous Cotton Bowl will be occupied by 
cheering partisans of the Sooners and 
Longhorns. There will be two professional 
games of the National Football League, 
with the Dallas Cowboys playing the New 
York Giants Sunday, Oct. 15, and the 
Philadelphia Eagles Oct. 22. Prairie View 
A&M will play Wiley College Monday, 





Oct. 16, and high school games are sched- 
uled on Oct. 19 and 20. 

Major special days at the Fair include 
Rural Youth Day Oct. 7, Golden Age Day 
Oct. 9, Texas Public School Day Oct. 10, 
Dallas Day Oct. 11, Crippled Children’s 
Day Oct. 12, Elementary School Day Oct. 
13, East Texas Day Oct. 17, Dallas 
County Elementary School Day Oct. 19, 
High School Day Oct. 20 and Fort Worth 
Day Oct. 21. 


The State Fair of Texas is now in its 
76th year. Attendance at last year’s State 
Fair totaled 2,762,213 for the sixteen-day 
run, largest of any annual fair in the land. 


State Fair Park, where the State Fair of 
Texas is presented, is one of the most 
magnificent fairgrounds in the world. 
The 200 acres embrace more than 
$40,000,000 in exhibition facilities. The 
entire park is beautifully landscaped and 
after dark presents a scene of nighttime 
splendor, with beauty spots such as the 
Diamond Lagoon with its splashing foun- 
tains and dramatic theatrical lighting 
effects and the spectacular Esplanade of 
Light. 

This is the State Fair of Texas, and 
Dallas is proud of it, as are all the people 
of Texas. 
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Sanger-Harris 


Established 
| B4/ Sangers in Texas 
Opened Dallas Store in 1872 


1869 Padgitt Bros. 


Company 
Leather Goods — 


Wholesale and Retail 
1872 Dallas Transit 
Company 


City Bus Transportation 


1875 
1878 we 


. W. Linds! 
a 
1890 henson, in 
Advertising Printing 


1893 ond deans 


and Cleaners 


Finer Laundering, Cleaning, 
and Fur Storage 


1893 en 


a Loudermilk, 
and Miller 
1896 siaztor 
Industrial Machinery 


Machinery Co. 
and Supplies 


1897 roo. 


Dellas’ Oldest Furniture Store 


First National 
Bank in Dallas 


Banking 


National Bank 











CETYLENE headlights, demountable rims and linen duster for the 
driver help date Dallas’ first motorized city ambulance that began 
operating prior to World War I. In that same period, 1915, a group of 
pioneer Dallas physicians drafted Mrs. Alma Rembert to organize the 
Dallas County Physicians and Nurses Registry. This registry was started 
at a Bryan Street address with only 30 registered nurses and a few physi- 
cians as members. In order to maintain 24 hour service in the early days, 
Mrs. Rembert supplemented her income by operating a sterlizing room 
where she made and packaged surgical dressings for home emergencies. 
Later the offices were moved to the Medical Arts Building and during 
World War I she moved to Ross Avenue. The organization served 
Dallas through the first and second world wars and later moved to a 
Beverly Drive address. Mrs. Rembert retired in 1954 and Mrs. Ruby 
Stephens took over the ownership and management. Today, the Dallas 
County Physicians and Nurses Registry located at 4220 San Carlos 
Drive and operates around the clock in providing hospitals and homes 
with male and female, registered, licensed, vocational and practical 
nurses. Registry personnel screen these nurses and their references and 
work with physicians in providing nursing care of all types. 


Business Confidence Built on Years of Service 


Old firms, like old friends, have proved their worth by dependable 
service through years of prosperity and adversity. The business 
pioneers listed on this page have played an important part in build- 
ing Dallas. They have met the challenge of economic change through 
decades of sustained operations. They are counted as “old friends” 
by thousands of satisfied customers in the Dallas Southwest. 





Established 


1899 seoy & Halt 


All Lines of Insurance 


1902 Cullum & 


Boren 


Red Fox Athletic Uniforms 
Wholesale and Retail Sporting Goods 


189 Praetorian Mutual 


Life Ins. Co. 





(Formerly The Praetorians) 
190 First Texas Phar- 
maceuticals, Inc. 
In Dallas Since 1903 
1905 Rubenstein & 


Sons, Inc. 


Gulf Princess, Ready To Fry 
Breaded Shrimp 
lady Rite Shelled Pecans 


1907 A. C. Horn & 


Company 


Commercial and Structural 


Sheet Metal 
| Qi) Smith-Perry 
blieaed a 
1902 Hunter-Hayes 


Elevator Co. 








Passenger, Freight and Home 
Elevators 
191] W. W. Overton 
& Co. 
Investments 
19] 4 Texas Employers 
Insurance Ass'n. 
Workmen's Compensation 
Insurance 
Dallas County 
1915 Physicians & 
Nurses Registry 
Licensed and Bonded 
Dallas Federal 
19] Savings & Loan 
Association 
Savings and Home Loans 
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New recording techniques have resulted in the first major innovation in background music: the SEEBURG 
1000”. This tiny, transistorized unit supplies the finest high fidelity ever offered in a background music 
system—and the cost is competitive with all other systems. 


Business surveys prove good background music boosts employee efficiency; the same number of people 
produce more. Never too loud, never too soft, this beautiful background music is heard and appreciated, but 
never “‘listened to’’. And only Seeburg offers music tailored to your particular business. Your employees 
hear the right music to work by. A two-week demonstration will leave no doubt. 


coune MU 


call or write today for your two weeks free tria/ of the Seeburg *1000° Ss. H. LYNCH COM PANY, INC. 


2900 GASTON AVENUE / P. O. BOX 3069 


DALLAS 21, TEXAS / TAylor 4-0381 


DEALER AND FRANCHISE DISTRIBUTOR 
SEEBURG BACKGROUND MUSIC SERVICE SYSTEMS 


7 


ONLY ONE TINY UNIT SUPPLIES MUSIC 
TO SMALL LOCATIONS OR PLAYS THROUGH 
SOUND SYSTEMS OF ANY SIZE. With 1000 
selections on only 25 high-capacity records, 
the Seeburg “1000” can play for two weeks 
without repeating a number. Continuing re- 
placements for your library are furnished 
Seeburg by the world’s leading orchestras, 
recording in beautiful high-fidelity. 

































THANKS TO YOU... 


As we celebrate our 45th birthday in October, one of our greatest 
satisfactions is to count the friends we ve made . . . friends 

whose loyalty and confidence in us are beyond price. 

All of us at the Mercantile thank you who have demonstrated your 
confidence by giving us your banking business. .. . Thanks also 

to business leaders throughout the Southwest who have provided 
cooperation, counsel and capital. 

All this has enabled us to grow from “scratch” to a position among the 
100 largest of the Nation's 15,000 banks. This was achieved without 
merger or consolidation. Yet statistics are only one measure of healthy 


growth. Your friendship is, and always will be, our greatest asset. 


R. L. THORNTON Mitton F. Brown ]. D. FRANcIs 
Chairman of the Board Chairman, Executive Committee President 
and Chief Executive Officer 


MERCANTIL NATIONAL BANK 





